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	Essential Understandings

	· Solve problems involving percent of change

· This concept would have students create and explore Consumer Math



	Essential Questions
	Knowledge & Skills

	· How do sales affect the price of a product?

· How important is it to explore different sales in different stores:

· How does the ad make the product more appealing?


	4.1 Number sense, percent


	Assessment Evidence

	· Description: 
Students will be able to solve problems involving percent of change.

Students will be able to compute the percent of change relative to the original price.



	Learning Activities

	Introduction

· Have students get into groups of 3 or 4.

Class Discussion
· Discuss with students how merchandise in a store is priced.  Stores buy merchandise at wholesale prices.  They markup the price of the merchandise to get the retail price.  To sell merchandise quickly, stores may decide to have a sale and to discount retail prices.

Group Activity
· Each group receives an index card with an item they are going to buy.  There are 5 different stores listed on the card with a price for the item and the discount.

· Each group will appoint a “secretary” and a “speaker”.

· Each group will figure out the price of the item in each store and decide where they are getting the best buy “for their money”.

Team/Class Discussions
· What is the price of the item for each of the stores?

· Which is the best price for the item and where should you buy it?



	Materials

	· Pencils

· Index Cards

· Scrap Paper

· Calculator (if necessary)




