AFFIRMATIVE FAIR MARKETING PLAN (AFMP) GUIDELINES

Part 1: Applicant and Project Information

1a – 
Pre-filled with HAS information

1b –
Name and address of CHOICE project associated with submitted AFMP

1c – 
Total number of affordable units in project

1d – 
Total range of pricing (only list lowest and highest prices and/or rents)

1e – 
List ALL State, Federal, and Municipal funding sources associated with the project (received and anticipated)

1f -
Check whether project is senior/active adult housing (age-restricted) or family housing (non-age restricted)

1g - 
Provide approximate starting date of marketing campaign and anticipated date of initial occupancy.

1h - 
County in which project is located

1i - 
Census track in which project is located

1j - 
Name, address and phone number of agent responsible for the marketing, sales, and conveyance of the affordable housing units

1k - 
Disclose all application fees that may be charged to the potential purchasers of the affordable unit by the developer/managing agent

Part 2: Random Selection

A random selection/lottery drawing is required for ALL CHOICE financed projects that contain low and moderate-income units. The process will be discussed with the developer prior to the approval of the AFMP and disclosed in this section of the AFMP worksheet.

Part 3: Marketing

3a -
Marketing efforts should be geared towards those groups lease likely to apply for housing in the region. Demographic information for the municipality should be obtained and included with the AFMP worksheet

3b - 
Effective marketing requires the usage of the following media:

1) Regional Newspapers – COAH regions consist of 3 to 4 counties. The newspapers utilized must cover all counties included in the region. If there are no newspapers that cover the entire region, multiple newspapers must be used

2) Radio/TV/Internet – The NJ Housing Resource Center website (www.njhousing.gov) is a required means of advertisement and has already been pre-filled in the AFMP worksheet. Radio and/or TV must also be used. Contact your local cable network to inquire about the use of Public Access advertising

3c -
Other Publications - Publications of a regional, local, religious, or organizational nature that will support the direction of your marketing efforts

3d - 
Employer Outreach – Name and location of employers in the region who will be notified of the housing opportunity to share with their employees (i.e. police department, fire department, schools, supermarkets, warehouses, factories, etc.)

3e – 
Community Contacts – community groups and organizations in the region who will be notified of the housing opportunity to share with the members of their communities (i.e. non-profit organizations, places of worship, housing, social service agencies, etc.)

Part 4: Applications

4a – 
Applications and/or information regarding where to locate applications must be made available in the offices of the counties within the COAH region

4b - 
Applications and/or information regarding where to locate applications must be made available in the local municipal building.

4c - 
If there is a sales office associated with the project, that differs from the managing agent information please disclose in this area

Part 5: Certifications and Endorsements

Print or type the name, company, and title of the person certifying and endorsing the authenticity and accuracy of the AFMP document. This person must also sign and date the document once all requested changes have been made and the marketing plan has been approved by HAS.

