AFFIRMATIVE FAIR HOUSING MARKETING PLAN

For CHOICE Program Affordable Housing Units

I.  APPLICANT AND PROJECT INFORMATION

	1a.  Administrative Agent Name, Address, Phone Number

NJ Housing and Mortgage Finance Agency

Housing Affordability Service

Attn: Natasha Encarnacion, Business Development Coor.

637 S. Clinton Avenue

Trenton, New Jersey 08611

609-278-8834 (phone), 609-278-1720 (fax)
	1b. Development or Program Name, Address



	1c. 

Number of Affordable Units:

Number of Rental Units:

Number of For-Sale Units:
	1d. Price and/or Rental Range

From $

To $
	1e. State , Federal, and Municipal Funding Sources (if any)

	1f.  

        □ Age Restricted

        □ Non-Age Restricted
	1g. Approximate Starting Dates

Advertising:                                               Occupancy:

       Marketing time-line to be submitted separately

	1h. County
	1i. Census Tract(s):



	1j. Managing/Sales Agent’s Name, Address, Phone Number



	1k. Application Fees (if any):




II. RANDOM SELECTION (required for all affordable housing units)

	2. Describe the random selection process that will be used once applications are received.




III. MARKETING

	3a. Direction of Marketing Activity: (indicate which group(s) in the housing region are least likely to apply for the housing without special outreach efforts because of its location and other factors)

□ White (non-Hispanic)         □ Black (non-Hispanic)          □ Hispanic              □ American Indian or Alaskan Native

                               □ Asian or Pacific Islander                                       □ Other group: _________________________



	3b. Commercial Media (required)

	Names of Regional Newspaper(s)
	Racial/Ethnic Identification of Readers/Audience (if known)
	Duration & Frequency of Outreach

	
	
	

	
	
	

	
	
	

	
	
	

	Names of Regional Radio/TV Station(s) and Internet Ads
	Racial/Ethnic Identification of Readers/Audience 
	Duration & Frequency of Outreach

	NJ Housing Resource Center

(www.njhousing.gov)
	All
	Throughout entire marketing campaign until closing of application deadline

	
	
	

	
	
	

	
	
	

	3c. Other Publications (such as neighborhood newspapers, religious publications, and organizational newsletters)

	Name of Publications
	Outreach Area
	Racial/Ethnic Identification of Readers/Audience 
	Duration & Frequency of Outreach

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	3d. Employer Outreach (names of employers throughout the housing region that can be contacted to post advertisements and distribute flyers regarding available affordable housing)

	Name of Employer/Company
	Location
	Duration & Frequency of Outreach

	
	
	

	
	
	

	
	
	

	
	
	


	3e. Community Contacts (names of community groups/organizations throughout the housing region that can be contacted to post advertisements and distribute flyers regarding available affordable housing)

	Name of Group/Organization
	Outreach Area
	Racial/Ethnic Identification of Readers/Audience
	Duration & Frequency of Outreach

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


IV. APPLICATIONS

	Applications for affordable housing for the above units will be available at the following locations:

	4a. County Administration Buildings and/or Libraries for all counties in the housing region (list county building, address, contact person)

	

	

	

	

	4b. Municipality in which the units are located (list municipal building and municipal library, address, contact person)

	

	

	4c. Sales/Rental Office for units (if applicable)




V. CERTIFICATIONS AND ENDORSEMENTS

	I hereby certify that the above information is true and correct to the best of my knowledge.  I understand that knowingly falsifying the information contained herein may affect the (select one: Municipality’s COAH substantive certification or DCA Balanced Housing Program funding or HMFA UHORP/MONI funding).

____________________________________________________________________________________________

Name (Type or Print)

____________________________________________________________________________________________

Company

____________________________________________________________________________________________

Title

____________________________________________________________________________________________

Signature                                                                                                               Date
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