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1.1. Residential Sector Subprograms 
The proposed residential subprograms will work together to significantly upgrade efficiency in homes 

throughout PSE&G’s service territory. All sub-segments are addressed, from new construction and 

refurbishments, to existing homes, to an online marketplace for installation service, with additional 

dedicated support for multi-family and lower income customers. Where needed, additional customer 

support is provided through on-bill repayments and other incentives. To further improve the culture of 

energy efficiency use in its territory, PSE&G will sponsor subprograms through education and behavioral 

subprograms.   

 

1.1.1. Residential Efficient Products 
The Residential Efficient Products Subprogram will promote the installation of ENERGY STAR and other 

high-efficiency electric and natural gas equipment by residential customers by offering a broad range of 

energy efficient equipment and appliances through a variety of channels, including an online marketplace, 

in-store rebates, reduced point of sale costs, and a network of trade allies. The subprogram will provide 

incentives for energy efficient lighting, appliances, smart thermostats, electronics, and heating and cooling 

equipment.  Installation services may also be offered for some equipment. Measures range in type and price, 

but include both electric and natural gas technologies that improve energy efficiency in the home. Up-front 

rebates will be offered on all technologies to reduce initial costs, and some purchases will qualify for on-

bill repayments to further reduce first cost barriers. The subprogram is designed to provide easy and cost-

effective access to energy efficient measures through customers' preferred channels. 

 

The subprogram is designed to: 

 

 Provide incentives to customers for the installation of products to reduce energy use in the home 

and information about other subprograms that encourage the installation of high efficiency 

equipment, such as lighting, room air conditioners, HVAC units, electronics and appliances. 

 Provide midstream incentives to retailers to increase sales of ENERGY STAR products. 

 Provide a marketing mechanism for retailer and high efficiency product suppliers to promote 

energy efficient equipment and products to end users. 

 Ensure the participation process is clear, easy to understand and simple for the customer and 

contractor. 

 Provide online and other channels for customers to acquire select ENERGY STAR and other 

qualified products. 

 Utilize energy efficiency kits to introduce and promote energy efficiency technologies that can be 

easily installed in the home.    The kits will serve as a gateway to other programs by including 

energy efficiency and conservation educational materials and promotional materials for other 

program opportunities, including the utility, Comfort Partners and NJCEP programs.     

 Provide energy efficiency kits to local foodbank and non-profit organizations and at energy 

assistance outreach events to reach low- to moderate-income customers, with schools to promote 

energy efficiency education in classrooms, to new movers, customers upon request, and within 

utility marketplaces to support customer engagement. 

 

This subprogram will significantly increase adoption of energy efficient equipment by harnessing PSE&G’s 

unique customer relationship to positively impact the entire sales process surrounding efficient equipment, 

from education and awareness of customers, engagement with trade ally contractors and equipment 

distributors, to on-bill repayments and final installation and commissioning of the high efficiency 

equipment. 

 

Market Segment/Efficiency Targeted 
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The Residential Efficient Products Subprogram will be available to all residential electric and/or natural 

gas customers in the PSE&G service territory. The subprogram is focused on promoting the sale and 

installation of efficient electric and natural gas equipment across all major residential end-use categories, 

and can be easily promoted to trade allies and customers via straightforward prescriptive rebates. 

Technologies incentivized through this subprogram include lighting, HVAC, other heating/cooling 

equipment, smart thermostats, and other efficient products. The subprogram will also promote the 

retirement, recycling, and replacement of old refrigerators, freezers, and other inefficient appliances. 

PSE&G will offer enhanced incentives for Low-to-Moderate income (LMI) customers (up to 400% of 

federal poverty level) for certain products to enable the program to reach all customer types.   Eligibility 

for these enhanced incentives can be determined based on screening an individual customer however 

PSE&G will also  implement automatic eligibility for enhanced incentives based upon a physical location 

(e.g. properties located in low and moderate census tracts, environmental justice community, Urban 

Enterprise Zone) to increase PSE&G’s presence in LMI communities.   Customer eligibility based on the 

property location in a low-income and moderate-income U.S. census tract can be determined by inputting 

individual addresses and accessing U.S. census tract maps available at the Federal Financial Institutions 

Examination Council website at https://geomap.ffiec.gov/FFIECGeocMap/GeocodeMap1.aspx.    
 

 

 

Delivery Method 
PSE&G will use its brand, its customer outreach infrastructure, and its marketplace relationships to increase 

the availability, awareness, and customer uptake of energy efficient products. On-bill repayments will be 

available to customers to cover the remaining cost (after applying the rebate discount) for the balance of 

the efficient product cost for select products and services. 

 

A third-party implementation contractor(s) will be selected to assist with the administration, oversight, and 

delivery of the subprogram. This contractor will assist in the expansion of the PSE&G branded online 

marketplace, will work to promote the subprogram through word-of-mouth, advertising, and awareness, 

and will work with PSE&G to review and adjust the product and service list.  These activities will occur 

prior to commercial operation and during the delivery of the subprogram. The third-party implementation 

contractor will also assist in securing partnerships with retailers, wholesalers, and trade allies to assure all 

PSE&G customers are able to easily purchase energy efficient products and equipment through the 

subprogram. Customer engagement and sales channels may include: 

 

 Point of Sale Rebates: Prescriptive rebate applications will be made available at the point of sale. 

PSE&G will explore the viability of using a digital, smartphone-based application platform, to 

enable customers to purchase efficient equipment at traditional consumer retail outlets and instantly 

redeem rebates at point-of-sale in both physical stores and online. Allowing easy access to rebates 

encourages customers to purchase qualifying efficient products. Appliance recycling will also be 

available to customers whereby they may schedule a pick-up to have eligible inefficient appliances 

(e.g. old refrigerators) removed and a rebate issued. 

 Post Purchase Rebates: Rebates will also be made available to customers after they have made 

their purchase. Applications will be available online to submit either electronically or in hard copy 

with proof-of-purchase. 

 Online Marketplace: PSE&G will expand the self-branded online marketplace currently being 

deployed for the EE2017 Smart Thermostat Program to incorporate other products and services in 

this direct-to-customer platform. This online marketplace is a branded, easy to use source for the 

online purchase of efficient products and services. Participants will be able to browse energy 

efficient equipment and appliances and purchase through the marketplace which will offer instant 
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rebates and the option for on-bill repayments on purchases above a certain threshold. PSE&G will 

validate customer eligibility prior to applying rebates. 

 Midstream Rebates: PSE&G will promote a midstream rebate component to encourage purchase 

of efficient equipment via directly marking down the price of the efficient equipment at the point 

of sale. PSE&G will work with retail partners (such as Home Depot, Lowes, etc.) to assure that 

marked down measures are available throughout the PSE&G service territory. Midstream rebates 

encourage market transformation and wider availability of efficient equipment. Efficient products 

that are rebated via a midstream approach will not be eligible for retail channel rebates.  

 Trade Allies: PSE&G will establish a network of trade allies to promote and deliver the 

subprogram with a consistent experience to the customer. The trade ally network will consist of 

qualified installation contractors, plumbers, electricians, and other trade service professionals. 

Trade allies will be able to leverage the subprogram and offer customers rebates through their 

normal course of business. In addition, PSE&G will refer customers to a list of qualified trade 

allies. By allowing participants to select a trade ally they are comfortable with (either through an 

existing relationship or by reference from PSE&G), the subprogram reduces barriers to entry 

related to knowledge of energy efficiency, confidence in assessments, and measure installation. 

PSE&G will qualify entities to participate in the trade ally network and oversee trade ally 

performance to verify quality standards are met.  

 

By developing relationships with trade allies, the subprogram will develop a broad reach across the 

marketplace, and also solicit feedback from the marketplace to ensure incentives and measures are 

impacting the market as designed. Targeted trade ally firms may include: 

 

 HVAC & appliance distributors, contractors, and retail providers 

 General contractors, plumbers, electricians, and other trade service professionals 

 

Regardless of the delivery mechanism, PSE&G will take steps to ensure customers are made aware of 

PSE&G's engagement in helping to off-set up-front costs of the efficient products. 

 

Proposed Incentives 
PSE&G proposes to provide a range of incentives depending on the measure type, subject to changes based 

upon customer response and marketplace changes over the plan period. Incentives will vary depending on 

the specific product, the incremental cost of the high-efficiency technology, and the product maturity in the 

marketplace. Incentive levels will be reviewed periodically with the input of subprogram staff and broader 

feedback from the marketplace to ensure incentive design is optimally driving energy savings across offered 

measures, while minimizing any potential free ridership. 

 

Incentives will be available in several ways and are adapted to the retail partner needs and market response. 

The strategies that might be used include: 

 

 Mail-in applications available from the retailer/contractor and the subprogram website  

 Online rebate forms 

 In-store “Instant Reward” coupons that are redeemed in-store at the time of purchase. 

 Special sale events in retail stores 

 Manufacturer buy down to Retailer 

 Midstream incentives to retailers to encourage them to carry and stock efficient products 

 

Incentives may change based on market prices, as well as manufacturer and distributor co-funding. Other 

incentive alternatives may be used as the market evolves and new and innovative customer and trade ally 

engagement opportunities become apparent.  
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Marketing Approach 
PSE&G will implement a multi-pronged direct and indirect marketing campaign to promote this 

subprogram. Customers will be exposed to broad-based energy efficiency awareness campaigns, web-based 

engagement and information, digital advertising, and hard-copy materials to promote awareness, as well as 

tie-ins with other PSE&G subprograms. Retailers, wholesalers, and trade allies will be contacted directly 

and through trade associations to develop networks and promote involvement in the subprogram. PSE&G 

will also look to leverage the behavior subprogram for ‘warm leads’ into the subprogram through both the 

home energy reports and online audit tool. Finally, appliance recycling will provide customers with rebates 

that can be redeemed in the online marketplace, further driving customer incentive and participation in the 

subprogram. 

 

Targeting and promotion within the subprogram will be enabled through intelligence gained through other 

residential subprograms, primarily Behavioral, Existing Homes, and other activity in the Efficient Products 

Subprogram. Integrated IT solutions will enable PSE&G to provide customized information to customers 

with prioritized action items, to maximize availability and uptake. 

 

A combination of strategies will be used to train and support retailers, including media advertising, outreach 

community forums, events, and direct outreach to customers and retailers. Marketing activities include: 

 

 Point of purchase displays and materials, joint advertising with retailers, coupons, and special 

“instant sales events” 

 Public relations materials 

 Brochures that describe the benefits and features of the subprogram including application forms 

and processes. The brochures will be available for various public awareness events (presentations, 

seminars etc.) 

 Bill inserts, bill messages, email messages, Facebook and Twitter, pop-up stores. 

 Company website content providing subprogram information resources, contact information, 

online application forms, online retail store and links to other relevant service and information 

resources 

 Customer representatives trained to promote the subprogram to their customers 

 Presence at conferences and public events used to increase general awareness of the subprogram 

and distribute subprogram promotional materials 

 

Contractor Role 
PSE&G will oversee the build-out of the online marketplace as well as the retail and Trade Ally network, 

which will be administered by third-party implementation contractors. A third-party implementation 

contractor will be responsible for identifying and engaging retail and wholesale entities dealing in energy 

efficient equipment to on-board them with the PSE&G subprogram vision, eligible efficient products, 

rebates, and ways to participate. Additionally, the third-party implementation contractor will engage trade 

allies, including local construction, electrical, plumbing, and other contractors to educate them on 

subprogram benefits and build an approved trade ally network which will reliably install energy efficient 

equipment for participating customers. The third-party implementation contractor will also monitor 

participation to assess the effectiveness of outreach efforts, incentive levels, delivery methods, and trade 

ally availability to provide suggestions to assure that the subprogram is continually providing PSE&G 

customers with their needs. A third-party implementation contractor will be responsible for the management 

of the online marketplace.  This third-party implementation contractor will also process the online instant 

rebates, verify eligibility of customers and manage the delivery of items purchased on the website. 
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To select qualified third-party implementation contractors, PSE&G will prioritize criteria including but not 

limited to: 

 

 Experience delivering similar subprograms or initiatives 

 Resources and marketing strength 

 Cost effectiveness 

 

 

 

1.1.2. Residential Existing Homes 
The Residential Existing Homes Subprogram provides a holistic approach for customers to explore and 

invest in the efficiency and comfort of their homes. Under the Residential Existing Homes Subprogram, 

participants undergo an energy audit and receive free installation of low-cost direct install energy efficiency 

measures, as well as an energy efficiency action-plan that includes recommendations for potential upgrades 

and available incentives. The audit will be incentivized, while the work to complete recommended energy 

efficiency measures will receive rebates with the ability for customers to use on-bill repayments for the 

balance of the costs. Home energy audits will be conducted by PSE&G and/or local trade allies (including, 

e.g. home improvement contractors) that are qualified to perform comprehensive home assessments, and a 

follow-up audit may be conducted after completing home energy improvements to verify proper installation 

and function of home efficiency improvements. 

 

This subprogram is designed to review the entire status of a home, including equipment and envelope to 

achieve deeper energy savings than the Residential Efficient Products Subprogram. The subprogram will 

follow guidelines and qualifying criteria associated with the U.S. Environmental Protection Agency Home 

Performance with ENERGY STAR (HPwES) program subject to as-needed enhancements to maximize 

participation and cost-effective energy savings opportunities.  

 

Market Segment/Efficiency Targeted 
The Residential Existing Homes Subprogram will be available to all single-family and single-family 

attached electric and/or natural gas customers in the PSE&G service territory. Potential measures 

incentivized through this subprogram include but are not limited to insulation, air sealing, lighting, smart 

thermostats, low-flow devices, smart strips, and HVAC. This subprogram will drive deeper levels of 

activity and investment in homes than the Residential Efficient Products Subprogram by including a suite 

of home performance measures and the advice of PSE&G and/or qualified trade ally professionals that can 

identify efficiency opportunities in residential homes. 

 

In addition to the comprehensive approach described above, a Quick Home Energy Check-Up (QHEC) 

option may be offered, to help customers understand their best opportunities to save energy through an in-

home consultation and also secure energy savings during that visit through the direct installation of energy 

saving measures.  It will be designed to help renters as well as homeowners and promotes additional energy 

savings opportunities and upgrades available to the customer. 

 

Delivery Method 
The subprogram will be managed by a third-party implementation contractor as outlined in detail in the 

Contractor Role: 

 

 In-Home Energy Audit: In-home energy audits are conducted by PSE&G and/or local trade allies. 

During the audit, customers will receive free installation of low-cost measures, such as LED 

lighting, low-flow devices, and smart strips at no additional cost, in addition to behavioral 

suggestions to improve efficiency of the home and a review of thermostat set points. Smart 
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thermostats may be made available while the auditors are on premises through the Residential 

Efficient Products Subprogram. Following the in-home audit, the participant will be provided an 

energy efficiency action-plan that summarizes the findings of the audit and recommends 

technology and building performance improvements that will maximize the efficiency of the home. 

This report will also include detail regarding estimated cost, available rebates, and availability of 

on-bill repayment.  

 In-Home Efficiency Improvements: If the customer chooses to pursue some or all of the 

recommended home efficiency measures, a second appointment will be scheduled to implement 

the measures. At the completion of the work, PSE&G and/or the trade ally will test the home to 

validate the energy savings and to ensure that all mechanical equipment is operating safely. 

Subprogram management staff, including the third-party implementation contractor, may spot 

check installations as needed. 

 Local Trade Ally Network: The local trade ally network will be qualified, trained, and managed 

by the third-party implementation contractor, and may deliver audits and/or energy efficiency 

services.  

 

 

Measures from the Residential Efficient Products Subprogram, such as home appliances (e.g. clothes 

washers) may be installed by PSE&G and/or the trade ally if requested by the participant and if within the 

scope of services. These measures are not typically addressed in a home performance subprogram because 

they are generally only replaced at end-of-life. 

 

Proposed Incentives 
PSE&G will provide a subsidized in-home audit, as well as a suite of low-cost direct-install measures. 

Home performance measures recommended by PSE&G and/or the trade ally carry incentives that will be 

available individually but may also be offered as part of bundled performance incentives depending on 

customer interest and budget. If utilized, home performance incentives will be structured on the basis of 

estimated total energy reduction in the home and the total cost of installed measures, such that customers 

can receive an overall, packaged incentive that is subject to a maximum of either a specific cap, to be 

evaluated and modified periodically, or a percentage of total installation cost. On-bill repayment will also 

be available to qualified customers to reduce upfront cost barriers.  In order to use on-bill repayments, 

participants will be evaluated to determine their risk and ability to repay. In coordination with the Joint 

Utilities, PSE&G will establish qualification minimums for on-bill repayments, which may include bill 

payment history.  

 

Marketing Approach 

PSE&G will utilize many marketing avenues to assure subprogram awareness and participation is 

maximized. These include traditional marketing avenues, such as web-based engagement and information, 

digital advertising, media advertising, and hard-copy materials to promote awareness among trade allies 

and customers. An additional marketing pathway PSE&G plans to utilize is through the network of other 

subprograms being offered in the CEF-EE Program. The integration of all subprograms will allow for direct 

marketing to customers through the Residential Behavioral and Residential Efficient Products 

Subprograms. The connections with these subprograms also provides two-way marketing potential, in that 

customers engaged in the Residential Behavioral  and Residential Efficient Products Subprograms will be 

provided with information and literature about the opportunity to participate in the Residential Existing 

Homes Subprogram. Information garnered from subprograms, such as the Residential Behavioral and 

Residential Efficient Products could be used to identify prime candidates for participation in the Residential 

Existing Homes Subprogram. For example, a review of usage data contained in HERs from the Residential 

Behavioral Subprogram could allow PSE&G to identify customers who are particularly susceptible to 

changes in weather, and would be ideal candidates for an audit. Likewise, the Residential Efficient Products 

Subprogram could provide leads to customers interested in energy efficiency. 
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Contractor Role 
PSE&G will supervise the subprogram, as well as select a third-party implementation contractor to manage 

the subprogram.  

 

The third-party implementation contractor will oversee all aspects of the subprogram, including training 

and engagement, QA/QC, and rebate processing (including measures installed during audits). A large part 

of the third-party implementation contractor will focus on developing, training, and growing a qualified 

trade ally network. This will include trade ally training sessions, workshops, and market development 

events to grow and develop the trade ally network, with a priority placed on encouraging them to integrate 

home efficiency performance into their business and become Building Performance Institute (BPI) and 

ENERGY STAR certified contractors. The third-party implementation contractor will maintain a close 

relationship with entities delivering the audits and efficiency measures to ensure consistent subprogram 

delivery experience and high customer satisfaction. The third-party implementation contractor will also 

take on the responsibility of providing an additional layer of customer support as needed and conducting 

selective verification of trade ally installation work. 

 

The trade ally marketplace may consist of companies in the fields of residential HVAC, home improvement, 

weatherization and insulation, and other relevant areas. In order to facilitate trade ally access to participants, 

PSE&G or the third-party implementation contractor will administer a web portal where customers can find 

local trade allies based on geography and other criteria.  

 

To select a qualified third-party implementation contractor PSE&G will prioritize criteria including but not 

limited to: 

 

 Experience delivering similar subprograms or initiatives, especially ENERGY STAR certified 

programs 

 Knowledge of the current marketplace 

 Ability to educate and train contractors 

 Local presence 

 Cost 

 

 

 

1.1.3. Residential Behavioral 
The Residential Behavior Subprogram will provide customers with granular and easy-to-understand 

information about their energy use, a comparison of their usage against other similar customers, and 

suggested action steps to generate awareness and motivate customers to produce energy savings through 

behavioral changes and engagement with other efficiency subprograms. 

 

Direct mailed and/or electronic home energy reports (HERs) will be the cornerstone of the subprogram and 

will provide participants with customized, easy-to-implement action steps and recommendations to reduce 

energy consumption and support behavior modification for improved energy efficiency. The HERs will 

present participants with a view of their historical energy consumption compared to peer group customers. 

High usage alerts will also be issued by email to customers when weather patterns and other data indicate 

their next bill is trending higher, and provide the customer with tips to manage their usage. 

 

The subprogram will also offer an internet-based home energy self-audit to all residential customers. This 

audit will allow customers to better understand their energy usage and their opportunities for energy 

savings. 
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An online portal will be used to provide customers with usage information, recommendations, tips, and 

links to energy efficiency subprograms provided by PSE&G, including the online marketplace with access 

to the Residential Efficient Products Subprogram and the Residential Existing Homes Subprogram. The 

online customer portal will integrate the information from the HERs and online audit to further assist 

customers as they look to realize deeper equipment and appliance-based savings. PSE&G will utilize the 

information gathered from the HERs and online audits to not only better understand the residential customer 

base, but also assist in making smart decisions moving forward with the energy efficiency subprograms. 

 

Information on customers participating in other subprograms such as the Residential Efficient Products and 

Residential Existing Homes Programs will be linked into the HERs as to provide up-to-date information 

and recommendations to participants. 

 

Market Segment/Efficiency Targeted 
The subprogram will provide HERs to a minimum of 650,000 residential customers. This quantity of 

customers represents the number of unique customers in the program. These customers will receive multiple 

home energy reports per year, in accordance with best practices in the industry This quantity of customers 

will be reviewed periodically and modified as needed to maximize cost-effective energy savings. The online 

energy audit will be available to all PSE&G electric and/or natural gas residential customers. The HERs 

and online audit will offer tailored recommendations to reduce electric and/or natural gas consumption. 

 

The subprogram may also provide HERs to participants of other residential subprograms, such as 

Residential Efficient Products and Residential Existing Homes. The subprogram will primarily target single 

family homes; however, PSE&G may also evaluate potential in the multi-family and income eligible 

markets. 

 

Delivery Method 
PSE&G will extend its current Data Analytics Subprogram to additional customers using a selected HER 

vendor. 

 

PSE&G's HER vendor will identify and distribute HERs to residential customers at no charge to the 

participant. The online audit will be available for all PSE&G residential customers free of charge. High 

usage alerts will be provided to customers receiving HERs via email to customers for whom PSE&G has a 

valid email address. 

 

Proposed Incentives 
All services under this subprogram will be provided at no cost to the customer. 

 

Marketing Approach 
The recipients of the HERs will be selected by PSE&G, its selected HER vendor, and its evaluation 

contractor. The online audit will be marketed through bill-insert mailers, digital advertising, and other 

means to assure that all customers are aware of the availability of these resources. Participants in other 

PSE&G energy efficiency subprograms will be referred to the online audit tool and online portal as 

appropriate. 

 

Contractor Role 
PSE&G will utilize a third-party implementation contractor to provide the services under this subprogram 

including HERs, the portal, the online audit, and high usage alerts.  
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1.1.4. Residential Income Eligible 
The Residential Income Eligible Subprogram is targeted at customers whose household income is less than 

or equal to 400 percent of the Federal Poverty Level (FPL).  Properties located within low and moderate 

income census tracts will also be eligible for this program. The subprogram will complement, and not 

duplicate or compete with, the Co-Managed Comfort Partners Program.  The Residential Income Eligible 

Subprogram provides free direct installation of energy efficient technologies and weatherization services 

to qualifying PSE&G customers with limited income. The subprogram generates energy savings for 

residential lower-income customers through an in-home energy audit and the direct installation of a wide 

range of energy efficiency measures such as efficient lighting, efficient refrigerators, HVAC, as well as 

weatherization upgrades for air-sealing and attic and wall insulation. The subprogram also provides for the 

installation of health and safety measures as appropriate, and may also include actions to address building 

shell issues that prevent the installation of energy efficiency measures, such as moisture/mold remediation, 

roof repairs, electrical repairs, and asbestos remediation, consistent with the approach under the New Jersey 

Comfort Partners Procedure Manual. 

  

In addition to the core subprogram attributes described above, the subprogram will also provide for the 

distribution of free LED light bulbs via food banks/pantries or other distribution venues that serve income 

eligible customers, along with educational information on energy efficiency. The subprogram will 

coordinate low-income services with local, state and federal agencies to provide comprehensive assistance. 

The subprogram may also seek to work with workforce development organizations, in order to provide a 

sufficient pool of qualified workforce that will be required to support a significant growth in energy 

efficiency services.  

 

Market Segment/Efficiency Targeted 
The Residential Income Eligible Subprogram targets residential customers in PSE&G’s electric and/or gas 

service territory whose household income is less than or equal to 400 percent of the Federal Poverty Level 

(FPL) and those properties located within low and moderate income U.S. census tracts. Customers who 

receive Federal Supplemental Security Income (“SSI”), Home Energy Assistance (“HEAP”), Universal 

Service Fund (“USF”), Lifeline, Pharmaceutical Assistance to the Aged and Disabled (“PAAD”), 

Temporary Assistance to Needy Families (“TANF”), or Section 8 Housing will also be eligible.   

 

Delivery Method 
This subprogram will be managed by PSE&G with the support of a qualified third-party implementation 

contractor with experience delivering services in similar subprograms. It is envisioned that PSE&G’s third-

party implementation contractor will facilitate subprogram delivery across the multiple subprogram 

vendors as well as PSE&G’s workforce. Eligible customers will receive an in-home energy assessment 

from PSE&G. The applicable measures and services will be installed either by subprogram vendors, or by 

PSE&G’s workforce. PSE&G, with its third-party implementation contractor will be responsible for 

activities including, but not limited to, the following:  

 

 Ensuring customers meet eligibility requirements 

 Marketing collateral development and deployment  

 Reviewing, approving, and tracking of documentation for completed projects 

 Payment processing, fund management, and reporting 

 Quality assurance of technical and procedural subprogram guidelines 

 Budgeting, goal tracking, and reporting 

 Call center services 

 Customer satisfaction and problem resolution 

 Provide technical training to workforce 
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Proposed Incentives 
Equipment and installation costs for all eligible measures will be provided free to eligible customers, subject 

to subprogram terms and conditions.   

 

Among the measures to be considered for each home are efficient lighting products; hot water conservation 

measures (water heater replacement and tank temperature turn-down); replacement of inefficient 

refrigerators and freezers; installation of programmable and smart  thermostats; insulation upgrades (attic, 

wall, basement, etc.); blower-door guided air sealing; duct sealing and repair; heating/cooling equipment 

maintenance, repair and/or replacement; and other measures as may be needed to enable the installation of 

energy efficiency measures (e.g. repair or replacement of a broken window, repair of a hole in the wall 

and/or roof, mold remediation, or the installation of rain gutters). 

 

Failed or failing heating or cooling systems can be replaced for efficiency and/or health and safety reasons, 

on a case-by-case basis, as subprogram funds permit. For customer homes that require treatment beyond 

the scope of the subprogram, such services may be coordinated with other agencies.  

 

Marketing Approach 
Marketing efforts will be focused toward property owners, non-profit organizations, churches, and 

community organizations to bring awareness to the subprogram and initiate effective participation. Key 

elements of the marketing strategy include: 

 

 Targeted outreach through local agencies 

 Websites and newsletters 

 Press releases 

 Posters in municipal buildings 

 Neighborhood canvassing 

 

Contractor Role 
PSE&G will administer and manage the overall subprogram with the support of a third-party 

implementation contractor(s). The third-party implementation contractor will have responsibility for 

delivery tasks and customer outreach on behalf of PSE&G. To select a qualified third-party implementation 

contractor, PSE&G will prioritize criteria including, but not limited to: 

 

 Experience delivering similar subprograms or initiatives 

 Third-party staff qualification for delivering low-income energy efficiency subprograms 

 Cost 

 

 

1.2. Multifamily Sector Subprogram 
 

1.2.1. Residential Multi-Family 
The Residential Multi-Family Subprogram provides a turnkey service for multi-family property owners, 

managers, and the residents of multi-family facilities to help improve the energy efficiency of their facilities 

and reduce their operating costs. This service provides direct installation of energy-efficient measures in 

individual living units. The primary measures to be installed include LED lighting, low-flow showerheads 

and faucet aerators, and smart power strips. The subprogram will also provide literature on energy saving 

tips achieved through other behavioral actions (e.g. thermostat settings, maximizing dishwasher and clothes 

washer loads, etc.).  
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Market Segment/Efficiency Targeted 
The subprogram targets multi-family property owners, property managers, and residents. All multi-family 

buildings with three or more units in PSE&G’s electric or natural gas service territory are eligible to 

participate, although it is anticipated that the majority of participating units will be from low income or 

moderate income multi-family units, and will have 12 or more units.  

 

The subprogram will look to achieve direct, easy to install, energy savings through the provision of 

measures such as LED lighting, low-flow showerheads and faucet aerators, and smart power strips. 

 

Delivery Method 
The Multi-Family Subprogram will be delivered by PSE&G and/or a qualified third-party implementation 

contractor with experience delivering similar subprograms. The subprogram manager will recruit multi-

family property owners and oversee the direct installation of free low-cost measures (e.g. lighting, 

showerheads) in individual units. The service is provided at no cost to property owners or occupants. This 

subprogram design (including the provision of no cost services) is intended to overcome market barriers 

and assure that benefits are provided to tenants. 

 

PSE&G and/or the implementation contractor will be responsible for activities including, but not limited 

to, the following: 

 

 Developing relationships with property management companies, owners, associations, and their 

members to recruit participants 

 Training, education, and coordination with direct-install staff and/or contractors 

 Marketing collateral development and deployment 

 Procuring energy efficiency equipment and materials 

 Reviewing, approving, and tracking of documentation for completed projects 

 Quality assurance of technical and procedural subprogram guidelines 

 Budgeting, goal tracking, and reporting 

 Customer satisfaction and problem resolution 

 Provide notice to tenants and property owners prior to conducting work 

 

Proposed Incentives 
Equipment and installation costs for all measures directly installed in tenant units will be provided free to 

eligible properties.  

 

Marketing Approach 
The marketing strategy will focus on informing property owners, managers, associations, tenant groups, 

municipalities, and community organizations about the availability and benefits of the subprogram and how 

to participate. Marketing activities will be focused on serving the lower income multi-family sector.  Key 

elements of the marketing strategy include: 

 

 Targeted outreach through direct mailings and presentations to inform property owners, managers, 

apartment associations, tenant groups, municipalities and community organizations about the 

benefits of the subprogram and participation processes 

 Brochures highlighting the benefits and features of the subprogram as well as the participation 

processes 

 Website content providing subprogram information resources and contact information 

 In-person visits by subprogram representatives to properties with three or more units 
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 Walk-through energy assessments of properties to encourage the building owners or facility 

managers to allow participation in the direct installation component of the subprogram as well as 

encourage participation in the other PSE&G efficiency subprograms 

 

Contractor Role 
PSE&G will administer and manage the overall subprogram. Depending on the final design of the delivery 

process, PSE&G may utilize the support of a third-party implementation contractor(s). In this event, the 

third-party implementation contractor will have responsibility for delivery tasks and customer outreach on 

behalf of PSE&G.  

 

Key elements of the implementation strategy and core responsibilities of the implementation contractor 

may include:  

  

 Targeted Outreach to Property Owners: Subprogram representatives will build relationships 

with property management companies, owners, associations and their members to recruit 

participation in the subprogram. The subprogram team will assist customers as necessary to 

coordinate direct installations and complete rebate application requirements. In addition, property 

owners will be reached through direct mail, participation in association events, one-on-one 

meetings with subprogram staff, and other channels. Special emphasis will be placed on properties 

with as little as three units and greater. This has been traditionally an over-looked segment in other 

utility-run subprograms around the country.  

 In-Unit Direct Installs: Subprogram representatives will identify interested property owners and 

schedule appointments for the free installation of energy saving devices in the individual living 

units and common areas. In-unit HVAC tune-ups will be offered at no cost to the property owner 

or tenant. The installation crews are trained on the technical and educational aspects of the energy 

saving devices installed and leave educational materials in each unit describing the work performed 

and explaining the energy-saving benefits.  

 Subprogram Operations: The third-party implementation contractor handles implementation 

related administrative requirements, including the following: 

 

o Marketing and educational materials  

o Field services  

o Product ordering and inventory  

o Data tracking and reporting  

o Investment tracking and reporting  

o Prescriptive, custom and comprehensive application processing  

o Trade ally and customer outreach/training  

o Customer satisfaction/problem resolution  

 

To select a qualified third-party contractor, PSE&G will prioritize criteria including but not limited to: 

 

 Experience delivering similar subprograms or initiatives 

 Third-party staff qualifications 

 Cost 

 

In the event PSE&G delivers the program with its own workforce, contractor role would be minimal, limited 

to customer acquisition and alignment with other subprograms. 

 

 

1.3. Commercial & Industrial Sector Subprograms 
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PSE&G’s commercial and industrial customers are very diverse. These subprograms address each segment, 

including those with limited time and resources to make efficiency improvements. The subprogram designs 

are intended to enable PSE&G to address the unique needs of each sub-sector. For example, if a large 

customer has ready access to financing and more advanced approaches to energy management, PSE&G 

will offer customized financial support to reduce paybacks on investments and bring about increased 

installation of measures.  For small businesses or municipal customers, PSE&G will provide more 

substantial management, financial support, and on-bill repayment.  

 

1.3.1. C&I Prescriptive 
The C&I Prescriptive Subprogram will promote the installation of high-efficiency electric and natural gas 

equipment by C&I customers. The subprogram is designed to: 

 

 Provide incentives to facility owners and operators for the installation of high efficiency equipment 

and controls 

 Provide the knowledge necessary and market demand to justify the marketing of high efficiency 

measures by participating trade allies such as electrical contractors, mechanical contractors, and 

their distributors 

 Ensure the participation process is clear and simple 

 

The subprogram will offer a broad range of energy efficient equipment and appliances through a variety of 

channels, including reduced point of sale costs, and a network of trade allies. The subprogram will incent 

energy efficient lighting, appliances, heating and cooling equipment, and food service equipment, among 

other efficiency measures.  These measures will range in type and price but include both electric and natural 

gas technologies that improve energy efficiency. Up-front rebates will be offered on all technologies to 

reduce initial costs and some purchases will qualify for on-bill repayments to further reduce first cost 

barriers. The subprogram is designed to provide easy and cost-effective access to energy efficient measures 

through customers' preferred channels. 

 

This subprogram will significantly increase adoption of energy efficient equipment by harnessing PSE&G’s 

unique customer relationships to positively impact the entire sales process surrounding efficient equipment, 

from education and awareness with customers, engagement with trade ally contractors and equipment 

distributors, to on-bill repayments and final installation and commissioning of the high efficiency 

equipment.  

 

Market Segment/Efficiency Targeted 
The C&I Prescriptive Subprogram will be available to all commercial, industrial, and other non-residential 

electric and natural gas customers located within PSE&G’s service territory. The subprogram is focused on 

promoting the sale and installation of efficient electric and natural gas equipment across all major end-use 

categories and can be easily promoted to trade allies and customers via straightforward prescriptive rebates. 

Potential technologies incentivized through this subprogram include energy efficient lighting, appliances, 

heating and cooling equipment, and food service equipment, among other efficiency measures. 

 

Delivery Method 
To maximize customer participation and streamline the customer experience, PSE&G will use its strong 

customer and marketplace relationships to support multiple implementation strategies to achieve 

subprogram goals.  

 

 Trade Allies: PSE&G will establish a network of trade allies (e.g. electricians, HVAC contractors, 

lighting retailers and distributors, building energy managers, etc.) to promote the efficiency 

opportunities and incentives to their clients, and deliver the subprogram with a consistent 
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experience to the customer. Trade allies will be able to leverage the subprogram and offer customers 

rebates through their normal course of business. In addition, PSE&G or the third-party 

implementation contractor can refer customers to a list of qualified trade allies to perform more 

intricate work. By allowing participants to select a partner they are comfortable with (either through 

an existing relationship or by reference from PSE&G or the third-party implementation contractor), 

the subprogram reduces barriers to entry related to knowledge of energy efficiency, confidence in 

assessments, and measure installation. PSE&G will oversee trade ally performance to verify quality 

standards are met and qualify contractors to participate in the Trade Ally network. By developing 

relationships with trade allies, the subprogram will develop a broad reach across the marketplace, 

and also solicit feedback from the marketplace to ensure incentives and measures are impacting the 

market as designed. Examples of targeted trade ally firms include: 

o Design, engineering, and controls firms 

o HVAC distributors, contractors, and retail providers 

o Food service retailers and service providers 

o Commercial lighting distributors and wholesalers 

 Retail: PSE&G subprogram staff, third-party implementation contractors, and field representatives 

will work with retailers and distributors that directly target C&I customers so they are aware of the 

participation process and available equipment incentives. This will include training and instruction 

to participating retailers and distributors about the PSE&G prescriptive rebate forms as well as 

enrollment of distributors to participate in midstream subprogram offerings.  

 Midstream: PSE&G will aggressively promote a midstream component for specific equipment 

types to encourage purchase of efficient equipment via directly marking down the cost of the 

efficient equipment at the point of sale. Midstream rebates encourage market transformation and 

wider availability of efficient equipment. PSE&G anticipates offering midstream point of sale 

discounts across numerous equipment types, including, but not limited to: LED lighting, HVAC, 

and food service equipment. Efficient products that are rebated via a midstream subprogram 

approach will not be eligible for rebates in any other PSE&G rebate subprogram. 

 Digital: The subprogram will be marketed directly to C&I customers on the PSE&G website, where 

customers will have easy access to information regarding eligible equipment and savings 

opportunities, how to participate, and incentives across all efficient equipment types and end-uses. 

In addition, the website will offer information on qualified local trade allies to enable easy access 

to equipment retailers for customers.  

 Rebate-as-a-Service: PSE&G will evaluate the viability of using a digital, smartphone based 

application platform, where business customers purchasing efficient equipment for commercial use 

at traditional consumer retail outlets can instantly redeem rebates at point-of-sale in both physical 

stores and online. This channel will help PSE&G offer rebates to very small commercial customers 

and local businesses outside of the C&I Small Non-Residential Efficiency Subprogram. 

 Targeted Customer Outreach: In select cases, PSE&G staff and its third-party implementation 

contractor may choose to reach out directly to large business and commercial customers to develop 

relationships with energy and facilities managers, operations staff, and procurement personnel. 

Subprogram staff can help facilitate completion of rebate applications and serve as a direct resource 

to these customers.  

 

Proposed Incentives 
Incentive levels and the list of eligible equipment will be reviewed periodically with the input of 

subprogram staff and broader feedback from the marketplace to ensure incentive design is optimally driving 

energy savings across offered measures. Incentive levels will vary depending on the efficient measure, and 

the unit level being rebated (e.g. incentives for equipment, and/or incentive based on the system size or 

square footage where the system is being applied). 
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Marketing Approach 
The C&I Prescriptive Subprogram will engage with customers and trade allies at multiple levels, including 

broad-based energy efficiency awareness campaigns, direct outreach by subprogram staff and 

representatives, web-based engagement and information, digital advertising, and hard-copy materials to 

promote awareness among trade allies and customers. In some cases, subprogram staff and representatives 

will reach out directly to large commercial customers. Use of appropriate types of media are anticipated to 

be included in the marketing plan, such as direct mail, email, print, and digital media. Engagement with 

trade associations (e.g. builders, architects, equipment distributors, professional contractor associations, 

etc.) will all be important venues for PSE&G to present information about the subprogram, raise awareness 

and encourage participation. 

 

Contractor Role 
PSE&G will administer and manage the overall subprogram, including implementation of an on-bill 

repayment offering, with the support of third-party implementation contractor(s). The third-party 

implementation contractor will have responsibility for the majority of delivery tasks and customer outreach 

on behalf of PSE&G. It is anticipated that this third-party implementation contractor will assist with 

optimizing the subprogram’s strategic direction, including but not limited to: 

 

 Customer outreach/subprogram delivery strategy 

 Offered efficiency measures and efficiency levels 

 Promotion of emerging technologies 

 Incentive levels and strategies 

 Customer/trade ally/retailer engagement and enrollment in the subprogram 

 Marketing 

 Customer satisfaction 

 Equipment installation and subprogram data tracking 

 Rebate processing 

 

 

1.3.2. C&I Custom 
The Commercial and Industrial (C&I) Custom Subprogram will offer incentives for electric and natural gas 

efficiency opportunities for commercial, industrial, and other non-residential customers that are non-

standard and not captured by the C&I Prescriptive Subprogram, or any other proposed custom subprogram 

offering including the C&I Engineered Solutions Subprogram. Typical measures incentivized by the C&I 

Custom Subprogram are either less common measures or efficiency opportunities in specialized 

applications that may include specialized manufacturing processes or non-traditional use cases. In many 

cases, custom efficiency projects are more complex than prescriptive equipment replacement.  

 

Large customers with facilities and engineering teams will develop and submit custom efficiency project 

rebate applications for review. A third-party implementation contractor will also play an active role in 

supporting project identification, developing energy savings calculations, and assessing project economics 

as required. Potential participants are required to submit an application for pre-approval to reserve funding, 

and if accepted by PSE&G, a timeline is established for project completion to qualify for a rebate. The 

typical lead time for completing a custom project is 90 to 120 days. Large projects, or subsets of projects, 

may be required to undergo pre-and post-inspection to validate project energy savings. Approved projects 

will also be eligible for on-bill repayment support to further reduce first-cost barriers. 

 

Market Segment/Efficiency Targeted 
The C&I Custom Subprogram targets all C&I customers in PSE&G’s electric and/or natural gas service 

territory with cost effective savings opportunities that are not covered by the C&I Prescriptive or Small 

EXHIBIT A



 ATTACHMENT 1  
 

17 

 

Non-Residential Efficiency Programs, and in building types not eligible for participating in the C&I 

Engineered Solutions Subprogram (non-MUSH/multifamily common areas/non-profit). However, 

customers participating in the C&I Custom Subprogram will generally be larger energy users with more 

complex needs and non-standard efficiency opportunities. Customers targeted for participation typically 

include building types such as light/heavy industrial, manufacturing, data centers, and distribution centers, 

among others. 

 

Delivery Method 
The C&I Custom Subprogram will be supervised by PSE&G and delivered by a qualified third-party 

implementation contractor. The following delivery strategies will be pursued: 

 

 Targeted Customer Outreach: High-use customers will be targeted by subprogram staff to 

develop relationships with facilities and energy managers, operations staff, and procurement 

personnel to inform them of the benefits of participating in the custom subprogram. Subprogram 

staff will provide technical support, assist customers in identifying efficiency opportunities, and 

assist with review and preparation of their rebate application.  

 Technical Customer Assistance: An important element of the C&I Custom Subprogram is the 

availability of technical support from qualified subprogram staff. PSE&G subprogram management 

staff and their representatives will be available to support customers with project identification and 

analysis, including assistance with targeted energy audits and savings estimates. 

 Trade Allies: Developing relationships in the trade ally community will spread broader awareness 

of the existence of the custom subprogram option and obtain referrals for potential projects. 

 

Measurement & Verification (M&V) for projects above a certain estimated incentive size, or projects that 

do not have reliable information to accurately forecast energy savings may require energy monitoring 

before and after project implementation to determine savings and incentive levels.  PSE&G is evaluating a 

threshold of approximately $100k to necessitate energy monitoring before and after implementation. The 

Company is also considering the impact of the type of equipment as a driver for energy monitor.  PSE&G 

plans to coordinate with the other utilities to use a consistent approach to the extent feasible. 

 

Proposed Incentives 
The C&I Custom Subprogram incentives will be set based on an incentive level per first year kWh or therm 

saved. These incentive levels will be reviewed and updated periodically with the input of subprogram staff 

and broader feedback from the marketplace to ensure incentive design is optimally driving energy savings 

across a full spectrum of market opportunities. Incentive level design may change over time based on the 

specific end-use where the savings are being acquired. Additionally, incentive level restrictions may be 

established that could include limits to total incentives as a percentage of project costs or minimum project 

payback periods. Overall total facility and customer level incentive limits may also be established to ensure 

funding is available to as many C&I customers as possible, while also still providing robust incentives to 

capture the full suite of energy savings from large projects. Approved projects will also be eligible for on-

bill repayment support to further reduce first-cost barriers. 

 

Marketing Approach 
The C&I Custom Subprogram will engage with customers and trade allies at multiple levels, including a 

combination of direct customer, trade ally, and local organization outreach, promotion through key industry 

events and conferences, and digital marketing, including an informational/engagement web platform to 

educate and reach relevant contractors and customers. Use of all types of media are anticipated to be 

included in the marketing plan, including, but not limited to, online and targeted print advertising. 

Engagement with trade associations (e.g. builders, architects, equipment distributors, professional 

contractor associations, etc.) will all be important venues for PSE&G to present information about the 
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subprogram and raise awareness and encourage participation. The subprogram will leverage PSE&G’s 

existing relationships and communication channels with customers through subprogram staff and account 

management team. 

 

Contractor Role 
PSE&G will administer and manage the overall subprogram, including implementation of an on-bill 

repayment offering, with the support of third-party implementation contractor(s). The third-party 

implementation contractor will have responsibility for the majority of delivery tasks and customer outreach 

on behalf of PSE&G. It is anticipated that this third-party implementation contractor will work closely with 

PSE&G to optimize the subprogram’s strategic direction, including, but not limited to, the following 

activities:  

 

 Offered incentive levels and strategies 

 Customer satisfaction 

 Measurement and verification during on-site visits 

 Subprogram data tracking 

 Rebate payments 

 

PSE&G will select a qualified third-party implementation contractor (or contractors) based on, but not 

limited to, the following factors: 

 

 Technical Approach 

 Organizational and Management Capability 

 Experience 

 Cost 

 

 

1.3.3. C&I Small Non-Residential Efficiency 
The C&I Small Non-Residential Efficiency Subprogram is focused on installation of efficiency measures 

in small non-residential customers that typically lack the time, knowledge, or financial resources necessary 

to pursue energy efficiency. The subprogram is designed to provide non-residential owners with easy 

investment decisions for the direct installation of energy efficiency projects. The subprogram will pay the 

up-front cost to install the recommended energy efficiency measures with the participating customer 

repaying a portion of the cost either in a lump sum or interest-free on their PSE&G bill. The reduced overall 

costs and on-bill repayments mitigate up-front cost barriers and assist participants in making decisions, 

which otherwise would be time-consuming and difficult to justify. The C&I Small Non-Residential 

Efficiency Subprogram plays an important role in the marketplace because private providers of energy 

efficiency services typically do not target small non-residential customers due to the lower overall profit 

for their services when compared with larger non-residential customers. For these reasons, small non-

residential customers are often hard to reach, and the subprogram fills an important gap by delivering 

efficiency services to these customers directly. 

 

The audit will be provided to customers free of charge and will offer recommendations on energy efficiency 

projects to reduce energy usage and costs. The aggregation of this data will allow PSE&G to better 

understand its customers and can be used to inform other subprograms and future subprogram designs, such 

as the C&I Prescriptive Subprogram, the C&I New Construction Subprogram, and the Business Energy 

Reports Pilot Subprogram. 
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The subprogram will also focus on the smallest customers within the small business segment. PSE&G 

anticipates portions of the subprogram to be directed at restaurants, small offices, and other small businesses 

that often are left behind in less-comprehensive energy efficiency subprograms. Through a number of 

delivery mechanisms, PSE&G will assure that all business types are able to participate in this subprogram.  

 

Market Segment/Efficiency Targeted 

PSE&G expects small non-residential customers with an average 12-month individual facility annual 

electricity peak demand usage of less than 200 kW to be the eligibility threshold; however, this figure may 

be adjusted by PSE&G up to 500 kW subject to Staff approval and alignment with the threshold established 

by the Joint Utilities, to ensure the subprogram is properly addressing the market in PSE&G’s service 

territory. The subprogram will also be structured to focus on and secure participants especially in the lower-

usage tiers. 

 

The subprogram seeks to address high-return, relatively low-cost measures (e.g. LED lighting retrofits), but 

customers may choose to pursue further retrofits that are eligible for additional incentives. Example end-

use categories covered by the subprogram include lighting, HVAC, controls, refrigeration, motors, low-

flow devices, pipe wrap and domestic hot water equipment. 

 

Delivery Method 
The C&I Small Non-Residential Efficiency Subprogram interfaces with customers via either direct 

solicitation or upon customer request. All participants receive a site visit, including a free on-site audit to 

identify energy efficiency retrofit opportunities. Following the audit, participants are provided with a report 

assessing the site and recommending investments that could further improve the energy efficiency of the 

facility. 

 

Based on the results of the audit report, the subprogram will offer to initially pay 100% of the project cost 

to install the recommended energy efficiency measures with the participating customer (or landlord) 

repaying a portion of the cost either in a lump sum or interest free on their PSE&G bill.  PSE&G may adjust 

the incentive structure to encourage deeper retrofits, as well as to encourage participation by micro-

customers. PSE&G will provide for the installation of all work and assure it is completed on time and to 

specifications. This approach frees up the participant, which, as a small non-residential customer, may not 

have the time or resources to focus on implementation issues. 

 

The subprogram budget will be split into tranches based upon customer consumption size, or other 

designated factors, to focus contractors to complete work on specific tranches. This will assure that non-

residential customers, even those that are the smallest and often overlooked, receive ample focus. 

Contractors will be limited to specific tranches to assure minimum volumes and scale can be reached while 

also providing for adequate cost effectiveness. PSE&G may also elect to provide additional contractor-

focused bonus incentives to further encourage contractor emphasis on specific sectors. The tranche 

divisions will be implemented to combat contractors’ inherent focus on larger customer facilities. The 

subprogram may also be marketed and structured into customer types. For example, one element of the 

subprogram structure may focus on restaurants, while another is focused on convenience stores and 

bodegas. 

 

Proposed Incentives 
One of the key benefits of the subprogram is that it is a simple, turnkey solution for small non-residential 

customers that requires no up-front customer investment. The initial site visit, energy audit, and installation 

of recommended efficiency measures are provided at no initial cost to participants. This up-front incentive 

value will be evaluated periodically to assure that the subprogram incentive is adequate and provides the 

correct signal to the marketplace regarding energy efficiency. Participants will reimburse PSE&G a portion 
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of total project cost interest-free through on-bill repayments, thereby eliminating the up-front cost burden 

of installing energy efficiency measures. The incentive portion of the total project cost is up to 70%, with 

the option to provide up to 80% incentive for underserved markets such as small businesses up to 100kW, 

or customers in Urban Enterprise Zones, etc.  PSE&G may adjust the incentive structure to encourage 

deeper retrofits, as well as to encourage participation by micro-customers. 

 

Marketing Approach 
The C&I Small Non-Residential Efficiency Subprogram will be marketed to customers through a 

combination of direct outreach by subprogram staff and a third-party implementation contractor, web-based 

engagement and customer information analytics, digital advertising, and hard-copy materials to promote 

awareness among trade allies and customers. Direct outreach from a third-party implementation contractor 

may include unsolicited visits to customer premises to distribute hard-copy subprogram materials, inform 

customers about the subprogram directly, and solicit participation. This strategy is useful for enrolling small 

non-residential customers that may be interested in participating, but have not heard of the subprogram and 

do not have resources to prioritize reaching out to PSE&G. 

 

PSE&G will evaluate the potential to utilize Business Energy Reports or customer information analytics to 

identify and target customers best suited for participation in the subprogram. 

 

Contractor Role 
PSE&G will administer and manage the subprogram with the support of third-party implementation 

contractor(s). The third-party implementation contractor will have responsibility for the majority of delivery 

tasks and customer outreach on behalf of PSE&G. It is anticipated that this third-party implementation 

contractor will work closely with PSE&G to optimize the subprogram’s management and strategic 

direction, including, but not limited to: 

 

 Initial participant recruitment, audit, and equipment installation 

 Subprogram data tracking 

 Direct customer outreach/subprogram delivery strategy 

 Development of measure mix 

 Marketing 

 Promotion of emerging technology 

 Customer satisfaction 

 

The third-party implementation contractor will take on the responsibility of managing the subprogram, 

directing the qualification of contractors, and will work to assure that ample contractors are available to 

complete all work derived from the subprogram. 

 

A group of selected vendors will perform the audits and installations, working with PSE&G and the third-

party implementation contractor’s oversight to undertake all construction and installation work identified 

in the audit process.  

 

 

1.3.4. C&I Energy Management 
The C&I Energy Management Subprogram includes two major subprogram initiatives: Retro-

commissioning and Strategic Energy Management. Both subprograms are designed to optimize energy 

consumption in existing C&I buildings through management of major energy using systems, user behavior, 

and low-cost, easy-to-install efficiency measures at the time of an initial site visit or a follow-up. In many 

cases, revised building management processes can produce meaningful energy savings without capital 
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investment in new equipment or controls; however, recommended investment areas may also be identified 

through this subprogram. Details of the subprogram initiatives are as follows: 

 

 Retro-commissioning (RCx): Also known as ‘existing building commissioning’, retro-

commissioning focuses on identifying operations and maintenance improvements in existing 

commercial buildings to ensure optimal performance of building systems and system interactions. 

Retro-commissioning applies the same systematic process to buildings as is applied during initial 

building commissioning, and may be performed every three to five years to ensure optimal building 

performance. Retro-commissioning is typically among the most cost-effective energy savings 

strategies applied in commercial buildings and may produce other non-energy benefits, including 

extending the life of existing equipment and improving thermal comfort and indoor air quality. 

 Strategic Energy Management (SEM): This subprogram is primarily geared toward industrial 

and manufacturing buildings and is a holistic approach to managing energy usage focused on 

management of existing systems and processes (including behavior), as well as tracking and 

benchmarking performance to identify and evaluate energy optimization efforts. SEM is a long-

term effort typically led by an external instructor focused on developing and executing an energy 

management strategy via workshops, webinars, and group/individual training sessions with cohorts 

of facility managers. SEM applies continuous improvement principles to energy management to 

encourage and enable a culture of energy efficiency within an organization to develop measurable 

long-term savings. 

 

Market Segment/Efficiency Targeted 
All commercial, industrial, and other non-residential customers located within PSE&G’s electric and/or 

natural gas territory are eligible to participate in this subprogram. 

 

RCx targets the existing commercial building stock, and is particularly relevant for medium to large non-

industrial building types including office, lodging, education, healthcare, laboratory, warehouse/storage, 

supermarkets, and more. The primary target market for the RCx subprogram will be C&I customers 

utilizing a building management system.  

 

SEM targets existing large and very large commercial and industrial customers and building types, and is 

particularly relevant to large energy users engaged in manufacturing processes. For SEM to be successful, 

the subprogram will invest significant resources upfront to focus on recruiting and pre-qualifying customers 

to participate in the subprogram. SEM's objective is to change a company’s focus and engagement with 

energy management over the long-term, in a continuous manner. A core goal is to recruit customers who 

demonstrate genuine and committed interest in working with PSE&G over a long period of time. These 

“energy champions” will ideally include multiple staff at each company, placed in different departments 

and various levels of seniority and decision making in the company. 

 

Eligible measures will vary depending on the business segment served, but are likely to include at least the 

following: 

 

 Optimizing chiller and boiler operations to better match building load conditions 

 Reducing ventilation in over-ventilated areas 

 Fixing ventilation dampers that are open when they should be closed, or vice versa 

 System rebalancing and decreasing supply air pressure set-point 

 Reducing supply air temperature and fan speed in air handling units 

 Aligning zone temperature set-points to match the building’s occupancy patterns 

 Operating equipment only when building is occupied or when equipment is needed 

 Lighting controls including occupancy/vacancy controls, photo-sensors, and timer controls 
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Delivery Method 
The RCx and SEM Programs will be delivered by a third-party implementation contractor(s). Both 

subprograms require customer and trade ally involvement in the form of on-site access to existing 

equipment, management protocols, and energy management/facilities staff. 

 

To support the marketplace and develop a project pipeline, the following delivery strategies, among others, 

will be pursued: 

 

 Targeted Customer Outreach: Subprogram staff and their representatives will make outreach 

efforts directly to PSE&G customers that own or operate facilities identified by internal screening 

activity as potential participants. Factors considered in initial screening may include building 

age/size/type and historical energy use patterns. 

 Technical Customer Assistance: An important element of the C&I Energy Management 

Subprogram is the availability of technical support, guidance, training and orientation from 

PSE&G’s third-party implementation contractor(s). Subprogram staff will be available to support 

customers and determine if they may qualify for participation for either RCx or SEM. Depending 

on the customer’s goals and likely energy savings potential, significant customer engagement may 

be undertaken for the SEM subprogram. 

 On-Site Implementation: Both the RCx and SEM subprograms require subprogram staff to visit 

customer premises to identify energy savings opportunities (including through the logging and 

analysis of energy consumption data) and develop strategies and solutions for acquiring these 

savings.  

 

The RCx subprogram will be delivered through a network of approved retro-commissioning service 

providers (RSPs) operating in PSE&G’s service territory that have been trained in subprogram protocols 

and participation processes. Once an application has been accepted, one of the expert engineering RSPs 

conducts a detailed energy assessment to investigate and identify low-cost energy-saving operational 

improvements through a systematic evaluation of energy using systems. RCx involves a series of steps to 

qualify appropriate customers for participation and to ensure the subprogram will produce meaningful 

energy savings.  These steps may include: 

 

 Initial Customer Screening: Customer-submitted applications are reviewed to assess the 

likelihood of energy savings. Customers may also be identified through a data analytics engine 

using PSE&G data and through data acquired via the Business Energy Reports Pilot or other 

methods. 

 Project Scoping: The building owner or primary representative will be contacted by PSE&G 

subprogram staff or their representatives to schedule a time for an on-site visit. This visit will entail 

inspecting the building and major energy using equipment, reviewing past energy consumption, 

and identifying preliminary opportunities for energy-use reduction. 

 Agreement and Implementation: A rigorous evaluation of building systems is conducted and an 

incentive agreement is finalized with the customer regarding project measures, implementation 

strategy, and incentives. 

 Follow-up: Additional training may be provided to building owners/operators after completion of 

an RCx project to ensure savings persistence. 

 

Example SEM implementation efforts also include the following: 

 

 Onsite Energy Management Assessment: Identify current strengths and weaknesses in existing 

energy management practices. 
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 Metering Training: Instruction on the use of metering equipment to identify energy saving 

opportunities and an introduction to energy modelling. 

 Coach-led Training Sessions: Targeted at any combination of building operations/facilities staff, 

management personnel, and other company staff, training sessions are used to build awareness and 

detect inefficient operating practices. 

 Benchmarking: Energy consumption benchmarking is a key aspect of SEM, and both baseline and 

ongoing energy use monitoring strategies are employed to encourage data-driven energy 

management and short-term feedback. 

 

Proposed Incentives 
Incentives will be reviewed periodically with the input of subprogram staff and broader feedback from the 

marketplace to ensure the incentive design is optimally driving energy savings and participation. The 

incentive design structure and payment per first year kWh and therm saved may be different between the 

RCx and SEM subprogram participants.  Additionally, incentive levels may vary depending on the end-use 

where the savings are achieved, and the overall comprehensiveness and estimated longevity of the energy 

savings. These incentives are subject to change based on final subprogram design and the go-to-market 

implementation plan.  

 

Marketing Approach 
The C&I Energy Management Subprogram will engage with customers at multiple levels, including 

through a combination of direct outreach by subprogram staff and representatives, web-based engagement 

and information, digital advertising, and hard-copy materials to promote awareness among trade allies and 

customers. Engagement with building and facilities managers for large commercial and industrial customers 

will all be an important pathway for PSE&G to present information about the subprogram, raise awareness, 

and encourage participation. PSE&G’s brand and its relationships with these customer types will drive 

participation. The subprogram will leverage PSE&G’s existing relationships with customers through 

subprogram staff and account management team. 

 

Education and promotional materials will be developed for building owners and operators to reinforce the 

benefits of energy efficiency improvements and improved systems performance, including educational 

brochures, customer and market provider seminars, subprogram promotional material, and website content. 

 

The marketing strategy will identify key customer segments and vertical markets for targeting, and will 

prepare specific outreach activities for these customers. The strategy will be designed to inform customers 

of the availability and benefits of the subprogram and how they can participate in the RCx or SEM 

subprograms.  

 

The marketing and communications plan will include: 

 

 Creating and updating Subprogram Fact Sheets, Case Studies  

 Hosting an annual Subprogram product knowledge workshop 

 Participating in local conferences and industry events to promote the RCx and SEM programs 

 

Contractor Role 
PSE&G will administer and manage the overall subprogram with the support of third-party implementation 

contractor(s). The third-party implementation contractor will have responsibility for the majority of delivery 

tasks and customer outreach on behalf of PSE&G. It is anticipated that this third-party implementation 

contractor will work closely with PSE&G to optimize the subprogram’s strategic direction including, but 

not limited to, conducting the following tasks: 
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 Customer outreach/subprogram delivery strategy 

 Select, train and manage network of RCx trade ally contractors 

 Energy modeling and equipment metering 

 Leading SEM coaching and engagement sessions 

 Incentive levels and strategies 

 Marketing 

 Customer satisfaction 

 Subprogram data tracking 

 Rebate processing  

 

PSE&G will select a qualified third-party implementation contractor (or contractors) based on, but not 

limited to, the following factors: 

 

 Technical Approach 

 Organizational and Management Capability 

 Experience 

 Cost 

 

 

1.3.5. C&I Engineered Solutions 
The C&I Engineered Solutions Subprogram will provide tailored energy efficiency assistance to public 

service entities, such as municipalities, universities, schools, hospitals (MUSH), non-profit entities and 

multi-family facilities. The subprogram will provide expert-guided service throughout delivery to assist 

customers in identifying and undertaking large energy efficiency projects on-site, while requiring no up-

front funding from the customer.  

 

Through this subprogram, customers will be provided with an in-depth audit of their facilities, as well as a 

detailed assessment and recommendation of energy efficiency measures that could be economically 

installed. Customer incentives are determined on a project-by-project basis, and participants may select 

their preferred installation providers. In addition to the calculated project-by-project incentive, participants 

will have the option to pay back the non-incentive portion of the project costs through interest free on-bill 

repayments over a period of five years (and ten years for HMFA qualified multi-family facilities). Through 

this subprogram design, participants in market segments that have typically been underserved are able to 

achieve greater energy savings. 

 

 

Market Segment/Efficiency Targeted 
C&I public service (MUSH), non-profit, and multi-family entities located within PSE&G’s electric and/or 

natural gas service territory are eligible to participate in this subprogram. The subprogram will provide 

energy audits and incentives to entities that directly serve the public, but often have difficultly investing in 

energy efficiency. The measures included in this subprogram may include HVAC, building envelope, 

motors, lighting, controls, energy storage, and other energy consuming equipment.  

 

Delivery Method 
PSE&G will retain qualified vendors to undertake the audit and engineering services required to deliver 

this subprogram. Participants will contract with their preferred installation providers to install the measures 

included in projects. 

 

The subprogram delivery will typically occur in four steps: 
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 Audit: PSE&G shall assess the required level of American Society of Heating, Refrigerating, and 

Air Conditioning Engineers (ASHRAE) audit to perform, based on the complexity of the facility 

and the potential energy efficiency measures; an investment grade audit may not be required for all 

facilities. The selected PSE&G vendor will then perform the appropriate level energy audit and 

prepare a customized audit report that includes a list of recommended energy efficiency upgrades. 

PSE&G and its representatives will then review the recommended energy efficiency upgrades with 

the customer to determine whether to proceed with a project. 

 Engineering Analysis of Project: Based on the audit results, an engineering analysis may be 

required. PSE&G will conduct a screening of the payback and project cost effectiveness and select 

a set of approved energy efficiency measures for the project. The subprogram engineering vendor 

will prepare bid-ready documents and work with the participant to prepare a project scope of work, 

which will be used by the customer to obtain installation cost estimates for the project. 

 Scope of Work/Contractor Bids: The participant will issue a scope of work to obtain bids to 

complete the identified project. PSE&G, the subprogram engineering vendor and the participant 

will review and evaluate the bids/costs received, with the participant making the final decision on 

bid selection. Following bid selection, the proposed project is again screened for cost effectiveness 

and the participant is presented the funding commitment proposal from PSE&G. Once (i) the 

participant and PSE&G have executed the funding commitment and (ii) the installation provider 

and the participant have executed applicable agreements and contracts, the first progress payment 

equal to approximately 30% of the installation cost can be issued to the customer to initiate the 

project (Stage 1 Progress Payment). 

 Measures Installation and Inspections: PSE&G and the energy engineering vendor, acting as 

construction administration agent, will monitor project progress. Upon verification of satisfactory 

project progress, a series of Stage 2 progress payments up to 50% of total project commitment can 

be issued. When the project is 100% complete, a final project true-up, and final inspection are 

undertaken. The final payment based on the results of project true-up is determined and issued only 

if the final inspection is successfully completed and approved. If the final costs are less than the 

estimated project commitment, the final payment will be adjusted down to reflect the actual costs. 

If the final costs are greater than the estimated project commitment, the final payment will not be 

adjusted and will be paid according to the executed agreements and contracts specifying original 

costs.  

 

The progress payment schedule described above is designed to ensure that building owners can pay their 

contractors on a timely basis. Project progress and the project cash flow will be monitored and verified by 

PSE&G or a designated third-party implementation contractor. 

 

Proposed Incentives 
The subprogram will provide a 100% incentive for an up-front ASHRAE Level I, II, or III audit. The 

specific audit level will be determined based upon the type, size, and age of the facility. In addition, PSE&G 

will buy-down the simple payback of the recommended energy efficiency project cost for approved 

measures by up to six years, with the resulting payback not less than three years.  After the project incentive 

buy-down, the remaining project costs may be funded by the subprogram with participants repaying the 

balance of the project costs on-bill.  

 

PSE&G will retain the option and flexibility to adjust the incentive offered to participants to enable a whole-

building approach that will include additional ECMs in the project. 

 

The full cost of the energy efficiency projects (including engineering, transaction costs and cost of 

construction) will be covered through a combination of subprogram incentive and customer repayments.  
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Marketing Approach 
PSE&G will leverage existing relationships with municipalities, universities, schools, and other public 

agencies to promote the subprogram and will conduct further outreach through school, university, and 

municipal associations. In addition, PSE&G will generate a marketing campaign to hospitals, healthcare 

facilities, non-profits, and multi-family agencies to increase awareness of the subprogram. The subprogram 

will leverage PSE&G’s existing relationships and communication channels with customers through 

subprogram staff and account management team.  

 

Contractor Role 
PSE&G will select qualified subprogram participating vendors to undertake all auditing and engineering 

work associated with the subprogram. Participants are permitted to select their preferred installation 

providers to complete work on-site.  PSE&G may also utilize a third-party implementation contractor to 

assist in the outreach, marketing, and trade ally coordination, to support the large number of municipalities 

and schools within the PSE&G service territory. The installation provider will adhere to the project 

specifications set forth by PSE&G and the engineering vendor and approved by the participant. The third-

party implementation contractor will also monitor participation to assess the effectiveness of outreach 

efforts, incentive levels, delivery methods, and vendor availability and provide suggestions for 

improvement. 

 

To select a qualified third-party implementation contractor, PSE&G will prioritize criteria such as: 

 

 Experience delivering similar subprograms or initiatives 

 Resources and marketing strength 

 Cost effectiveness 
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APPENDIX A – MEASURE-LEVEL DETAILS 
The chart below contains preliminary measure-by-measure details used to develop the subprograms. It is anticipated that incentive levels may 

change prior to and during the implementation of each Subprogram. 

 
Table 1. Measure Level Details 

Subprogram Name Measure 
Primary 

Fuel Type Unit Basis 
Modeled 

AVG 

Incentive 

Res Eff Products Storage WH, EF=0.82 GAS per water heater $125.00 

Res Eff Products Instant WH, EF>=0.82 GAS per water heater $150.00 

Res Eff Products Heat Pump WH ELEC per water heater $400.00 

Res Eff Products Circulator with demand control GAS per water heater $40.00 

Res Eff Products Indirect water heater with Energy Star hot water boiler GAS per water heater $400.00 

Res Eff Products Condensing Boiler 90-95% GAS Per Boiler $400.00 

Res Eff Products ENERGY STAR RAC ELEC Per Room AC $50.00 

Res Eff Products ENERGY STAR CAC (16 SEER 13 EER) ELEC Per Air Conditioner $400.00 

Res Eff Products ENERGY STAR Fan ELEC Per Fan $15.00 

Res Eff Products ENERGY STAR Mini Split HP ELEC Per Heat Pump $400.00 

Res Eff Products SEER 18 HSPF 8.5, installed according to specifications ELEC Per Heat Pump $450.00 

Res Eff Products ENERGY STAR heat pump ELEC Per System $450.00 

Res Eff Products WiFi thermostat ELEC Per Thermostat $100.00 

Res Eff Products WiFi thermostat GAS Per Thermostat $75.00 

Res Eff Products Condensing Furnace 95-97% GAS Per Furnace $400.00 

Res Eff Products VRF Heat Pump ELEC Per VRF System $400.00 

Res Eff Products Most efficient Direct Unit Heater available GAS Per Direct Heater $400.00 

Res Eff Products ECM circulator pump ELEC Per pump $75.00 

Res Eff Products ECM Motor ELEC Per HVAC system $100.00 

Res Eff Products Condensing boiler combo GAS Per Water Heating System $350.00 

Res Eff Products Properly maintained CAC, 2.6 ton ELEC Per AC System $25.00 

Res Eff Products ENERGY STAR Freezer ELEC per Freezer $75.00 

Res Eff Products ENERGY STAR Most Efficient Refrigerator ELEC per Refrigerator $75.00 
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Subprogram Name Measure 
Primary 

Fuel Type Unit Basis 
Modeled 

AVG 

Incentive 

Res Eff Products Heat Pump Clothes Dryer ELEC per dryer $75.00 

Res Eff Products EnergyStar Side-Loading Clothes Washer GAS Per Clothes Washer $75.00 

Res Eff Products EnergyStar Side-Loading Clothes Washer ELEC Per Clothes Washer $75.00 

Res Eff Products EnergyStar Ceiling Fan, no light ELEC per Ceiling Fan $15.00 

Res Eff Products EnergyStar Portable Dehumidifier ELEC per Dehumidifier $35.00 

Res Eff Products Energy Star Dryer ELEC per Dryer $50.00 

Res Eff Products Energy Star Dryer GAS PER DRYER $50.00 

Res Eff Products Energy Star Air Cleaner ELEC per Air Cleaner $50.00 

Res Eff Products Energy Star Television ELEC per Television $10.00 

Res Eff Products Energy Star 5.0 TV Set Top Box ELEC per TV Set Top Box $1.50 

Res Eff Products Energy Star 7.0 LCD Monitor ELEC Per Monitor $2.50 

Res Eff Products ECM Whole Home Fan ELEC per Fan $15.00 

Res Eff Products Induction Cooktop Stove ELEC per stove $25.00 

Res Eff Products Variable Speed Pool Pump ELEC per in-ground pool $250.00 

Res Eff Products Above ground pool with pump timer ELEC per above-ground pool $10.00 

Res Eff Products LED Screw-in General Service Lamp ELEC Per Bulb $3.00 

Res Eff Products Networked/ Connected - Indoor LED Lamp ELEC Per Bulb $5.00 

Res Eff Products LED Replacement Lamp (Tube) ELEC Per Bulb $3.00 

Res Eff Products LED ENERGY STAR Fixture ELEC Per Fixture $10.00 

Res Eff Products Networked/ Connected - Indoor LED Luminaire ELEC Per Fixture $10.00 

Res Eff Products LED Outdoor Flood Light Fixture ELEC Per Fixture $5.00 

Res Eff Products LED Nightlight ELEC Per Bulb $1.59 

Res Eff Products Manual Dimming Control All Types ELEC Per Bulb $2.21 

Res Eff Products Occupancy Sensor ELEC Per Bulb $5.33 

Res Eff Products Daylighting Control ELEC Per Bulb $5.00 

Res Eff Products Low flow aerator ELEC per faucet $6.00 

Res Eff Products Low flow aerator GAS per faucet $7.00 

Res Eff Products Low flow showerhead GAS per shower $8.00 
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Subprogram Name Measure 
Primary 

Fuel Type Unit Basis 
Modeled 

AVG 

Incentive 

Res Eff Products Low flow showerhead ELEC per shower $9.00 

Res Eff Products Pipe wrap (hot water) GAS per house $10.00 

Res Eff Products Pipe wrap (hot water) ELEC per house $10.00 

Res Eff Products Secondary Freezer Not Replaced ELEC per Freezer $75.00 

Res Eff Products Secondary Refrigerator Not Replaced ELEC per Refrigerator $75.00 

Res Eff Products Smart (Tier 1) Power Strip ELEC per smart power strip $15.00 

Res Eff Products Advanced Smart (Tier 2) Power Strip ELEC per advanced power strip $25.00 

Res Existing Homes Sealed duct in unconditioned spaces ELEC Per Household $150.00 

Res Existing Homes Ground Source Heat Pump ELEC Per GSHP $450.00 

Res Existing Homes ENERGY STAR RAC ELEC Per Room AC $35.00 

Res Existing Homes ENERGY STAR CAC (16 SEER 13 EER) ELEC Per Air Conditioner $450.00 

Res Existing Homes ENERGY STAR heat pump ELEC Per System $350.00 

Res Existing Homes VRF Heat Pump ELEC Per VRF System $350.00 

Res Existing Homes Fan system with heat recovery GAS Per Fan System $300.00 

Res Existing Homes Properly installed CAC ELEC Per Air Conditioner $50.00 

Res Existing Homes Added Desuperheater ELEC per GSHP $250.00 

Res Existing Homes Drainwater Heat Exchanger ELEC per house $300.00 

Res Existing Homes LED Screw-in General Service Lamp ELEC Per Bulb $10.00 

Res Existing Homes Networked/ Connected - Indoor LED Lamp ELEC Per Bulb $10.00 

Res Existing Homes LED Replacement Lamp (Tube) ELEC Per Bulb $5.00 

Res Existing Homes LED ENERGY STAR Fixture ELEC Per Fixture $8.00 

Res Existing Homes Networked/ Connected - Indoor LED Luminaire ELEC Per Fixture $10.00 

Res Existing Homes LED Outdoor Flood Light Fixture ELEC Per Fixture $5.00 

Res Existing Homes LED Nightlight ELEC Per Bulb $2.00 

Res Existing Homes Manual Dimming Control All Types ELEC Per Bulb $2.00 

Res Existing Homes Occupancy Sensor ELEC Per Bulb $5.00 

Res Existing Homes Daylighting Control ELEC Per Bulb $5.00 

Res Existing Homes Condensing Boiler 90-95% GAS Per Boiler $400.00 

EXHIBIT A



 ATTACHMENT 1  
 

30 

 

Subprogram Name Measure 
Primary 

Fuel Type Unit Basis 
Modeled 

AVG 

Incentive 

Res Existing Homes Condensing Furnace 95-97% GAS Per Furnace $400.00 

Res Existing Homes Low flow aerator ELEC per faucet $4.00 

Res Existing Homes Low flow aerator GAS per faucet $4.00 

Res Existing Homes Low flow showerhead ELEC per shower $11.00 

Res Existing Homes Low flow showerhead GAS per shower $11.00 

Res Existing Homes Pipe wrap (hot water) GAS per house $22.00 

Res Existing Homes Pipe wrap (hot water) ELEC per house $22.48 

Res Existing Homes Standard flow showerhead with TSV ELEC per shower $34.00 

Res Existing Homes Water Heater set to 120F ELEC per water heater $5.00 

Res Existing Homes Instant WH, EF>=0.82 GAS per water heater $300.00 

Res Existing Homes WH timer ELEC per water heater $5.00 

Res Existing Homes Single-Pane window with low-E film ELEC per living unit $138.60 

Res Existing Homes Home that has air sealing performed ELEC per house $350.00 

Res Existing Homes Home that has air sealing performed GAS per house $350.00 

Res Existing Homes Insulated ductwork GAS per living unit $300.00 

Res Existing Homes Home with insulated basement GAS per house $500.00 

Res Existing Homes Home with insulated ceiling roof GAS per house $500.00 

Res Existing Homes Home with insulated knee walls GAS per house $400.00 

Res Existing Homes Home with insulated rim joists GAS per house $350.00 

Res Existing Homes Home with insulated walls GAS per house $350.00 

Res Existing Homes Insulated ductwork ELEC per living unit $500.00 

Res Existing Homes Home with insulated basement ELEC per house $500.00 

Res Existing Homes Home with insulated ceiling roof ELEC per house $500.00 

Res Existing Homes Home with insulated knee walls ELEC per house $350.00 

Res Existing Homes Home with insulated rim joists ELEC per house $350.00 

Res Existing Homes Home with insulated walls ELEC per house $500.00 

Res Existing Homes Boiler with reset controls GAS Per Boiler $200.00 

Res Existing Homes Insulated piping GAS Per Household $11.00 
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Subprogram Name Measure 
Primary 

Fuel Type Unit Basis 
Modeled 

AVG 

Incentive 

Res Existing Homes HVAC system sized according to Manual J ELEC Per System $125.00 

Res Existing Homes Heat Pump operating according to specifications ELEC Per Heat Pump $75.00 

Res Existing Homes Properly maintained furnace GAS Per Furnace $25.00 

Res Existing Homes Steam heating system with properly adjusted vents GAS Per household $40.00 

Res Existing Homes Secondary Freezer Not Replaced ELEC per Freezer $50.00 

Res Existing Homes Secondary Refrigerator Not Replaced ELEC per Refrigerator $50.00 

Res Existing Homes Smart (Tier 1) Power Strip ELEC per smart power strip $20.00 

Res Existing Homes Advanced Smart (Tier 2) Power Strip ELEC per advanced power strip $30.00 

Res Behavior Home Energy Reports ELEC per report $11.00 

Res K-12 Education K-12 Education Behavior (HER) GAS per report $0.00 

Res K-12 Education K-12 Education Behavior (HER) ELEC per report $0.00 

Res K-12 Education Low flow aerator ELEC per faucet $4.00 

Res K-12 Education Low flow aerator GAS per faucet $4.00 

Res K-12 Education Low flow showerhead GAS per shower $11.00 

Res K-12 Education Low flow showerhead ELEC per shower $11.00 

Res K-12 Education LED Screw-in General Service Lamp ELEC Per Bulb $9.00 

Res K-12 Education Networked/ Connected - Indoor LED Lamp ELEC Per Bulb $41.00 

Res K-12 Education LED Nightlight ELEC Per Bulb $9.00 

Res New Construction Res New Construction - Per Home Gas Component GAS per living unit $1,250.00 

Res New Construction Res New Construction - Per Home Elec Component ELEC per living unit $1,250.00 

Res MF Home Energy Reports ELEC per report $6.00 

Res MF Home Energy Reports GAS per report $6.00 

Res MF Low flow aerator ELEC per faucet $4.00 

Res MF Low flow aerator GAS per faucet $4.00 

Res MF Low flow showerhead GAS per shower $11.00 

Res MF Low flow showerhead ELEC per shower $11.00 

Res MF Standard flow showerhead with TSV ELEC per shower $34.00 

Res MF Smart (Tier 1) Power Strip ELEC per smart power strip $33.00 
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Subprogram Name Measure 
Primary 

Fuel Type Unit Basis 
Modeled 

AVG 

Incentive 

Res MF Advanced Smart (Tier 2) Power Strip ELEC per advanced power strip $45.00 

Res MF LED Screw-in General Service Lamp ELEC Per Bulb $9.00 

Res MF LED Nightlight ELEC Per Bulb $0.00 

Income Eligible Condensing Furnace 95-97% GAS Per Furnace $2,637.98 

Income Eligible Condensing Boiler 90-95% GAS Per Boiler $3,754.57 

Income Eligible LED Outdoor Flood Light Fixture ELEC Per Fixture $60.30 

Income Eligible LED Screw-in General Service Lamp ELEC Per Bulb $8.76 

Income Eligible LED ENERGY STAR Fixture ELEC Per Fixture $43.17 

Income Eligible LED Nightlight ELEC Per Bulb $9.17 

Income Eligible Low flow aerator ELEC per faucet $4.00 

Income Eligible Low flow aerator GAS per faucet $4.00 

Income Eligible Low flow showerhead GAS per shower $11.00 

Income Eligible Low flow showerhead ELEC per shower $11.00 

Income Eligible Pipe wrap (hot water) GAS per house $22.48 

Income Eligible Pipe wrap (hot water) ELEC per house $22.48 

Income Eligible Standard flow showerhead with TSV ELEC per shower $34.00 

Income Eligible Water Heater set to 120F GAS per water heater $5.00 

Income Eligible Instant WH, EF>=0.82 GAS per water heater $1,828.65 

Income Eligible WH timer GAS per water heater $136.00 

Income Eligible Single-Pane window with low-E film ELEC per living unit $789.60 

Income Eligible Home that has air sealing performed ELEC per house $1,007.40 

Income Eligible Home that has air sealing performed GAS per house $1,007.40 

Income Eligible Insulated ductwork ELEC per living unit $667.00 

Income Eligible Home with insulated basement ELEC per house $1,500.00 

Income Eligible Home with insulated ceiling roof ELEC per house $1,800.00 

Income Eligible Home with insulated knee walls ELEC per house $900.00 

Income Eligible Home with insulated rim joists ELEC per house $500.00 

Income Eligible Home with insulated walls ELEC per house $1,500.00 
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Subprogram Name Measure 
Primary 

Fuel Type Unit Basis 
Modeled 

AVG 

Incentive 

Income Eligible Boiler with reset controls GAS Per Boiler $300.00 

Income Eligible Insulated ductwork GAS per living unit $667.00 

Income Eligible Home with insulated basement GAS per house $1,500.00 

Income Eligible Home with insulated ceiling roof GAS per house $1,800.00 

Income Eligible Home with insulated knee walls GAS per house $900.00 

Income Eligible Home with insulated rim joists GAS per house $500.00 

Income Eligible Home with insulated walls GAS per house $1,500.00 

Income Eligible Insulated piping GAS Per Household $22.48 

Income Eligible HVAC system sized according to Manual J ELEC Per System $250.00 

Income Eligible Heat Pump operating according to specifications ELEC Per Heat Pump $130.00 

Income Eligible Properly maintained furnace GAS Per Furnace $125.00 

Income Eligible Steam heating system with properly adjusted vents GAS Per household $125.02 

Income Eligible Smart (Tier 1) Power Strip ELEC per smart power strip $33.00 

Income Eligible Advanced Smart (Tier 2) Power Strip ELEC per advanced power strip $50.00 

C&I Prescriptive Instant WH 0.82 or 0.94 TE (Gas) GAS per kBtu/hr $2.00 

C&I Prescriptive Comm Storage WH Et=0.8, with heat recovery (Gas) GAS per kBtu/hr $200.00 

C&I Prescriptive HW Recirc System w Demand control (Gas) GAS per recirculation system $1,000.00 

C&I Prescriptive Insulated HW pipe in unconditioned space (Gas) GAS per linear foot pipe $8.00 

C&I Prescriptive Advanced Smart (Tier 2) Power Strip (Electric) ELEC per Power Strip $20.00 

C&I Prescriptive Boiler with reset controls (Gas) GAS Per kBtu/h $0.24 

C&I Prescriptive HVAC with WiFi thermostat (Gas) GAS per thermostat $75.00 

C&I Prescriptive HVAC with WiFi thermostat (Electric) ELEC per thermostat $75.00 

C&I Prescriptive HVAC system with EMS (Gas) GAS Per 1000 sqft $500.00 

C&I Prescriptive HVAC with CO2-based control (Gas) GAS Per 1000 sqft $30.00 

C&I Prescriptive HVAC with CO2-based control (Electric) ELEC Per 1000 sqft $40.00 

C&I Prescriptive Boiler Tune-Up GAS kbtu/hr input $0.33 

C&I Prescriptive Furnace Tune-Up GAS kbtu/hr input $0.33 

C&I Prescriptive Furnace with ECM Fan Motor (Electric) ELEC Per kBtu/h $1.00 
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Subprogram Name Measure 
Primary 

Fuel Type Unit Basis 
Modeled 

AVG 

Incentive 

C&I Prescriptive VFD-Controlled Motor (Electric) ELEC per HP $100.00 

C&I Prescriptive ECM Circulator Pump (Electric) ELEC Per HP $635.00 

C&I Prescriptive Insulated pipe (Gas) GAS per linear foot pipe $8.00 

C&I Prescriptive Chilled Water Pump with VFD (Electric) ELEC per HP $150.00 

C&I Prescriptive Variable Air Volume HVAC (Electric) ELEC Per ton $200.00 

C&I Prescriptive Cooling Tower Fan with VFD (Electric) ELEC per HP $100.00 

C&I Prescriptive PTAC/PTHP with occupancy sensor (Electric) ELEC Per ton $100.00 

C&I Prescriptive Air Handler with DOAS (Gas) GAS Per ton $275.00 

C&I Prescriptive Ventilation with heat recovery (Gas) GAS Per ventilator $375.00 

C&I Prescriptive Hotel Guest Room Occupancy Sensor (Electric) ELEC per 1000 sq ft $150.00 

C&I Prescriptive Interior Occupancy Sensor (Electric) ELEC per 1000 sq ft $100.00 

C&I Prescriptive LED Outdoor Building Exterior (Electric) ELEC per 1000 sq ft $25.00 

C&I Prescriptive Exterior Occupancy Sensor (Electric) ELEC per 1000 sq ft $10.00 

C&I Prescriptive LED Track Lighting (Electric) ELEC per 1000 sq ft $7.50 

C&I Prescriptive Solid State (LED) Recessed Downlight  (Electric) ELEC per 1000 sq ft $30.00 

C&I Prescriptive LED Refrigerator/Freezer Case (Electric) ELEC per 1000 sq ft $0.10 

C&I Prescriptive Refrigerator Case Light Sensor (Electric) ELEC per 1000 sq ft $1.50 

C&I Prescriptive Freezer Case Light Sensor (Electric) ELEC per 1000 sq ft $0.50 

C&I Prescriptive LED Exit Sign  (Electric) ELEC per 1000 sq ft $25.00 

C&I Prescriptive Bi-Level Stairway Lighting (Electric) ELEC per 1000 sq ft $15.00 

C&I Prescriptive LED Bollard (Electric) ELEC per 1000 sq ft $0.50 

C&I Prescriptive Daylight Dimming Control (Electric) ELEC per 1000 sq ft $200.00 

C&I Prescriptive LED Troffer/Surface/Suspended (Electric) ELEC per 1000 sq ft $300.00 

C&I Prescriptive LED Display Case Lighting (Electric) ELEC per 1000 sq ft $1.50 

C&I Prescriptive LED Replacement Lamp (Tube) (Electric) ELEC per 1000 sq ft $50.00 

C&I Prescriptive LED Other Linear Fixture (Electric) ELEC per 1000 sq ft $50.00 

C&I Prescriptive LED Low/High Bay (Electric) ELEC per 1000 sq ft $250.00 

C&I Prescriptive LED Pole/Arm Mounted  (Electric) ELEC per 1000 sq ft $50.00 
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Subprogram Name Measure 
Primary 

Fuel Type Unit Basis 
Modeled 

AVG 

Incentive 

C&I Prescriptive LLLC - Low Impact Application (Electric) ELEC per 1000 sq ft $400.00 

C&I Prescriptive LED Channel Signage (Electric) ELEC per 1000 sq ft $3.00 

C&I Prescriptive LED Parking Garage and Canopy  (Electric) ELEC per 1000 sq ft $50.00 

C&I Prescriptive Market Avg Eff Spray Valve (1.16 GPM) (Gas) GAS per Spray Valve $25.00 

C&I Prescriptive ENERGY STAR Commercial Refrigerator (Electric) ELEC per Refrigerator $300.00 

C&I Prescriptive ENERGY STAR Commercial Freezer (Electric) ELEC per Freezer $300.00 

C&I Prescriptive Pool with Cover (Gas) GAS per sqft of pool surface $1.00 

C&I Prescriptive Demand Controlled Ventilation (DCV) Exhaust Hood (Electric) ELEC per HP $800.00 

C&I Prescriptive Refrigerated Vending Machine with control system (Electric) ELEC Vending Machine $100.00 

C&I Prescriptive Non-Refrigerated Vending Machine with control system (Electric) ELEC Vending Machine $100.00 

C&I Prescriptive Refrigeration – Cooler Night Covers LT (Electric) ELEC Per foot $6.00 

C&I Prescriptive Refrigeration – Cooler Night Covers MT (Electric) ELEC Per foot $6.00 

C&I Prescriptive Refrigeration – Cooler Night Covers HT (Electric) ELEC Per foot $6.00 

C&I Prescriptive Evaporator Fan Control (Electric) ELEC Per Compressor HP $30.00 

C&I Prescriptive Add Door to Open Display Case (Electric) ELEC Per foot $200.00 

C&I Prescriptive electronically commutated motors Motor (Electric) ELEC Motor $75.00 

C&I Prescriptive Automatic door Closer (Electric) ELEC autocloser $75.00 

C&I Prescriptive Freezer and Cooler Door Strip Curtians (Electric) ELEC Per square foot $2.00 

C&I Prescriptive Insulated Lines (Electric) ELEC Per foot $1.00 

C&I Prescriptive Anti sweat heat control (Electric) ELEC Per foot $20.00 

C&I Prescriptive Defrost Controls (Electric) ELEC Per evap Fan $125.00 

C&I Prescriptive Floating Head- Air Cooled (Electric) ELEC Per Ton $100.00 

C&I Prescriptive Floating Head- Evap Cooled (Electric) ELEC Per Ton $40.00 

C&I Prescriptive Freezer and Cooler Door Gaskets (Electric) ELEC Per foot $20.00 

C&I Prescriptive Condensing Storage WH 90% TE (Gas) GAS per kBtu/hr $5.00 

C&I Prescriptive Indirect WH 85% CAE (Gas) GAS per kBtu/hr $4.00 

C&I Prescriptive Elec Storage WH 2.30 Et (Electric) ELEC per kBtu/hr $2.00 

C&I Prescriptive Volume Water Heater 92% TE (Gas) GAS per kBtu/hr $5.00 
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Subprogram Name Measure 
Primary 

Fuel Type Unit Basis 
Modeled 

AVG 

Incentive 

C&I Prescriptive High performance hood (Gas) GAS Hood $500.00 

C&I Prescriptive hood controls (Gas) GAS Hood $1,000.00 

C&I Prescriptive High Pressure Steam Trap, Greater than 75 PSIG, Tested GAS PER UNIT $300.00 

C&I Prescriptive Medium Pressure Steam Trap, 15 PSIG to 75 PSIG, Tested GAS PER UNIT $200.00 

C&I Prescriptive 95% or 97% AFUE and ECM motor (Gas) GAS Per kBtu/h $2.76 

C&I Prescriptive ENERGY STAR RAC (Electric) ELEC per kBtu/hr $1.47 

C&I Prescriptive 90% Et Condensing Boiler (Gas) GAS Per kBtu/h $7.92 

C&I Prescriptive CEE-compliant heat pump (Electric) ELEC per ton cooling $100.00 

C&I Prescriptive ENERGY STAR Minisplit (Electric) ELEC per ton cooling $100.00 

C&I Prescriptive VRF HP (Electric) ELEC per ton cooling $1,250.00 

C&I Prescriptive 15.0 EER Ground-Source HP (Electric) ELEC Per Ton $80.00 

C&I Prescriptive ROB DX Packaged System, EER=10.8, 30 tons (Electric) ELEC Per Ton $24.93 

C&I Prescriptive ROB DX Packaged System, EER=10.8, 30 tons, AFUE 95% (Gas) GAS Per Ton $90.00 

C&I Prescriptive Condensing integrated boiler and water heater (Gas) GAS Per kbtuhr $1.36 

C&I Prescriptive Variable Speed Centrifugal Chiller (Electric) ELEC Per ton $100.00 

C&I Prescriptive 95 AFUE make-up air unit (Gas) GAS Per kBtu/h $2.61 

C&I Prescriptive HVLS fan (Electric) ELEC Per 1000 sqft $100.00 

C&I Prescriptive High-efficiency PTHP (Electric) ELEC Per ton $40.00 

C&I Prescriptive High-efficiency PTAC (Electric) ELEC Per ton $40.00 

C&I Prescriptive Condensing unit heater, 90% AFUE (Gas) GAS per kBtu/h $5.32 

C&I Prescriptive Gas-fired low-intensity infrared heating unit (Gas) GAS per kBtu/h $1.10 

C&I Prescriptive HVAC system with high-efficiency air-cooled chiller (Electric) ELEC Per ton cooling $100.00 

C&I Prescriptive HVAC system with high-efficiency water-cooled chiller (Electric) ELEC Per ton cooling $100.00 

C&I Prescriptive HVAC system with dual enthalpy sensor outside air economizer (Electric) ELEC Per tons cooling $80.00 

C&I Prescriptive Heat Pump Multi-Family Laundromat Dryer (Electric) ELEC per Dryer $300.00 

C&I Prescriptive Variable Speed Pool Pump (Electric) ELEC per in-ground pool $300.00 

C&I Prescriptive ENERGY STAR Refrigerator-Freezer (Electric) ELEC per Refrigerator $61.00 

C&I Prescriptive ES 3.0 Beverage Vending Machine (Electric) ELEC per Beverage Vending Machine $100.00 
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Subprogram Name Measure 
Primary 

Fuel Type Unit Basis 
Modeled 

AVG 

Incentive 

C&I Prescriptive Electric Clothes Dryer - High Efficiency- Electric (Electric) ELEC per Dryer $100.00 

C&I Prescriptive Electric Clothes Dryer - High Efficiency- Gas (Gas) GAS per Dryer $200.00 

C&I Prescriptive HE Commercial Cloths Washer (Gas) GAS Per Washer $100.00 

C&I Prescriptive Ozone Laundry Washing Machine (Gas) GAS Per Washer $2,500.00 

C&I Prescriptive ENERGY STAR Electric Convection Oven (Electric) ELEC per oven $750.00 

C&I Prescriptive ENERGY STAR Electric Combination Oven (Electric) ELEC per oven $750.00 

C&I Prescriptive ENERGY STAR Gas Convection Oven (Gas) GAS per oven $600.00 

C&I Prescriptive ENERGY STAR Gas Combination Oven (Gas) GAS per oven $1,250.00 

C&I Prescriptive ENERGY STAR Hot Food Holding Cabinet (Electric) ELEC per hot food holding cabinet $750.00 

C&I Prescriptive ENERGY STAR Ice Machine or CEE Tier 2  (Electric) ELEC per ice machine $100.00 

C&I Prescriptive 
ENERGY STAR High Temperature Commercial Dishwasher, Conveyor - 
Electric (Electric) 

ELEC per dishwasher $300.00 

C&I Prescriptive 
ENERGY STAR High Temperature Commercial Dishwasher, Conveyor - 

Gas (Gas) 
GAS per dishwasher $300.00 

C&I Prescriptive 
ENERGY STAR High Temperature Commercial Dishwasher, Non-conveyor 
- electric (Electric) 

ELEC per dishwasher $300.00 

C&I Prescriptive 
ENERGY STAR High Temperature Commercial Dishwasher, Non-conveyor 

- gas (Gas) 
GAS per dishwasher $300.00 

C&I Prescriptive 
ENERGY STAR Low Temperature Commercial Dishwasher - Electric 
(Electric) 

ELEC per dishwasher $300.00 

C&I Prescriptive ENERGY STAR Low Temperature Commercial Dishwasher - Gas (Gas) GAS per dishwasher $300.00 

C&I Prescriptive Existing Compressor (Electric) ELEC Per compressor $275.00 

C&I Prescriptive High Efficiency Compressor (Electric) ELEC Per compressor $125.00 

C&I Prescriptive Oversized Condenser- Air Cooled (Electric) ELEC Per Ton $125.00 

C&I Prescriptive Oversized Condenser- Evap Cooled (Electric) ELEC Per Ton $125.00 

C&I Prescriptive Refrigeration/Freezer Door Heater Controls ELEC per door $20.00 

C&I Prescriptive ENERGY STAR Commercial Fryers ELEC per fryer $300.00 

C&I Custom C&I Custom - Elec ELEC per kWh $0.20 

C&I Custom C&I Custom - Gas GAS per therm $1.64 

C&I Small Non-Residential Efficiency C&I Small Non-Residential Efficiency Electric ELEC per kWh $0.20 

C&I Small Non-Residential Efficiency C&I Small Non-Residential Efficiency Gas GAS per therm $1.50 

C&I New Construction C&I NC Electric ELEC per kWh $0.16 
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Subprogram Name Measure 
Primary 

Fuel Type Unit Basis 
Modeled 

AVG 

Incentive 

C&I New Construction C&I NC Gas GAS per therm $2.00 

C&I Energy Management RCX Electric ELEC per kWh $0.05 

C&I Energy Management RCX Gas GAS per therm $0.96 

C&I Energy Management Strategic Energy Mgmt Electric ELEC per kWh $0.05 

C&I Energy Management Strategic Energy Mgmt Gas GAS per therm $0.96 

C&I Engineered Solutions MUSH Engineered Solution - Audit ELEC PROGRAM $21,223.14 

C&I Engineered Solutions MUSH Engineered Solution - Audit GAS PROGRAM $9,987.36 

C&I Engineered Solutions MUSH Engineered Solution - Engineering ELEC PROGRAM $43,889.46 

C&I Engineered Solutions MUSH Engineered Solution - Engineering GAS PROGRAM $20,653.86 

C&I Engineered Solutions  MUSH Engineered Solution - Construction Begins (1st Pay)  ELEC PROGRAM $129,696.98 

C&I Engineered Solutions  MUSH Engineered Solution - Construction Begins (1st Pay)  GAS PROGRAM $61,033.87 

C&I Engineered Solutions MUSH Engineered Solution -  50% Complete (2nd Pay)  ELEC PROGRAM $129,696.98 

C&I Engineered Solutions MUSH Engineered Solution -  50% Complete (2nd Pay)  GAS PROGRAM $61,033.87 

C&I Engineered Solutions MUSH Engineered Solution -  Construction Finished (3rd Pay)  ELEC PROGRAM $129,696.98 

C&I Engineered Solutions MUSH Engineered Solution -  Construction Finished (3rd Pay)  GAS PROGRAM $61,033.87 

C&I Streetlight STREETLIGHTING - HPS 58 TO LED 36 ELEC PER FIXTURE $305.83 

C&I Streetlight STREETLIGHTING - HPS 117 TO LED 56 ELEC PER FIXTURE $309.23 

C&I Streetlight STREETLIGHTING - HPS 171 TO LED 73 ELEC PER FIXTURE $353.44 

C&I Streetlight STREETLIGHTING - HPS 300 TO LED 107 ELEC PER FIXTURE $353.41 

C&I Streetlight STREETLIGHTING - HPS 450 TO LED 180 ELEC PER FIXTURE $473.49 

C&I Streetlight LED CONTROLLER ELEC PER FIXTURE $124.74 

C&I Streetlight LED CONTROLLER INSTALL ELEC PER FIXTURE $0.00 

C&I Streetlight INDUCTION CONTROLLER ELEC PER FIXTURE $124.74 

C&I Streetlight INDUCTION CONTROLLER INSTALL ELEC PER FIXTURE $61.43 

C&I Streetlight Smart City Pilot ELEC Per Controller $90.33 
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APPENDIX B: Enrollment 

Subprogram Enrollment 

Residential Efficient Products Customer application received 

Residential Existing Homes Customer application received 

Residential Behavioral Customer included in treatment group 

Residential Multi-Family Customer application received 

Residential Income Eligible Customer application received 

C&I Prescriptive Customer application received 

C&I Custom Customer application received 

C&I Small Non-Residential 

Efficiency 

Customer application received (Audit Access 

Agreement) 

C&I Energy Management Customer application received 

C&I Engineered Solutions Customer application received (Customer Access 

Consent Agreement ) 
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ATTACHMENT 2 – IT COST BREAKDOWN 

 

Platform  Description 
Investment 

($M) 

SAP ERP/Billing platform  8.9 

Salesforce Customer relationship management platform  5.5 

Mulesoft Integration system using Application Programming 
Interfaces (APIs) 

2.9 

Online 
Integration 

Web based customer self-service portal, Mobile App, 
Digital Assistant, IVR integration, and e-signature 
enablement 

6.1 

Energy Efficiency 
Tracking System  
 

Platform for tracking EE program investments, energy 
savings, enrollments and customer participation, and 
tracking BPU reporting requirements 

2.8 

Program-specific 
support 

Support for Behavioral and Marketplace platforms 
1.0 

Analytics Platform to provide insights into program 
participation, energy savings and overall program 
effectiveness, leveraging data lakes and advanced 
algorithms 

5.8 

Total   33.0 

 

Note: values rounded to the nearest $0.1M 

 

Note: The cost breakdown above is based on program scope as documented in this Stipulation. PSE&G will 

have flexibility to move the dollars among the platforms within the approved budget of $33M. 
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Benefit Cost Analysis Results 

Subprograms NJCT* SCT TRC PCT PAC RIM 

Res Eff Products 1.7 2.3 0.7 7.7 0.9 0.6 

Res Existing Homes 1.6 2.4 0.8 4.9 1.2 0.7 

Res Behavior 2.2 2.6 1.2 n/a** 1.2 0.6 

Res MF 1.3 2.4 0.7 n/a** 0.7 0.5 

Income Eligible 1.2 1.8 0.5 n/a** 0.5 0.4 

C&I Prescriptive 2.7 3.5 1.3 6.6 2.0 1.2 

C&I Custom 3.0 4.7 1.5 6.9 2.1 1.3 

C&I Small Non-Residential Efficiency 2.7 4.3 1.3 5.4 1.9 1.1 

C&I Energy Management 1.8 4.0 1.3 8.7 1.4 1.0 

C&I Engineered Solutions 1.8 3.0 0.9 5.3 1.1 0.9 

Residential Programs 1.7 2.4 0.8 8.7 1.0 0.6 

Commercial & Industrial Programs 2.5 3.7 1.2 6.1 1.8 1.1 

Low Income Programs 1.2 1.8 0.5 n/a* 0.5 0.4 

Total Portfolio 2.2 3.2 1.0 7.0 1.4 0.9 

*- NJCT assumptions and calculations are consistent with the August 24th, 2020 order and subsequent guidance 

**- PCT results for Res Behavior, Res MF, & Income Eligible are n/a as these subprograms are provided at no cost 
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Cost-to-Achieve Savings Analysis 
 

CEF-EE  CTA  

Electric ($/annualized kWh) Gas ($/annualized therm) 

Guidance +/- 
10%* 

CEF-EE CTA  
Guidance +/- 

10%* 
CEF-EE CTA  

Residential Sector 0.29 - 0.35 0.19 7.82 - 9.56 2.06 

Eff Products   0.32   3.42 

Existing Homes   0.59   12.50 

Behavior   0.05   0.68 

          

C&I Sector 0.33 - 0.41 0.46 3.72 - 4.54 2.36 

Prescriptive   0.45   0.16 

Custom   0.31   2.46 

Direct Install   0.27   1.94 

Energy Management   0.17   3.16 

Engineered Solutions   1.91   9.03 

          

Multifamily Sector 1.09 - 1.33 0.35 16.82 - 20.56 2.54 

Multifamily   0.35   2.54 

          

Low Income 
Sector** 

1.89 - 2.31 0.88 25.53 - 31.21 20.98 

Income Eligible   0.88   20.98 
* Guidance is based on Core Program Cost Guidelines established in the June 10th Board Order.  

** Co-managed low income sector targets used for income eligible subprogram  
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Values for the QPIs in years 1-3 

 

Electric Results* 
PY1 (Jul21-
Jun22) 

PY2 (Jul22-
Jun23) 

PY3 (Jul23-
Jun24) 

Annual Energy Savings (kWh) 439,366,569 487,189,790 368,845,495 

Annual Peak Demand Savings (MW) 38,277 50,580 41,190 

Lifetime Energy Savings (kWh) 2,985,212,297 4,705,957,570 4,110,966,390 

Lifetime Persistent Peak Demand Savings (MW) 376,882 634,685 525,044 

Utility Cost Test (NPV of Benefits)** 1.43 1.43 1.43 

Low-Income Lifetime Savings (kWh) 137,524,557 33,327,854 20,891,897 

Small Business Lifetime Savings (kWh) 547,176,929 615,127,006 920,902,348 

    

Gas Results* 
PY1 (Jul21-
Jun22) 

PY2 (Jul22-
Jun23) 

PY3 (Jul23-
Jun24) 

Annual Energy Savings (Therms) 12,425,905 19,736,673 11,701,416 

Annual Peak Demand Savings*** - - - 

Lifetime Energy Savings (Therms) 94,604,425 151,631,297 108,635,745 

Lifetime Persistent Peak Demand Savings*** - - - 

Utility Cost Test (NPV of Benefits)** 1.43 1.43 1.43 

Low-Income Lifetime Savings (Therms) 13,104,732 18,229,550 11,427,375 

Small Business Lifetime Savings (Therms) 2,162,032 2,430,520 3,638,714 

 

* QPIs are based on July 2021 to June 2024 program years as established in the June 10th Board Order. Should PSE&G's program 

year be changed to align with the schedule of its program, these values will be adjusted accordingly. Currently PY3 represents a 

partial year of programs that would be supplemented with PSE&G’s second triennial program approval. 

 ** The Utility Cost Test, also known as the Program Administrator Cost Test (PAC) result represents the result across the entire 

program cycle. 

*** The approach to calculating the Gas Peak Demand Savings has not yet been finalized. Collaboration with other utilities to 

establish the appropriate methodology is ongoing. 
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PSE&G Clean Energy Future Energy Efficiency Program Schedule SS-CEF-EE-1
Weighted Average Cost of Capital (WACC)

Revenue Pre-Tax
Weighted Conversion Weighted Discount

Percent Cost Cost Factor Cost Rate
Long Term Debt 45.53% 3.9567% 1.8017% 1.0000            1.8017%
Custumer Deposits 0.47% 0.8700% 0.0041% 1.0000            0.0041%

Sub-total 46.00% 1.8058% 1.8058% 1.2982%

Common Equity 54.00% 9.60% 5.1836% 1.3910            7.2105% 5.1836%
Total 100.00% 6.99% 9.02% 6.4818%

Monthly WACC 0.5825% 0.7514%

Reflects a tax rate of 28.11%
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PSE&G Clean Energy Future Energy Efficiency Program Schedule SS-CEF-EE-2E
Electric Revenue Requirements Calculation Page 1 of 2

Monthly WACC effective 11/1/2018 0.75136%
Inc. tax rate effective  11/1/2018 28.11%  

(1) (2) (3) (4) (5) (6) (7) (8) (9) (10) (11) (12)

PSE&G Program 
Investment 

Program 
Investment 

from/to Partner 
utility

Capitalized IT 
Costs Gross Plant

PSE&G + 
Partner Utility 

Program 
Investment 

Amortization
IT Cost 

Amortization
 Accumulated 
Amortization Net Plant Tax Depreciation

Book 
Depreciation

Tax Basis
Deferred Income 

Tax

Beginning 
Acumulated 

Deferred Income 
Tax

Monthly 
Calculation

Jan-20 -                      -                      -                 -                       -                     -                       -                           -                           -                     -                     -                      -                      
Feb-20 -                      -                      -                -                     -                   -                     -                          -                          -                   -                   -                    -                    
Mar-20 -                      -                      -                 -                       -                     -                       -                           -                           -                     -                     -                      -                      
Apr-20 -                      -                      -                 -                       -                     -                       -                           -                           -                     -                     -                      -                      

May-20 -                      -                      -                 -                       -                     -                       -                           -                           -                     -                     -                      -                      
Jun-20 -                      -                      -                 -                       -                     -                       -                           -                           -                     -                     -                      -                      
Jul-20 -                      -                      -                 -                       -                     -                       -                           -                           -                     -                     -                      -                      

Aug-20 -                      -                      -                 -                       -                     -                       -                           -                           -                     -                     -                      -                      
Sep-20 -                      -                      -                 -                       -                     -                       -                           -                           -                     -                     -                      -                      
Oct-20 1,176,140            -                      -                 1,176,140            4,901                 -                       4,901                   1,171,239            1,127,626          4,895                 79,826                -                      
Nov-20 1,130,607            -                      -                 2,306,746            14,512               -                       19,413                 2,287,334            1,082,291          14,298               75,934                79,826                
Dec-20 1,148,983            -                      -                 3,455,729            24,010               -                       43,423                 3,412,306            1,100,865          23,588               76,594                155,760              
Jan-21 1,594,628            -                      -                 5,050,357            35,442               -                       78,865                 4,971,492            1,570,964          34,815               109,220              232,355              
Feb-21 1,631,273            -                      -                 6,681,630            48,883               -                       127,748               6,553,882            1,607,708          48,152               110,884              341,575              
Mar-21 1,669,128            -                      1,079,699      9,430,457            62,635               8,997                   199,381               9,231,076            1,675,654          70,797               114,105              452,459              
Apr-21 5,557,437            -                      -                 14,987,893          92,746               17,995                 310,121               14,677,772          2,736,810          111,421             186,665              566,565              

May-21 5,557,437            -                      -                 20,545,330          139,058             17,995                 467,174               20,078,156          2,750,365          147,412             185,070              753,230              
Jun-21 5,575,813            -                      538,053         26,659,196          185,446             22,479                 675,099               25,984,097          2,797,243          187,964             185,520              938,300              
Jul-21 5,558,892            -                      -                 32,218,088          231,841             26,963                 933,902               31,284,186          4,025,683          227,541             270,048              1,123,820           

Aug-21 14,067,634          -                      -                 46,285,723          313,618             17,965                 1,265,485            45,020,238          9,797,815          294,631             675,676              1,393,868           
Sep-21 15,544,425          -                      4,619,024      66,449,172          437,002             65,454                 1,767,941            64,681,231          11,422,265        448,332             780,247              2,069,544           

 Program 
Assumption 

 Investment in 
Shared Service 
Territory shared 

with Partner Utility 

 See WP-SS-
CEF-EE-1.xlsx
'ITCap-E' wksht 

 Prior Month + (Col 
1 + Col 1a + Col 2) 

 See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

 See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

 Prior Month + (Col 
4 + Col 5)  Col 3 - Col 6 

 See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

 See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

 See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

Annual 
Summary

2019 -                      -                      -                 -                       -                     -                       -                       -                       -                     -                     -                      -                      
2020 3,455,729            -                      -                 3,455,729            43,423               -                       43,423                 3,412,306            3,310,782          42,782               232,355              155,760              
2021 99,654,053          -                      10,863,771    113,973,553        3,588,398          523,761               4,155,583            109,817,970        69,063,488        3,692,730          4,647,861           4,211,396           
2022 239,530,305        -                      12,478,752    365,982,611        20,957,581        3,360,096            28,473,260          337,509,350        162,949,482      21,538,237        10,054,340         13,986,581         
2023 279,773,822        -                      3,218,796      648,975,229        46,558,204        5,043,982            80,075,446          568,899,782        189,887,627      44,811,604        10,314,905         24,164,264         
2024 125,289,009        -                      -                 774,264,237        70,371,913        5,312,264            155,759,623        618,504,614        71,713,143        68,084,403        258,003              25,591,912         
2025 32,434,923          -                      -                 806,699,160        76,457,933        5,312,264            237,529,820        569,169,340        48,486,675        83,158,064        (2,465,136)          23,291,523         
2026 7,938,174            -                      -                 814,637,334        78,456,999        4,865,553            320,852,372        493,784,962        46,648,952        93,434,179        (3,326,430)          20,008,840         
2027 -                      -                      -                 814,637,334        78,807,601        1,901,990            401,561,963        413,075,371        -                     47,278,621        (3,361,510)          16,628,966         
2028 -                      -                      -                 814,637,334        78,807,601        241,410               480,610,974        334,026,360        -                     45,618,041        (3,243,443)          13,379,802         
2029 -                      -                      -                 814,637,334        78,807,601        -                       559,418,576        255,218,758        -                     45,376,631        (3,226,278)          10,153,524         
2030 -                      -                      -                 814,637,334        78,764,179        -                       638,182,754        176,454,580        -                     45,335,035        (3,223,321)          6,928,568           
2031 -                      -                      -                 814,637,334        75,219,203        -                       713,401,957        101,235,377        -                     42,878,837        (3,048,685)          3,842,556           
2032 -                      -                      -                 814,637,334        57,850,020        -                       771,251,977        43,385,356          -                     31,337,150        (2,228,071)          1,525,463           
2033 -                      -                      -                 814,637,334        32,249,397        -                       803,501,375        11,135,959          -                     15,296,581        (1,087,587)          337,153              
2034 -                      -                      -                 814,637,334        8,435,688          -                       811,937,063        2,700,271            -                     3,153,014          (224,179)             82,627                
2035 -                      -                      -                 814,637,334        2,349,668          -                       814,286,731        350,603               -                     891,253             (63,368)               11,418                
2036 -                      -                      -                 814,637,334        350,603             -                       814,637,334        -                       -                     132,987             (9,455)                 -                      
2037 -                      -                      -                 814,637,334        -                     -                       814,637,334        -                       -                     -                     -                      -                      
2038 -                      -                      -                 814,637,334        -                     -                       814,637,334        -                       -                     -                     -                      -                      
2039 -                      -                      -                 814,637,334        -                     -                       814,637,334        -                       -                     -                     -                      -                      
2040 -                      -                      -                 814,637,334        -                     -                       814,637,334        -                       -                     -                     -                      -                      
2041 -                      -                      -                 814,637,334        -                     -                       814,637,334        -                       -                     -                     -                      -                      
2042 -                      -                      -                 814,637,334        -                     -                       814,637,334        -                       -                     -                     -                      -                      
2043 -                      -                      -                 814,637,334        -                     -                       814,637,334        -                       -                     -                     -                      -                      
2044 -                      -                      -                 814,637,334        -                     -                       814,637,334        -                       -                     -                     -                      -                      
Total 788,076,014        -                      26,561,319    788,076,014      26,561,319          592,060,149      592,060,149      (0)                        

Oct 20 - Sep 21 60,212,396          -                      1,590,093          177,848               41,695,290        1,613,847          2,849,791           

EXHIBIT A



Attachment 4

Monthly 
Calculation

Jan-20
Feb-20
Mar-20
Apr-20

May-20
Jun-20
Jul-20

Aug-20
Sep-20
Oct-20
Nov-20
Dec-20
Jan-21
Feb-21
Mar-21
Apr-21

May-21
Jun-21
Jul-21

Aug-21
Sep-21

Annual 
Summary

2019
2020
2021
2022
2023
2024
2025
2026
2027
2028
2029
2030
2031
2032
2033
2034
2035
2036
2037
2038
2039
2040
2041
2042
2043
2044
Total

Oct 20 - Sep 21

PSE&G Clean Energy Future Energy Efficiency Program Schedule SS-CEF-EE-2E
Electric Revenue Requirements Calculation Page 2 of 2

Monthly WACC effective 11/1/2018 0.75136%
Inc. tax rate effective  11/1/2018 28.11%

(13) (14) (15) (16) (17) (18) (19) (20) (21) (22)

Ending 
Acumulated 

Deferred Income 
Tax

Average Net 
Investment Return Requirement

Program Investment 
Repayments Expenses Revenue Offsets Tax Flow-through

Tax Flow-Through 
Gross-up

Tax Adjustment 
on Loan

Revenue 
Requirements

-                      -                           -                           -                              -                      -                        -                       -                         -                    -                            
-                      -                           -                         -                            -                    -                       -                      -                       -                  -                          
-                      -                           -                           -                              -                      -                        -                       -                         -                    -                            
-                      -                           -                           -                              -                      -                        -                       -                         -                    -                            
-                      -                           -                           -                              -                      -                        -                       -                         -                    -                            
-                      -                           -                           -                              -                      -                        -                       -                         -                    -                            
-                      -                           -                           -                              -                      -                        -                       -                         -                    -                            
-                      -                           -                           -                              -                      -                        -                       -                         -                    -                            
-                      -                           -                           -                              -                      -                        -                       -                         -                    -                            

79,826                545,706                   4,100                       (1,002)                         1,544,650           -                        (235,774)              (92,191)                  (313)                  1,224,371                 
155,760              1,611,493                12,108                     (2,005)                         1,544,650           -                        (224,278)              (87,696)                  (546)                  1,256,745                 
232,355              2,655,762                19,954                     (3,007)                         1,544,650           -                        (226,228)              (88,458)                  (779)                  1,270,142                 
341,575              3,904,934                29,340                     (3,508)                         1,544,650           -                        (322,591)              (126,138)                (856)                  1,156,338                 
452,459              5,365,669                40,315                     (4,010)                         1,544,650           -                        (327,507)              (128,060)                (973)                  1,173,299                 
566,565              7,382,967                55,473                     (4,511)                         1,544,650           -                        (337,020)              (131,780)                (1,089)               1,197,355                 
753,230              11,294,527              84,862                     (65,398)                       1,544,650           -                        (551,332)              (215,578)                (20,190)             887,755                    
938,300              16,532,199              124,216                   (126,286)                     1,544,650           -                        (546,620)              (213,736)                (34,662)             904,615                    

1,123,820           22,000,067              165,299                   (187,173)                     1,544,650           -                        (547,948)              (214,256)                (49,134)             919,363                    
1,393,868           27,375,298              205,687                   (221,470)                     1,693,621           -                        (797,610)              (311,877)                (55,226)             771,929                    
2,069,544           36,420,506              273,649                   (313,233)                     1,693,621           -                        (1,995,669)           (780,334)                (81,315)             (871,699)                   
2,849,791           52,391,067              393,645                   (404,997)                     1,693,621           -                        (2,304,526)           (901,102)                (102,913)           (1,123,818)                

 See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

 (Prev Col 7 -  Col 11 + 
Col 7 - Col 12) / 2 

 Col 15
* Monthly Pre Tax 

WACC 
 Program Assumption  Program 

Assumption 
 Program 

Assumption 

 See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

 See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

 Col 4 + Col 5 + Col 14 
+ Col 15 + Col 68 + Col 
17 + Col 18 + Col 19 + 

Col 20 

-                      -                           -                           -                              -                      -                        -                       -                         -                    -                            
232,355              2,655,762                36,163                     (6,014)                         4,633,949           -                        (686,280)              (268,345)                (1,637)               3,751,257                 

4,880,216           96,342,826              3,219,489                (3,099,098)                  19,429,621         -                        (13,727,859)         (5,367,786)             (785,349)           3,781,178                 
14,934,555         311,294,740            18,353,621              (18,386,694)                21,092,020         -                        (29,696,361)         (11,611,695)           (4,484,382)        (415,814)                   
25,249,460         530,542,055            37,834,675              (41,320,776)                16,667,803         -                        (30,465,965)         (11,912,620)           (9,713,815)        12,691,488               
25,507,464         593,032,269            52,976,305              (72,606,000)                7,731,777           -                        (762,035)              (297,967)                (17,383,587)      45,342,670               
23,042,328         548,677,208            51,433,652              (93,135,722)                2,880,357           -                        7,280,992            2,846,970              (23,915,657)      29,160,789               
19,715,898         477,375,614            46,027,738              (105,755,396)              1,040,221           -                        9,824,898            3,841,673              (28,364,957)      9,936,727                 
16,354,388         399,907,578            39,237,031              -                              516,795              -                        9,928,510            3,882,187              13,071,979       147,346,094             
13,110,946         324,064,636            32,346,228              -                              422,115              -                        9,579,789            3,745,832              13,071,979       138,214,954             
9,884,667           248,483,313            25,527,377              -                              249,541              -                        9,529,093            3,726,009              13,071,979       130,911,600             
6,661,346           172,931,267            18,713,060              -                              94,352                -                        9,520,357            3,722,593              13,071,265       123,885,806             
3,612,661           100,391,324            11,984,336              -                              97,182                -                        9,004,556            3,520,908              12,645,538       112,471,722             
1,384,590           43,838,449              6,121,047                -                              100,098              -                        6,580,801            2,573,186              10,366,905       83,592,057               

297,003              11,577,462              2,179,155                -                              103,101              -                        3,212,282            1,256,047              6,628,789         45,628,772               
72,824                2,804,292                518,269                   -                              52,312                -                        662,133               258,903                 2,065,600         11,992,905               
9,455                  376,549                   109,011                   -                              -                      -                        187,163               73,183                   570,261            3,289,286                 

-                      -                           9,503                       -                              -                      -                        27,927                 10,920                   85,091              484,044                    
-                      -                           0                              -                              -                      -                        -                       -                         -                    0                               
-                      -                           0                              -                              -                      -                        -                       -                         -                    0                               
-                      -                           0                              -                              -                      -                        -                       -                         -                    0                               
-                      -                           0                              -                              -                      -                        -                       -                         -                    0                               
-                      -                           0                              -                              -                      -                        -                       -                         -                    0                               
-                      -                           0                              -                              -                      -                        -                       -                         -                    0                               
-                      -                           0                              -                              -                      -                        -                       -                         -                    0                               
-                      -                           -                           -                              -                      -                        -                       -                         -                    -                            

346,626,660            (334,309,700)              75,111,241         -                        (0)                         0                            (0)                      902,065,534             

1,408,648                (1,336,600)                  18,982,707         -                        (8,417,103)           (3,291,206)             (347,994)           8,766,394                 

EXHIBIT A



Attachment 4

PSE&G Clean Energy Future Energy Efficiency Program Schedule SS-CEF-EE-2G
Gas Revenue Requirements Calculation Page 1 of 2

Monthly WACC effective 11/1/2018 0.75136%
Inc. tax rate effective  11/1/2018 28.11%

(1) (1a) (2) (3) (4) (5) (6) (7) (8) (9) (10) (11)

PSE&G Program 
Investment 

Program 
Investment 

from/to Partner 
utility

Capitalized IT 
Costs Gross Plant

PSE&G + 
Partner Utility 

Program 
Investment 

Amortization
IT Cost 

Amortization
 Accumulated 
Amortization Net Plant Tax Depreciation

Book 
Depreciation

Tax Basis
Deferred Income 

Tax

Beginning 
Acumulated 

Deferred Income 
Tax

Monthly 
Calculation

Jan-20 -                      -                      -                 -                       -                     -                       -                       -                           -                     -                     -                      -                      
Feb-20 -                      -                      -                -                     -                   -                     -                     -                          -                   -                   -                    -                    
Mar-20 -                      -                      -                 -                       -                     -                       -                       -                           -                     -                     -                      -                      
Apr-20 -                      -                      -                 -                       -                     -                       -                       -                           -                     -                     -                      -                      

May-20 -                      -                      -                 -                       -                     -                       -                       -                           -                     -                     -                      -                      
Jun-20 -                      -                      -                 -                       -                     -                       -                       -                           -                     -                     -                      -                      
Jul-20 -                      -                      -                 -                       -                     -                       -                       -                           -                     -                     -                      -                      

Aug-20 -                      -                      -                 -                       -                     -                       -                       -                           -                     -                     -                      -                      
Sep-20 -                      -                      -                 -                       -                     -                       -                       -                           -                     -                     -                      -                      
Oct-20 507,155               -                      -                 507,155               2,113                 -                       2,113                   505,042               462,150             2,496                 32,681                -                      
Nov-20 485,728               -                      -                 992,884               6,250                 -                       8,363                   984,520               441,295             6,825                 30,891                32,681                
Dec-20 494,376               -                      -                 1,487,259            10,334               -                       18,697                 1,468,562            450,515             11,101               31,242                63,572                
Jan-21 899,980               -                      -                 2,387,240            16,144               -                       34,841                 2,352,399            879,194             16,912               61,308                94,815                
Feb-21 880,082               -                      -                 3,267,322            23,561               -                       58,402                 3,208,920            859,583             24,425               59,380                156,123              
Mar-21 890,199               -                      269,897         4,427,418            30,937               2,249                   91,588                 4,335,830            877,483             34,147               59,961                215,503              
Apr-21 1,020,595            -                      -                 5,448,013            38,898               4,498                   134,984               5,313,028            912,406             45,268               61,654                275,464              

May-21 1,020,595            -                      -                 6,468,608            47,403               4,498                   186,886               6,281,722            913,910             54,278               61,120                337,117              
Jun-21 1,029,242            -                      134,499         7,632,349            55,944               5,619                   248,450               7,383,900            927,797             64,446               61,384                398,237              
Jul-21 1,461,993            -                      -                 9,094,343            66,325               6,740                   321,514               8,772,829            1,199,440          77,834               79,746                459,621              

Aug-21 3,878,186            -                      -                 12,972,529          88,575               4,491                   414,580               12,557,949          3,064,136          103,753             210,483              539,368              
Sep-21 4,573,146            -                      1,154,637      18,700,312          123,789             16,362                 554,731               18,145,580          3,801,799          154,412             259,329              749,851              

 Program 
Assumption 

 Investment in 
Shared Service 
Territory shared 

with Partner Utility 

 See WP-SS-
CEF-EE-1.xlsx
'ITCap-E' wksht 

 Prior Month + (Col 
1 + Col 1a + Col 2) 

 See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

 See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

 Prior Month + (Col 
4 + Col 5)  Col 3 - Col 6 

 See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

 See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

 See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

Annual 
Summary

2019 -                      -                      -                 -                       -                     -                       -                       -                       -                     -                     -                      -                      
2020 1,487,259            -                      -                 -                       18,697               -                       -                       18,697                 1,353,960          20,422               94,815                31,242                
2021 27,250,846          -                      2,715,662      1,156,629            1,066,868          130,927               35,622                 1,216,492            22,841,563        1,301,031          1,531,532           198,903              
2022 62,141,088          -                      3,119,366      402,312               5,581,838          839,937               93,898                 7,638,267            49,804,758        7,000,332          3,043,395           291,141              
2023 80,242,992          -                      804,616         -                       12,679,129        1,260,865            110,661               21,578,261          61,319,860        14,977,401        3,294,949           322,589              
2024 24,802,695          -                      -                 -                       18,337,416        1,327,929            110,661               41,243,606          17,902,923        20,885,185        (212,039)             2,764                  
2025 15,263,493          -                      -                 -                       20,386,672        1,327,929            110,661               62,958,207          15,160,029        23,770,732        (612,221)             (69,327)               
2026 3,735,611            -                      -                 -                       21,327,409        1,216,262            84,677                 85,501,878          11,733,070        25,589,120        (985,165)             (90,141)               
2027 -                      -                      -                 -                       21,492,399        475,448               20,115                 107,469,725        -                     14,673,001        (1,043,250)          (85,551)               
2028 -                      -                      -                 -                       21,492,399        60,346                 -                       129,022,470        -                     14,257,899        (1,013,737)          (84,121)               
2029 -                      -                      -                 -                       21,492,399        -                       -                       150,514,869        -                     14,197,553        (1,009,446)          (84,121)               
2030 -                      -                      -                 -                       21,473,701        -                       -                       171,988,570        -                     14,180,565        (1,008,238)          (83,453)               
2031 -                      -                      -                 -                       20,425,531        -                       -                       192,414,101        -                     13,274,221        (943,797)             (70,960)               
2032 -                      -                      -                 -                       15,910,561        -                       -                       208,324,661        -                     9,694,892          (689,307)             (43,815)               
2033 -                      -                      -                 -                       8,813,269          -                       -                       217,137,931        -                     4,613,887          (328,047)             (11,461)               
2034 -                      -                      -                 -                       3,154,983          -                       -                       220,292,913        -                     1,197,926          (85,173)               (4,613)                 
2035 -                      -                      -                 -                       1,105,726          -                       -                       221,398,640        -                     419,413             (29,820)               (924)                    
2036 -                      -                      -                 -                       164,989             -                       -                       221,563,629        -                     62,582               (4,450)                 -                      
2037 -                      -                      -                 -                       -                     -                       -                       221,563,629        -                     -                     -                      -                      
2038 -                      -                      -                 -                       -                     -                       -                       221,563,629        -                     -                     -                      -                      
2039 -                      -                      -                 -                       -                     -                       -                       221,563,629        -                     -                     -                      -                      
2040 -                      -                      -                 -                       -                     -                       -                       221,563,629        -                     -                     -                      -                      
2041 -                      -                      -                 -                       -                     -                       -                       221,563,629        -                     -                     -                      -                      
2042 -                      -                      -                 -                       -                     -                       -                       221,563,629        -                     -                     -                      -                      
2043 -                      -                      -                 -                       -                     -                       -                       221,563,629        -                     -                     -                      -                      
2044 -                      -                      -                 -                       -                     -                       -                       221,563,629        -                     -                     -                      -                      
Total 214,923,986        -                      6,639,644      214,923,986      6,639,644            180,116,163      180,116,163      (0)                        

Oct 20 - Sep 21 17,141,279          -                      510,274             44,457                 14,789,709        595,897             1,009,180           

EXHIBIT A
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Monthly 
Calculation

Jan-20
Feb-20
Mar-20
Apr-20

May-20
Jun-20
Jul-20

Aug-20
Sep-20
Oct-20
Nov-20
Dec-20
Jan-21
Feb-21
Mar-21
Apr-21

May-21
Jun-21
Jul-21

Aug-21
Sep-21

Annual 
Summary

2019
2020
2021
2022
2023
2024
2025
2026
2027
2028
2029
2030
2031
2032
2033
2034
2035
2036
2037
2038
2039
2040
2041
2042
2043
2044
Total

Oct 20 - Sep 21

PSE&G Clean Energy Future Energy Efficiency Program Schedule SS-CEF-EE-2G
Gas Revenue Requirements Calculation Page 2 of 2

Monthly WACC effective 11/1/2018 0.75136%
Inc. tax rate effective  11/1/2018 28.11%

(12) (13) (14) (15) (16) (17) (18) (19) (20) (21)

Ending 
Acumulated 

Deferred Income 
Tax

Average Net 
Investment Return Requirement

Program Investment 
Repayments Expenses Revenue Offsets Tax Flow-through

Tax Flow-Through 
Gross-up

Tax Adjustment 
on Loan

Revenue 
Requirements

-                      -                           -                           -                              -                      -                       -                         -                    -                            
-                      -                           -                         -                            -                    -                      -                       -                  -                          
-                      -                           -                           -                              -                      -                       -                         -                    -                            
-                      -                           -                           -                              -                      -                       -                         -                    -                            
-                      -                           -                           -                              -                      -                       -                         -                    -                            
-                      -                           -                           -                              -                      -                       -                         -                    -                            
-                      -                           -                           -                              -                      -                       -                         -                    -                            
-                      -                           -                           -                              -                      -                       -                         -                    -                            
-                      -                           -                           -                              -                      -                       -                         -                    -                            

32,681                236,180                   1,775                       (1,325)                         524,340              (96,527)                (37,744)                  (444)                  392,188                    
63,572                696,654                   5,234                       (2,650)                         524,340              (91,239)                (35,676)                  (814)                  405,446                    
94,815                1,147,348                8,621                       (3,976)                         524,340              (92,277)                (36,082)                  (1,183)               409,777                    

156,123              1,785,012                13,412                     (4,638)                         524,340              (181,079)              (70,805)                  (1,331)               296,043                    
215,503              2,594,847                19,497                     (5,301)                         524,340              (175,383)              (68,577)                  (1,516)               316,620                    
275,464              3,526,892                26,500                     (5,964)                         524,340              (177,101)              (69,249)                  (1,701)               330,012                    
337,117              4,518,139                33,947                     (9,446)                         524,340              (182,099)              (71,203)                  (2,830)               336,106                    
398,237              5,429,698                40,796                     (12,928)                       524,340              (180,523)              (70,587)                  (3,801)               349,199                    
459,621              6,403,881                48,116                     (16,411)                       524,340              (181,304)              (70,892)                  (4,773)               360,640                    
539,368              7,578,870                56,944                     (24,681)                       572,406              (235,537)              (92,098)                  (7,348)               342,750                    
749,851              10,020,779              75,292                     (49,296)                       572,406              (621,681)              (243,086)                (15,130)             (188,429)                   

1,009,180           14,472,249              108,738                   (73,912)                       572,406              (765,951)              (299,498)                (21,997)             (340,062)                   

 See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

 (Prev Col 7 -  Col 11 + 
Col 7 - Col 12) / 2 

 Col 15
* Monthly Pre Tax 

WACC 
 Program Assumption  Program 

Assumption 
 Program 

Assumption 

 See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

 See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

See WP-SS-CEF-
EE-1.xlsx

'BkTaxSum' wksht 

 Col 4 + Col 5 + Col 14 
+ Col 15 + Col 68 + Col 
17 + Col 18 + Col 19 + 

Col 20 

-                      -                           -                           -                              -                      -                        -                       -                         -                    -                            
63,572                94,815                     15,630                     (7,951)                         1,573,020           -                        (280,043)              (109,501)                (2,441)               1,207,411                 

1,427,443           1,626,346                932,227                   (571,464)                     6,580,479           -                        (4,523,512)           (1,768,757)             (167,326)           1,679,442                 
4,378,600           4,669,741                4,807,551                (3,838,899)                  7,087,828           -                        (8,988,929)           (3,514,798)             (1,079,090)        895,437                    
7,642,101           7,964,690                10,192,106              (9,570,699)                  5,806,282           -                        (9,731,917)           (3,805,316)             (2,531,908)        4,298,543                 
7,749,887           7,752,651                13,610,437              (15,185,839)                2,687,298           -                        626,275               244,882                 (3,850,726)        17,797,672               
7,209,757           7,140,430                13,621,233              (20,065,205)                784,992              -                        1,808,248            707,050                 (5,261,748)        13,309,172               
6,245,406           6,155,265                12,535,441              (23,708,399)                260,028              -                        2,909,771            1,137,761              (6,457,973)        9,220,301                 
5,197,565           5,112,015                10,764,574              -                              129,185              -                        3,081,330            1,204,843              2,852,387         40,000,167               
4,182,398           4,098,278                8,898,731                -                              105,518              -                        2,994,159            1,170,758              2,852,387         37,574,297               
3,172,952           3,088,832                7,050,873                -                              62,379                -                        2,981,486            1,165,803              2,852,387         35,605,327               
2,164,047           2,080,594                5,204,208                -                              23,585                -                        2,977,919            1,164,408              2,851,719         33,695,540               
1,207,756           1,136,797                3,385,371                -                              24,293                -                        2,787,586            1,089,985              2,796,263         30,509,029               

491,305              447,490                   1,795,788                -                              25,022                -                        2,035,927            796,076                 2,430,414         22,993,788               
130,903              119,442                   712,780                   -                              25,773                -                        968,916               378,860                 1,642,017         12,541,616               
38,883                34,270                     231,028                   -                              13,077                -                        251,564               98,365                   765,237            4,514,254                 
5,373                  4,450                       51,299                     -                              -                      -                        88,077                 34,439                   268,358            1,547,899                 

-                      -                           4,472                       -                              -                      -                        13,142                 5,139                     40,043              227,785                    
-                      -                           (0)                             -                              -                      -                        -                       -                         -                    (0)                              
-                      -                           (0)                             -                              -                      -                        -                       -                         -                    (0)                              
-                      -                           (0)                             -                              -                      -                        -                       -                         -                    (0)                              
-                      -                           (0)                             -                              -                      -                        -                       -                         -                    (0)                              
-                      -                           (0)                             -                              -                      -                        -                       -                         -                    (0)                              
-                      -                           (0)                             -                              -                      -                        -                       -                         -                    (0)                              
-                      -                           (0)                             -                              -                      -                        -                       -                         -                    (0)                              
-                      -                           -                           -                              -                      -                        -                       -                         -                    -                            

93,813,750              (72,948,457)                25,188,759         -                        0                          0                            (0)                      267,617,681             

438,873                   (210,528)                     6,436,280           -                        (2,980,701)           (1,165,496)             (62,868)             3,010,291                 

EXHIBIT A



Attachment 4

PSE&G Clean Energy Future Energy Efficiency Program Schedule SS-CEF-EE-3
Proposed Rate Calculations
($'s Unless Specified)

Current SUT Rate 6.625%

Line Date(s) Electric Gas Source/Description

1 Oct 20 - 
Sep 21

Revenue Requirements 8,766,394 3,010,291 SS-2E/G, Col 23

2  Oct 20 - 
Sep 21 Forecasted ($/kWh or $/Therm) 40,681,934 2,852,756

3 Proposed Rate w/o SUT ($/kWh or $/Therm) 0.000215 0.001055 Line 1 / Line 2 [Rnd 6)

4 Public Notice Rate w/o SUT ($/kWh) 0.000215 0.001055  Line 3

5 Proposed Rate w/ SUT  ($/kWh or $/Therm) 0.000229 0.001125 (Line 3 * (1 + SUT Rate)) [Rnd 6]

6 Existing Rate w/o SUT ($/kWh or $/Therm) 0.000000 0.000000

7 Difference in Proposed and Existing Rate 0.000215 0.001055 (Line 3 - Line 6)

8 Resultant CEF-EE Program Revenue Increase / (Decrease) 8,746,616 3,009,657 (Line 2  *  Line 7 * 1,000)

EXHIBIT A



Attachment 4

PSE&G Clean Energy Future Energy Efficiency Program Schedule SS-CEF-EE-4E

Electric GPRC Recovery Charge (GPRC) - Rate Impact Analysis
6,920         Avg RS kWh / yr.

740            Avg RS kWh / Summer Month
6.625% SUT Rate effective  1/1/2018 495            Avg RS kWh / Winter Month

40,681,934         kWh Sales (000) - Oct 20 - Sep 21
40,681,934         kWh Sales (000) - Oct 20 - thereafter 0.001901   Current electric GPRC ($/kWh)

(1) (2) (3) (4) (5) (6) (7) (8) (9) (10) (11) (12) (13) (14) (15) (16)
Typical RS GPRC ($)

Electric CEF-EE 
Revenue 

Requirements 2 

Electric
CEF-EEC
 w/o SUT 
($/kWh)

Electric CEF-
EEC 

 w/ SUT ($/kWh)3 RS RHS RLM GLP LPL-S LPL-P HTS-S

Summer
Monthly

Bill

Winter
Monthly

Bill Annual Bill

Change in 
RS Typical 
Annual Bill 

($'s)

RS Typical 
Annual Bill 

($'s) 3

% Change in 
RS Typical 
Annual Bill

Current 0.189699           0.143870   0.188949    0.168403    0.130598    0.105895      0.090674    1.41           0.94          13.16        1,312.72       
Oct 20 - Sep 21 8,766,394                 0.000215 0.000229            0.189928           0.144099   0.189178    0.168632    0.130827    0.106124      0.090903    1.58           1.05          14.72        $1.56 1,314.28       0.12%
Oct 21 - Sep 22 (2,310,773)              (0.000057) (0.000061)          0.189638           0.143809   0.188888    0.168342    0.130537    0.105834      0.090613    1.36           0.91          12.72        -$0.44 1,312.28       -0.03%
Oct 22 - Sep 23 11,493,290               0.000283 0.000302            0.190001           0.144172   0.189251    0.168705    0.130900    0.106197      0.090976    1.63           1.09          15.24        $2.08 1,314.80       0.16%
Oct 23 - Sep 24 35,878,508               0.000882 0.000940            0.190639           0.144810   0.189889    0.169343    0.131538    0.106835      0.091614    2.10           1.41          19.68        $6.52 1,319.24       0.50%
Oct 24 - Sep 25 36,083,142               0.000887 0.000946            0.190645           0.144816   0.189895    0.169349    0.131544    0.106841      0.091620    2.11           1.41          19.72        $6.56 1,319.28       0.50%
Oct 25 - Sep 26 12,344,026               0.000303 0.000323            0.190022           0.144193   0.189272    0.168726    0.130921    0.106218      0.090997    1.65           1.10          15.40        $2.24 1,314.96       0.17%
Oct 26 - Sep 27 113,476,801             0.002789 0.002974            0.192673           0.146844   0.191923    0.171377    0.133572    0.108869      0.093648    3.61           2.41          33.72        $20.56 1,333.28       1.57%
Oct 27 - Sep 28 140,246,121             0.003447 0.003675            0.193374           0.147545   0.192624    0.172078    0.134273    0.109570      0.094349    4.13           2.76          38.60        $25.44 1,338.16       1.94%
Oct 28 - Sep 29 132,693,551             0.003262 0.003478            0.193177           0.147348   0.192427    0.171881    0.134076    0.109373      0.094152    3.98           2.66          37.20        $24.04 1,336.76       1.83%
Oct 29 - Sep 30 125,644,735             0.003088 0.003293            0.192992           0.147163   0.192242    0.171696    0.133891    0.109188      0.093967    3.84           2.57          35.92        $22.76 1,335.48       1.73%
Oct 30 - Sep 31 116,766,520             0.002870 0.003060            0.192759           0.146930   0.192009    0.171463    0.133658    0.108955      0.093734    3.67           2.46          34.36        $21.20 1,333.92       1.61%
Oct 31 - Sep 32 92,363,341               0.002270 0.002420            0.192119           0.146290   0.191369    0.170823    0.133018    0.108315      0.093094    3.20           2.14          29.92        $16.76 1,329.48       1.28%
Oct 32 - Sep 33 55,444,874               0.001363 0.001453            0.191152           0.145323   0.190402    0.169856    0.132051    0.107348      0.092127    2.48           1.66          23.20        $10.04 1,322.76       0.76%
Oct 33 - Sep 34 17,734,940               0.000436 0.000465            0.190164           0.144335   0.189414    0.168868    0.131063    0.106360      0.091139    1.75           1.17          16.36        $3.20 1,315.92       0.24%
Oct 34 - Sep 35 4,558,249                 0.000112 0.000119            0.189818           0.143989   0.189068    0.168522    0.130717    0.106014      0.090793    1.49           1.00          13.96        $0.80 1,313.52       0.06%
Oct 35 - Sep 36 854,834                    0.000021 0.000022            0.189721           0.143892   0.188971    0.168425    0.130620    0.105917      0.090696    1.42           0.95          13.28        $0.12 1,312.84       0.01%
Oct 36 - Sep 37 26,982                      0.000001 0.000001            0.189700           0.143871   0.188950    0.168404    0.130599    0.105896      0.090675    1.41           0.94          13.16        $0.00 1,312.72       0.00%
Oct 37 - Sep 38 0                                         -   -                    0.189699           0.143870   0.188949    0.168403    0.130598    0.105895      0.090674    1.41           0.94          13.16        $0.00 1,312.72       0.00%
Oct 38 - Sep 39 0                                         -   -                    0.189699         0.143870 0.188949  0.168403  0.130598  0.105895    0.090674    1.41         0.94        13.16      $0.00 1,312.72     0.00%
Oct 39 - Sep 40 0                                         -   -                    0.189699           0.143870   0.188949    0.168403    0.130598    0.105895      0.090674    1.41           0.94          13.16        $0.00 1,312.72       0.00%
Oct 40 - Sep 41 0                                         -   -                    0.189699           0.143870   0.188949    0.168403    0.130598    0.105895      0.090674    1.41           0.94          13.16        $0.00 1,312.72       0.00%
Oct 41 - Sep 42 0                                         -   -                    0.189699           0.143870   0.188949    0.168403    0.130598    0.105895      0.090674    1.41           0.94          13.16        $0.00 1,312.72       0.00%
Oct 42 - Sep 43 0                                         -   -                    0.189699           0.143870   0.188949    0.168403    0.130598    0.105895      0.090674    1.41           0.94          13.16        $0.00 1,312.72       0.00%
Oct 43 - Sep 44 0                                         -   -                    0.189699           0.143870   0.188949    0.168403    0.130598    0.105895      0.090674    1.41           0.94          13.16        $0.00 1,312.72       0.00%

 From Schedule 
SS-CEF-EE-2E 

Col 23 

Col 1 / [kWh 
Sales]  (Rnd 

to 6 dec.) 

 Col 2 * (1 + SUT 
Rate) Rnd 6 

 (Cur. 
eGPRC + 

Col 3) * Avg 
RS kWh 
Sum Mo 
Rnd 2 

 (Cur. 
eGPRC + 

Col 3) * Avg 
RS kWh 
Win Mo
Rnd 2 

 (4 * Col 
11) +

(8 * Col 12) 

 Col 13 - 
Current
Col 13 

 Current
Col 15 +
Col 14 

 Col 14 /
Current Col 

15
Rnd 4 

RS RHS RLM GLP LPL-S LPL-P HTS-S
Apr 19 - Sep 20 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Oct 20 - Sep 21 0.12% 0.16% 0.12% 0.14% 0.18% 0.22% 0.25%
Oct 21 - Sep 22 -0.03% -0.04% -0.03% -0.04% -0.05% -0.06% -0.07%
Oct 22 - Sep 23 0.16% 0.21% 0.16% 0.18% 0.23% 0.29% 0.33%
Oct 23 - Sep 24 0.50% 0.65% 0.50% 0.56% 0.72% 0.89% 1.04%
Oct 24 - Sep 25 0.50% 0.66% 0.50% 0.56% 0.72% 0.89% 1.04%
Oct 25 - Sep 26 0.17% 0.22% 0.17% 0.19% 0.25% 0.31% 0.36%
Oct 26 - Sep 27 1.57% 2.07% 1.57% 1.77% 2.28% 2.81% 3.28%
Oct 27 - Sep 28 1.94% 2.55% 1.94% 2.18% 2.81% 3.47% 4.05%
Oct 28 - Sep 29 1.83% 2.42% 1.84% 2.07% 2.66% 3.28% 3.84%
Oct 29 - Sep 30 1.74% 2.29% 1.74% 1.96% 2.52% 3.11% 3.63%
Oct 30 - Sep 31 1.61% 2.13% 1.62% 1.82% 2.34% 2.89% 3.37%
Oct 31 - Sep 32 1.28% 1.68% 1.28% 1.44% 1.85% 2.29% 2.67%
Oct 32 - Sep 33 0.77% 1.01% 0.77% 0.86% 1.11% 1.37% 1.60%
Oct 33 - Sep 34 0.25% 0.32% 0.25% 0.28% 0.36% 0.44% 0.51%
Oct 34 - Sep 35 0.06% 0.08% 0.06% 0.07% 0.09% 0.11% 0.13%
Oct 35 - Sep 36 0.01% 0.02% 0.01% 0.01% 0.02% 0.02% 0.02%
Oct 36 - Sep 37 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Oct 37 - Sep 38 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Oct 38 - Sep 39 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Oct 39 - Sep 40 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Oct 40 - Sep 41 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Oct 41 - Sep 42 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Oct 42 - Sep 43 0.00% 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%

1  All customers assumed to have BGS Supply
2  Initial Rate period is October 2020 to September 2021 for the CEF-EE  Program 
3  SUT is assumed at the current SUT rate effective January 1, 2018 through the life of the Program
4  The rates are based on a typical residential bill as of September 1, 2020

Class Average Rate w/SUT - $/kWh 1

 Current Class Avg Rate + Col 3 for Each Rate Class (Col 4 thru Col 11) 

% Change from Current Class Average Rate w/SUT

EXHIBIT A



Attachment 4

PSE&G Clean Energy Future Energy Efficiency Program Schedule SS-CEF-EE-4G

Gas GPRC Recovery Charge (GPRC) - Rate Impact Analysis

1,040          Typical RSG Therms / yr.
6.625% SUT Rate effective  1/1/2018 0.004361    Current gas GPRC ($/therm)

2,852,756              Therm Sales (000) 172 89 29 Monthly Therms
2,852,756              Therm Sales (000) 4 2 6 # of Months/year

(1) (2) (3) (4) (5) (6) (7) (8) (9) (10) (11) (12) (13) (14) (15) (16)
Typical RSG GPRC ($)

Gas CEF-EE  
Revenue 

Requirements 2 

Gas
CEF-EEC 
 w/o SUT 
($/therm)

Gas
CEF-EEC 

 w/ SUT ($/therm) 3 RSG GSG LVG TSG-F TSG-NF CIG
Dec-Mar 

Monthly Bill
Nov & Apr 

Monthly Bill
May-Oct 

Monthly Bill Annual Bill

Change in 
RSG Typcial 
Annual Bill 

($'s)

RSG Typical 
Annual Bill 

($'s)4

% Change in 
RSG Typical 
Annual Bill

Current 0.839154             0.905645        0.728062    0.614771    0.570814    0.413154      0.75            0.39            0.13            4.56            872.72
Oct 20 - Sep 21 3,010,291               0.001055 0.001125               0.840279             0.906770        0.729187    0.615896    0.571939    0.414209      0.94            0.49            0.16            5.70            $1.14 873.86        0.13%
Oct 21 - Sep 22 339,194                  0.000119 0.000127               0.839281             0.905772        0.728189    0.614898    0.570941    0.413273      0.77            0.40            0.13            4.66            $0.10 872.82        0.01%
Oct 22 - Sep 23 3,657,933               0.001282 0.001367               0.840521             0.907012        0.729429    0.616138    0.572181    0.414436      0.99            0.51            0.17            6.00            $1.44 874.16        0.17%
Oct 23 - Sep 24 14,760,013             0.005174 0.005517               0.844671             0.911162        0.733579    0.620288    0.576331    0.418328      1.70            0.88            0.29            10.30          $5.74 878.46        0.66%
Oct 24 - Sep 25 14,685,113             0.005148 0.005489               0.844643             0.911134        0.733551    0.620260    0.576303    0.418302      1.69            0.88            0.29            10.26          $5.70 878.42        0.65%
Oct 25 - Sep 26 9,791,235               0.003432 0.003659               0.842813             0.909304        0.731721    0.618430    0.574473    0.416586      1.38            0.71            0.23            8.32            $3.76 876.48        0.43%
Oct 26 - Sep 27 32,421,115             0.011365 0.012118               0.851272             0.917763        0.740180    0.626889    0.582932    0.424519      2.83            1.47            0.48            17.14          $12.58 885.30        1.44%
Oct 27 - Sep 28 38,117,867             0.013362 0.014247               0.853401             0.919892        0.742309    0.629018    0.585061    0.426516      3.20            1.66            0.54            19.36          $14.80 887.52        1.70%
Oct 28 - Sep 29 36,086,599             0.012650 0.013488               0.852642             0.919133        0.741550    0.628259    0.584302    0.425804      3.07            1.59            0.52            18.58          $14.02 886.74        1.61%
Oct 29 - Sep 30 34,181,256             0.011982 0.012776               0.851930             0.918421        0.740838    0.627547    0.583590    0.425136      2.95            1.53            0.50            17.86          $13.30 886.02        1.52%
Oct 30 - Sep 31 31,682,744             0.011106 0.011842               0.850996             0.917487        0.739904    0.626613    0.582656    0.424260      2.79            1.44            0.47            16.86          $12.30 885.02        1.41%
Oct 31 - Sep 32 25,257,132             0.008854 0.009441               0.848595             0.915086        0.737503    0.624212    0.580255    0.422008      2.37            1.23            0.40            14.34          $9.78 882.50        1.12%
Oct 32 - Sep 33 15,335,201             0.005376 0.005732               0.844886             0.911377        0.733794    0.620503    0.576546    0.418530      1.74            0.90            0.29            10.50          $5.94 878.66        0.68%
Oct 33 - Sep 34 5,731,956               0.002009 0.002142               0.841296             0.907787        0.730204    0.616913    0.572956    0.415163      1.12            0.58            0.19            6.78            $2.22 874.94        0.25%
Oct 34 - Sep 35 2,145,058               0.000752 0.000802               0.839956             0.906447        0.728864    0.615573    0.571616    0.413906      0.89            0.46            0.15            5.38            $0.82 873.54        0.09%
Oct 35 - Sep 36 402,275                  0.000141 0.000150               0.839304             0.905795        0.728212    0.614921    0.570964    0.413295      0.78            0.40            0.13            4.70            $0.14 872.86        0.02%
Oct 36 - Sep 37 12,697                    0.000004 0.000004               0.839158             0.905649        0.728066    0.614775    0.570818    0.413158      0.75            0.39            0.13            4.56            $0.00 872.72        0.00%
Oct 37 - Sep 38 (0)                                       -   -                        0.839154             0.905645        0.728062    0.614771    0.570814    0.413154      0.75            0.39            0.13            4.56            $0.00 872.72        0.00%
Oct 38 - Sep 39 (0)                                       -   -                        0.839154             0.905645        0.728062    0.614771    0.570814    0.413154      0.75            0.39            0.13            4.56            $0.00 872.72        0.00%
Oct 39 - Sep 40 (0)                                       -   -                        0.839154             0.905645        0.728062    0.614771    0.570814    0.413154      0.75            0.39            0.13            4.56            $0.00 872.72        0.00%
Oct 40 - Sep 41 (0)                                       -   -                        0.839154             0.905645        0.728062    0.614771    0.570814    0.413154      0.75            0.39            0.13            4.56            $0.00 872.72        0.00%
Oct 41 - Sep 42 (0)                                       -   -                        0.839154             0.905645        0.728062    0.614771    0.570814    0.413154      0.75            0.39            0.13            4.56            $0.00 872.72        0.00%
Oct 42 - Sep 43 (0)                                       -   -                        0.839154             0.905645        0.728062    0.614771    0.570814    0.413154      0.75            0.39            0.13            4.56            $0.00 872.72        0.00%
Oct 43 - Sep 44 (0)                                       -   -                        0.839154             0.905645        0.728062    0.614771    0.570814    0.413154      0.75            0.39            0.13            4.56            $0.00 872.72        0.00%

 From Schedule 
SS-CEF-EE-2G 

Col 23 

 Col 1 / 
Therm Sales 

 Col 2 * (1 + SUT 
Rate) Rnd 6 

 (Cur. GPRC 
+ Col 3) * 
Dec-Mar 
Monthly 
Therms
Rnd 2 

(Cur. GPRC 
+ Col 3) * 
Nov & Apr 
Monthly 
Therms
Rnd 2 

(Cur. GPRC 
+ Col 3) * 
May-Oct 
Monthly 
Therms
Rnd 2 

 (4 * Col 10) 
+

( 2 * Col 11) 
+

(6 * Col 12)  

 Col 13 - 
Current
Col 13 

 Current
Col 15 +
Col 14 

 Col 14 /
Current Col 

15
Rnd 4 

RSG GSG LVG TSG-F TSG-NF CIG
Apr 19 - Sep 20 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Oct 20 - Sep 21 0.13% 0.12% 0.15% 0.18% 0.20% 0.27%
Oct 21 - Sep 22 0.02% 0.01% 0.02% 0.02% 0.02% 0.03%
Oct 22 - Sep 23 0.16% 0.15% 0.19% 0.22% 0.24% 0.33%
Oct 23 - Sep 24 0.66% 0.61% 0.76% 0.90% 0.97% 1.34%
Oct 24 - Sep 25 0.65% 0.61% 0.75% 0.89% 0.96% 1.33%
Oct 25 - Sep 26 0.44% 0.40% 0.50% 0.60% 0.64% 0.89%
Oct 26 - Sep 27 1.44% 1.34% 1.66% 1.97% 2.12% 2.93%
Oct 27 - Sep 28 1.70% 1.57% 1.96% 2.32% 2.50% 3.45%
Oct 28 - Sep 29 1.61% 1.49% 1.85% 2.19% 2.36% 3.26%
Oct 29 - Sep 30 1.52% 1.41% 1.75% 2.08% 2.24% 3.09%
Oct 30 - Sep 31 1.41% 1.31% 1.63% 1.93% 2.07% 2.87%
Oct 31 - Sep 32 1.13% 1.04% 1.30% 1.54% 1.65% 2.29%
Oct 32 - Sep 33 0.68% 0.63% 0.79% 0.93% 1.00% 1.39%
Oct 33 - Sep 34 0.26% 0.24% 0.29% 0.35% 0.38% 0.52%
Oct 34 - Sep 35 0.10% 0.09% 0.11% 0.13% 0.14% 0.19%
Oct 35 - Sep 36 0.02% 0.02% 0.02% 0.02% 0.03% 0.04%
Oct 36 - Sep 37 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Oct 37 - Sep 38 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Oct 38 - Sep 39 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Oct 39 - Sep 40 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Oct 40 - Sep 41 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Oct 41 - Sep 42 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%
Oct 42 - Sep 43 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%

1 All customers assumed to have BGSS Supply
2  Initial Rate period is October 2020 to September 2021 for the CEF-EE  Program 
3  SUT is assumed at the current SUT rate effective January 1, 2018 through the life of the Program
4  The rates are based on a typical residential bill as of September 1, 2020

Oct 20 - Sep 21
Oct 20 -  thereafter

Class Average Rate w/SUT - $/therm1

 Current Class Avg Rate + Col 3 for Each Rate Class (Col 4 thru Col 10) 

% Change from Current Class Average Rate w/SUT
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Attachment 4

PSE&G Clean Energy Future Energy Efficiency Program Schedule SS-CEF-EE-6E
Electric Over/(Under) Calculation

Reflects a tax rate of 28.11%
Existing Rate / kWh (w/o SUT) 0.000000
Proposed Rate / kWh (w/o SUT) 0.000215

(1) (2) (3) (4) (5) (6) (7) (8) (9) (10)

Over / (Under) 
Recovery Beginning 

Balance
Electric 

Revenues
Revenue 

Requirement
Over / (Under) 

Recovery

Over / (Under) 
Recovery Ending 

Balance

Over / (Under) 
Average Monthly 

Balance
Interest Rate 
(Annualized)

Interest On Over / 
(Under) Average 
Monthly Balance Interest Roll-In

Cumulative 
Interest

Monthly 
Calculation

Jan-20 -                          -                          -                         -                         -                         -                         2.14% -                      -                     -                 
Feb-20 -                          -                          -                         -                         -                         -                         2.14% -                      -                     -                 
Mar-20 -                          -                          -                         -                         -                         -                         2.14% -                      -                     -                 
Apr-20 -                          -                          -                         -                         -                         -                         2.14% -                      -                     -                 

May-20 -                          -                          -                         -                         -                         -                         2.14% -                      -                     -                 
Jun-20 -                          -                          -                         -                         -                         -                         2.14% -                      -                     -                 
Jul-20 -                          -                          -                         -                         -                         -                         2.14% -                      -                     -                 

Aug-20 -                          -                          -                         -                         -                         -                         2.14% -                      -                     -                 
Sep-20 -                          -                          -                         -                         -                         -                         2.14% -                      -                     -                 
Oct-20 -                          666,051              1,224,371              (558,320)                (558,320)                (279,160)                2.14% (358)                    -                     (358)               
Nov-20 (558,320)                 629,938              1,256,745              (626,807)                (1,185,127)             (871,724)                2.14% (1,118)                 -                     (1,475)            
Dec-20 (1,185,127)              718,729              1,270,142              (551,413)                (1,736,540)             (1,460,833)             2.14% (1,873)                 -                     (3,348)            
Jan-21 (1,736,540)              758,469              1,156,338              (397,869)                (2,134,409)             (1,935,474)             2.14% (2,481)                 -                     (5,830)            
Feb-21 (2,134,409)              688,465              1,173,299              (484,834)                (2,619,243)             (2,376,826)             2.14% (3,047)                 -                     (8,877)            
Mar-21 (2,619,243)              692,767              1,197,355              (504,587)                (3,123,830)             (2,871,537)             2.14% (3,681)                 -                     (12,558)          
Apr-21 (3,123,830)              599,517              887,755                 (288,237)                (3,412,068)             (3,267,949)             2.14% (4,190)                 -                     (16,748)          

May-21 (3,412,068)              671,801              904,615                 (232,814)                (3,644,881)             (3,528,475)             2.14% (4,524)                 -                     (21,272)          
Jun-21 (3,644,881)              781,108              919,363                 (138,255)                (3,783,137)             (3,714,009)             2.14% (4,762)                 -                     (26,033)          
Jul-21 (3,783,137)              911,272              771,929                 139,343                 (3,643,794)             (3,713,465)             2.14% (4,761)                 -                     (30,794)          

Aug-21 (3,643,794)              908,713              (871,699)                1,780,412              (1,863,382)             (2,753,588)             2.14% (3,530)                 -                     (34,324)          
Sep-21 (1,863,382)              719,786              (1,123,818)             1,843,604              (19,778)                  (941,580)                2.14% (1,207)                 -                     (35,531)          

 (Prior Col 5) + (Col 
9) 

 Forecasted kWh 
* Proposed Rate 

 See Revenue 
Requirements 
Schedule for 

Details 

 Col 2 - Col 3  Col 1 + Col 4  (Col 1 + Col 5) / 2  (Col 6 * (Col 7) / 
12)*net of tax rate 

Prior Month + 
Col 8 - Col 9
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Attachment 4

PSE&G Clean Energy Future Energy Efficiency Program Schedule SS-CEF-EE-6G
Gas Over/(Under) Calculation

Reflects a tax rate of 28.11%
Existing Rate / Therms  (w/o SUT) 0.000000
Proposed Rate /Therms (w/o SUT) 0.001055

(1) (2) (3) (4) (5) (6) (7) (8) (9) (10)

Over / (Under) 
Recovery Beginning 

Balance Gas Revenues
Revenue 

Requirement
Over / (Under) 

Recovery

Over / (Under) 
Recovery Ending 

Balance

Over / (Under) 
Average Monthly 

Balance
Interest Rate 
(Annualized)

Interest On Over / 
(Under) Average 
Monthly Balance Interest Roll-In

Cumulative 
Interest

Monthly 
Calculations

Jan-20 -                          -                     -                        -                        -                        -                        2.14% -                        -                     -                   
Feb-20 -                          -                     -                        -                        -                        -                        2.14% -                        -                     -                   
Mar-20 -                          -                     -                        -                        -                        -                        2.14% -                        -                     -                   
Apr-20 -                          -                     -                        -                        -                        -                        2.14% -                        -                     -                   

May-20 -                          -                     -                        -                        -                        -                        2.14% -                        -                     -                   
Jun-20 -                          -                     -                        -                        -                        -                        2.14% -                        -                     -                   
Jul-20 -                          -                     -                        -                        -                        -                        2.14% -                        -                     -                   

Aug-20 -                          -                     -                        -                        -                        -                        2.14% -                        -                     -                   
Sep-20 -                          -                     -                        -                        -                        -                        2.14% -                        -                     -                   
Oct-20 -                          154,120             392,188                 (238,067)               (238,067)                (119,034)                2.14% (153)                       -                     (153)                 
Nov-20 (238,067)                 293,829             405,446                 (111,617)               (349,684)                (293,875)                2.14% (377)                       -                     (529)                 
Dec-20 (349,684)                 441,840             409,777                 32,063                  (317,621)                (333,652)                2.14% (428)                       -                     (957)                 
Jan-21 (317,621)                 537,726             296,043                 241,683                (75,938)                  (196,779)                2.14% (252)                       -                     (1,209)              
Feb-21 (75,938)                   479,764             316,620                 163,144                87,206                   5,634                     2.14% 7                            -                     (1,202)              
Mar-21 87,206                    388,702             330,012                 58,690                  145,896                 116,551                 2.14% 149                        -                     (1,053)              
Apr-21 145,896                  241,498             336,106                 (94,608)                 51,288                   98,592                   2.14% 126                        -                     (926)                 

May-21 51,288                    122,145             349,199                 (227,054)               (175,766)                (62,239)                  2.14% (80)                        -                     (1,006)              
Jun-21 (175,766)                 101,527             360,640                 (259,113)               (434,880)                (305,323)                2.14% (391)                       -                     (1,398)              
Jul-21 (434,880)                 80,892               342,750                 (261,858)               (696,737)                (565,809)                2.14% (725)                       -                     (2,123)              

Aug-21 (696,737)                 84,379               (188,429)                272,808                (423,929)                (560,333)                2.14% (718)                       -                     (2,841)              
Sep-21 (423,929)                 83,234               (340,062)                423,296                (634)                       (212,281)                2.14% (272)                       -                     (3,113)              

 (Prior Col 5) + (Col 
9) 

 See Revenue 
Requirements 
Schedule for 

Details 

 Col 2 - Col 3  Col 1 + Col 4  (Col 1 + Col 5) / 2 

PSE&G CP/STD 
Wght Avg Rate 
from Previous 

Month 

 (Col 6 * (Col 7) / 
12)*net of tax rate 

Prior Month + 
Col 8 - Col 9
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PUBLIC SERVICE ELECTRIC AND GAS COMPANY XXX Revised Sheet No. 65 

Superseding 
B.P.U.N.J. No. 16 ELECTRIC XXX Revised Sheet No. 65 

GREEN PROGRAMS RECOVERY CHARGE 

Charge 
(per kilowatt-hour) 

Component: 

Carbon Abatement Program ................................................................................................  $0.000022 
Energy Efficiency Economic Stimulus Program ...................................................................  ($0.000060) 
Demand Response Program ...............................................................................................  $0.000000 
Solar Generation Investment Program ................................................................................  $0.000767 
Solar Loan II Program ..........................................................................................................  $0.000282 
Energy Efficiency Economic Extension Program .................................................................  ($0.000079) 
Solar Generation Investment Extension Program ...............................................................  ($0.000035) 
Solar Loan III Program .........................................................................................................  ($0.000060) 
Energy Efficiency Economic Extension Program II ..............................................................  $0.000274 
Solar Generation Investment Extension II Program ............................................................  ($0.000035) 
Energy Efficiency 2017 Program .........................................................................................  $0.000175 
Transition Renewable Energy Certificate Program ...............................................................  $0.000532 
Clean Energy Future - Energy Efficiency Program ...............................................................  $0.000000 
Sub-total per kilowatt-hour ....................................................................................................  $0.001783 

Charge including New Jersey Sales and Use Tax (SUT) ........................................................ $0.001901 

GREEN PROGRAMS RECOVERY CHARGE 

This charge is designed to recover the revenue requirements associated with the PSE&G Green 
Programs and other Board of Public Utilities (BPU) Programs approved for collection via this charge. 
The charge will be reset nominally on an annual basis. Interest at the weighted average of the interest 
rates on PSE&G’s commercial paper and bank credit lines utilized in the prior month will be accrued 
monthly on any under- or over- recovered balances. The interest rates shall be reset each month. 

Date of Issue: Effective: 
Issued by SCOTT S. JENNINGS, SVP - Corporate Planning, Strategy and Utility Finance – PSE&G 

80 Park Plaza, Newark, New Jersey 07102 
Filed pursuant to Order of Board of Public Utilities dated  

in Docket No.  
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PUBLIC SERVICE ELECTRIC AND GAS COMPANY XXX Revised Sheet No. 65 

 Superseding 
B.P.U.N.J. No. 16 ELECTRIC XXX Revised Sheet No. 65 
 
 

GREEN PROGRAMS RECOVERY CHARGE 

 
  
 Charge 
 (per kilowatt-hour) 
 
 
Component: 

Carbon Abatement Program ................................................................................................  $0.000022 
Energy Efficiency Economic Stimulus Program ...................................................................  ($0.000060) 
Demand Response Program ...............................................................................................  $0.000000 
Solar Generation Investment Program ................................................................................  $0.000767 
Solar Loan II Program ..........................................................................................................  $0.000282 
Energy Efficiency Economic Extension Program .................................................................  ($0.000079) 
Solar Generation Investment Extension Program ...............................................................  ($0.000035) 
Solar Loan III Program .........................................................................................................  ($0.000060) 
Energy Efficiency Economic Extension Program II ..............................................................  $0.000274 
Solar Generation Investment Extension II Program ............................................................  ($0.000035) 
Energy Efficiency 2017 Program .........................................................................................  $0.000175 
Transition Renewable Energy Certificate Program ...............................................................  $0.000532 
Clean Energy Future - Energy Efficiency Program ...............................................................  $0.000000 
Sub-total per kilowatt-hour ....................................................................................................  $0.001783 
 
 
Charge including New Jersey Sales and Use Tax (SUT) ........................................................ $0.001901 

 

 

 

 

 

 

 

 

 

 

GREEN PROGRAMS RECOVERY CHARGE 

 
This charge is designed to recover the revenue requirements associated with the PSE&G Green 
Programs and other Board of Public Utilities (BPU) Programs approved for collection via this charge. 
The charge will be reset nominally on an annual basis. Interest at the weighted average of the interest 
rates on PSE&G’s commercial paper and bank credit lines utilized in the prior month will be accrued 
monthly on any under- or over- recovered balances. The interest rates shall be reset each month. 
 
 
 
 
 
 
 
 

 
Date of Issue: Effective:  

Issued by SCOTT S. JENNINGS, SVP - Corporate Planning, Strategy and Utility Finance – PSE&G 
80 Park Plaza, Newark, New Jersey 07102 

Filed pursuant to Order of Board of Public Utilities dated  
in Docket No.  
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PUBLIC SERVICE ELECTRIC AND GAS COMPANY XXX Revised Sheet No. 44 

 Superseding 

B.P.U.N.J. No. 16 GAS XXX Revised Sheet No. 44 
 

GREEN PROGRAMS RECOVERY CHARGE 

 

CHARGE APPLICABLE TO 

RATE SCHEDULES RSG, GSG, LVG, SLG, 

TSG-F, TSG-NF, CIG, CSG 

(Per Therm) 

 
 
 
Component: 

Carbon Abatement Program ................................................................................................  $ 0.000834 
Energy Efficiency Economic Stimulus Program ...................................................................  (0.000555) 
Energy Efficiency Economic Extension Program .................................................................  (0.000369) 
Energy Efficiency Economic Extension Program II ..............................................................  0.002340 
Energy Efficiency 2017 Program .........................................................................................  0.001840 
Clean Energy Future - Energy Efficiency Program ..............................................................  0.000000 
Green Programs Recovery Charge .....................................................................................  $ 0.004090 
 
 
Green Programs Recovery Charge including New Jersey Sales and Use Tax (SUT)…… .  $ 0.004361 

 
 

 

 

 

 

 

 

 

 

Green Programs Recovery Charge 

 
This charge is designed to recover the revenue requirements associated with the PSE&G Green 
Programs. The charge will be reset nominally on an annual basis. Interest at the weighted average of 
the interest rates on PSE&G’s commercial paper and bank credit lines utilized in the prior month will be 
accrued monthly on any under- or over- recovered balances. The interest rate shall be reset each month. 
 
See Section 16 of the Standard Terms and Conditions for exemptions from this charge. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Date of Issue:  Effective:  
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PUBLIC SERVICE ELECTRIC AND GAS COMPANY XXX Revised Sheet No. 44 

 Superseding 

B.P.U.N.J. No. 16 GAS XXX Revised Sheet No. 44 
 

GREEN PROGRAMS RECOVERY CHARGE 

 

CHARGE APPLICABLE TO 

RATE SCHEDULES RSG, GSG, LVG, SLG, 

TSG-F, TSG-NF, CIG, CSG 

(Per Therm) 

 
 
 
Component: 

Carbon Abatement Program ................................................................................................  $ 0.000834 
Energy Efficiency Economic Stimulus Program ...................................................................  (0.000555) 
Energy Efficiency Economic Extension Program .................................................................  (0.000369) 
Energy Efficiency Economic Extension Program II ..............................................................  0.002340 
Energy Efficiency 2017 Program .........................................................................................  0.001840 
Clean Energy Future - Energy Efficiency Program ..............................................................  0.000000 
Green Programs Recovery Charge .....................................................................................  $ 0.004090 
 
 
Green Programs Recovery Charge including New Jersey Sales and Use Tax (SUT)…… .  $ 0.004361 

 
 

 

 

 

 

 

 

 

 

Green Programs Recovery Charge 

 
This charge is designed to recover the revenue requirements associated with the PSE&G Green 
Programs. The charge will be reset nominally on an annual basis. Interest at the weighted average of 
the interest rates on PSE&G’s commercial paper and bank credit lines utilized in the prior month will be 
accrued monthly on any under- or over- recovered balances. The interest rate shall be reset each month. 
 
See Section 16 of the Standard Terms and Conditions for exemptions from this charge. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Date of Issue:  Effective:  

Issued by SCOTT S. JENNINGS, SVP - Corporate Planning, Strategy and Utility Finance – PSE&G 
80 Park Plaza, Newark, New Jersey 07102 
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PUBLIC SERVICE ELECTRIC AND GAS COMPANY  

  

B.P.U.N.J. No. 16 ELECTRIC Original Sheet No. XX 
 
 

CONSERVATION INCENTIVE PROGRAM 
 

CHARGE APPLICABLE TO 
RATE SCHEDULES RS, RHS, RLM, GLP, LPL-S 

 
 Conservation 

Incentive 
Program 

Conservation 
Incentive Program 

 including SUT 

 

RS & RHS $0.000000 $0.000000 Per kilowatt-hour 
RLM $0.000000 $0.000000 Per kilowatt-hour 
GLP $0.0000 $0.0000 Per kilowatt of monthly peak demand 
LPL-S $0.0000 $0.0000 Per kilowatt of monthly peak demand 

 
Conservation Incentive Program 
 
This charge shall be applicable to the rate schedules listed above. The Conservation Incentive Program 
shall be based on the differences between actual and allowed revenue per customer during the 
preceding annual period. The Conservation Incentive Program mechanism shall be determined as 
follows: 
 
I. DEFINITION OF TERMS AS USED HEREIN 
 
1. Actual Number of Customers 
- the Actual Number of Customers (“ANC”) shall be determined on a monthly basis for each of the 
Customer Class Groups to which the Conservation Incentive Program (“CIP”) Clause applies. The ANC 
shall equal the aggregate actual monthly Service Charge revenue for each class of customers subject 
to the CIP as recorded on the Company’s books, divided by the service charge rate applicable to such 
class of customers in each Customer Class Group. 
 
2. Actual Revenue Per Customer 
– the Actual Revenue per Customer (“ARC”) shall be determined in dollars per customer on a monthly 
basis for each of the Customer Class Groups to which the CIP applies. The ARC shall equal the 
aggregate actual booked variable margin revenue per applicable rate schedule for the month as 
recorded on the Company’s books divided by the Actual Number of Customers for the corresponding 
month.  Actual revenues shall include Distribution Kilowatt-hour and Distribution Kilowatt charges as 
well as any Infrastructure Investment Program revenues, and shall not include the Service Charge and 
any non-base rate charges such as the Societal Benefits, Non-Utility Generation Charge, Securitization 
Transition Charges, Solar Pilot Recovery Charges, Green Programs Recovery Charges, or the 
Technology Innovation Charge. 
 
3. Adjustment Period 
– shall be the year beginning immediately following the conclusion of the Annual Period. 
 
4. Annual Period 
– shall be the twelve consecutive months from June 1 of one calendar year through May 31 of the following 
calendar year. 
 
5. Average 13 Month Common Equity Balance 
– shall be the average of the beginning and ending common equity balances based on the latest 
publically available financials available before the end of the Annual Period.  The Company shall provide 
the most recently available actual months plus forecasted data at the time of each Initial Filing. The 
forecasted data will be updated with actuals once the financial statements for the months have been 
disclosed. 
 
 
 
 
 
 
 
Date of Issue: Effective:  
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PUBLIC SERVICE ELECTRIC AND GAS COMPANY  

  
B.P.U.N.J. No. 16 ELECTRIC Original Sheet No. XX 
 
 

CONSERVATION INCENTIVE PROGRAM 
(Continued) 

 
6. Baseline Revenue per Customer 
– the Baseline Revenue per Customer (“BRC”) shall be stated in dollars per customer on a monthly 
basis for each of the Customer Class Groups to which the CIP applies. The BRC shall be calculated as 
the current variable margin revenue per rate schedule, including any revenue from Infrastructure 
Investment Program rate adjustments, divided by the number of customers from the most recent 
approve base rate case for the rate schedule.  Baseline revenues shall include Distribution Kilowatt-
hour and Distribution Kilowatt charges, and shall not include the Service Charge and any non-base rate 
charges such as the Societal Benefits, Non-Utility Generation Charge, Securitization Transition 
Charges, Solar Pilot Recovery Charges, Green Programs Recovery Charges, or the Technology 
Innovation Charge. 
 
7. Customer Class Group 
– For purposes of determining and applying the CIP, customers shall be aggregated into four separate 
recovery class groups. The Customer Class Groups shall be as follows: 
 
Group I: RS & RHS 
Group IA:  RLM 
Group II:  GLP 
Group III: LPL-S 
 
8. Forecast Annual Usage 
– the Forecast Annual Usage (“FAU”) shall be the projected total annual throughput for all customers 
within the applicable Customer Class Group. The FAU shall be estimated based on normal weather. 
 
9.  Degree Days (DD) 
- the difference between 65oF and the mean daily temperature. The mean daily temperature is the simple 
average of the 24 hourly temperature observations for a day.  Heating Degree Days (HDD) are used to 
measure winter weather. 
 
10.  Temperature Humidity Index (THI) 
- a measure of the degree of discomfort experienced by an individual in warm weather that includes 
temperature and humidity which is included by incorporating the dew point in the measure.  The daily 
THI is the sum of the 24 hourly THI observations for a day.  THI is used to measure summer weather. 
 
11. Actual Calendar Month HDD and THI 
- the accumulation of the actual HDD and THI for each day of a calendar month. 
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PUBLIC SERVICE ELECTRIC AND GAS COMPANY  

  

B.P.U.N.J. No. 16 ELECTRIC Original Sheet No. XX 
 
 

CONSERVATION INCENTIVE PROGRAM 
(Continued) 

 
12. Normal Calendar Month HDD and THI 
- the level of calendar month HDD and THI to which the weather portion of this CIP applies. 
 
The normal calendar month HDD and THI will be based on the twenty-year average of the National 
Oceanic and Atmospheric Administration (NOAA) First Order Weather Observation Station hourly 
observations at the Newark airport and will be updated annually.  The base level of normal HDD and 
THI for the defined winter and summer period months for the XXX-XXX Periods are set forth in the table 
below: 
 

Month 
Normal Heating 

Degree Days 

Normal 
Temperature 

Humidity Index 
January XXX  

February XXX  
March XXX  

April XXX XXX 
May XXX XXX 

June  XXX 
July  XXX 

August  XXX 
September  XXX 

October XXX XXX 
November XXX  

December XXX  
 
13. Winter Period 
- shall be the eight consecutive calendar months from October of one calendar year through May of the 
following calendar year. 
 
14. Summer Period 
- shall be the seven consecutive calendar months from April of one calendar year through October of 
the calendar year. 
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CONSERVATION INCENTIVE PROGRAM 
(Continued) 

 
15. Consumption Factors 
- the use per HDD and THI component by month used in forecasting sales for the applicable rate 
schedules. These factors will be updated annually. Consumption Factors for the XXX-XXX Winter Period 
for HDD and XXX Summer Period for THI are set forth below and presented as kWh per degree day: 
 
 Consumption Factors 

(kWh per HDD and THI) 
 

 RS RHS RLM 

Month HDD THI HDD THI HDD THI 

January XXX XXX XXX XXX XXX XXX 

February XXX XXX XXX XXX XXX XXX 

March XXX XXX XXX XXX XXX XXX 

April XXX XXX XXX XXX XXX XXX 

May XXX XXX XXX XXX XXX XXX 

June XXX XXX XXX XXX XXX XXX 

July XXX XXX XXX XXX XXX XXX 

August XXX XXX XXX XXX XXX XXX 

September XXX XXX XXX XXX XXX XXX 

October XXX XXX XXX XXX XXX XXX 

November XXX XXX XXX XXX XXX XXX 

December XXX XXX XXX XXX XXX XXX 

 
II. BASELINE REVENUE PER CUSTOMER 
 
– The BRC for each Customer Class Group by month are as follows: 
 

Month RS & RHS RLM GLP LPL-S 
Jun XXX XXX XXX XXX 
Jul XXX XXX XXX XXX 
Aug XXX XXX XXX XXX 
Sep XXX XXX XXX XXX 
Oct XXX XXX XXX XXX 
Nov XXX XXX XXX XXX 
Dec XXX XXX XXX XXX 
Jan XXX XXX XXX XXX 
Feb XXX XXX XXX XXX 
Mar XXX XXX XXX XXX 
Apr XXX XXX XXX XXX 
May XXX XXX XXX XXX 
Total Annual 249.7 458.5 947.6 21,429 
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CONSERVATION INCENTIVE PROGRAM 
(Continued) 

 
III. DETERMINATION OF THE CONSERVATION INCENTIVE PROGRAM 
 
1.  At the end of the Annual Period, a calculation shall be made that determines for each Customer 
Class Group the deficiency or excess to be surcharged or credited to customers pursuant to the CIP 
mechanism. The deficiency or excess shall be calculated each month by multiplying the result obtained 
from subtracting the Baseline Revenue per Customer from the Actual Revenue per Customer by the 
Actual Number of Customers. 
 
2.  The weather related change in customer usage shall be calculated as the difference between actual 
HDD and THI and the above HDD and THI multiplied by the consumption factors, and multiplying the 
result by the margin revenue factors as defined in Section I.10. of this rate schedule to determine the 
weather-related deficiency or excess.  The weather-related amount will be subtracted from the total 
deficiency or excess to determine the non-weather related deficiency or excess. 
 
3.  Recovery of margin deficiency associated with non-weather related changes in customer usage will 
be subject to a BGS savings test and a Variable Margin Revenue recovery limitation (“recovery tests”). 
Recovery of non-weather related margin deficiency will be limited to the smaller of (1) the level of BGS 
savings achieved when such savings are less than 75 percent of the non-weather related margin 
deficiency, i.e. BGS savings test, and (2) 6.5 percent of variable margins for the CIP Annual Period, i.e., 
Variable Margin Revenue recovery limitation. Any amount that exceeds the above limitations may be 
deferred for future recovery and is subject to either or both of the recovery tests in a future year 
consistent with the amount by which either or both of the non-weather related margin deficiency 
exceeded the recovery tests. For the purposes of this calculation, the value of the weather related portion 
shall be calculated as set forth in Section III.2. of this rate schedule. 
 
4.  In addition, if the calculated ROE exceeds the allowed ROE from the utility's last base rate case by 
50 basis points or more, recovery of lost revenues through the CIP shall not be allowed for the applicable 
filing period. For purposes of this section, the Company's rate of return on common equity shall be 
calculated by dividing the Company's net income for the applicable period as defined in the Average 13 
Month Common Equity Balance by the Company's average common equity balance for the same period, 
all as reflected in the Company's monthly reports to the Board of Public Utilities. The Company's net 
income shall be calculated by subtracting from total operating income, any clause related Net Income, 
such as the Green Program’s Recovery Charge, the Technology Innovation Charge and interest 
expenses. The Company's Average 13 Month Common Equity Balance shall be the ratio of Electric 
Distribution Net Plant (including the Electric Distribution allocation of Common Plant) to total PSE&G 
Net Plant for the Average 13 Month Common Equity Balance period multiplied by the Company's total 
common equity for the same period. 
 
5.  The amount to be surcharged or credited shall equal the eligible aggregate deficiency or excess for 
all months during the Annual Period determined in accordance with the provisions herein, divided by the 
Forecast Annual Usage for the Customer Class Group. 
 
IV. TRACKING THE OPERATION OF THE CONSERVATION INCENTIVE PROGRAM 
 
The revenues billed, or credits applied, net of taxes and assessments, through the application of the 
Conservation Incentive Program Rate shall be accumulated for each month of the Adjustment Period 
and applied against the CIP excess or deficiency from the Annual Period and any cumulative balances 
remaining from prior periods. 
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CONSERVATION INCENTIVE PROGRAM 

 
CHARGE APPLICABLE TO 

RATE SCHEDULES RSG, GSG, LVG 
(Per Therm) 

 
 Conservation 

Incentive Program 
Conservation Incentive Program 

 including SUT 
RSG $0.000000 $0.000000 
GSG $0.000000 $0.000000 
LVG $0.000000 $0.000000 

 
Conservation Incentive Program 
 
This charge shall be applicable to the rate schedules listed above. The Conservation Incentive Program 
shall be based on the differences between actual and allowed revenue per customer during the 
preceding annual period. The Conservation Incentive Mechanism shall be determined as follows: 
 
I. DEFINITION OF TERMS AS USED HEREIN 
 
1. Actual Number of Customers 
– the Actual Number of Customers (“ANC”) shall be determined on a monthly basis for each of the 
Customer Class Groups to which the Conservation Incentive Program (“CIP”) Clause applies. The ANC 
shall equal the aggregate actual monthly Service Charge revenue for each class of customers subject 
to the CIP as recorded on the Company’s books, divided by the service charge rate applicable to such 
class of customers in each Customer Class Group. 
 
2. Actual Usage Per Customer 
– the Actual Usage per Customer (“AUC”) shall be determined in therms on a monthly basis for each of 
the Customer Class Groups to which the CIP applies. The AUC shall equal the aggregate actual booked 
sales for the month as recorded on the Company’s books divided by the ANC for the corresponding 
month. 
 
3. Adjustment Period 
– shall be the year beginning immediately following the conclusion of the Annual Period. 
 
4. Annual Period 
– shall be the twelve consecutive months from October 1 of one calendar year through September 30 of 
the following calendar year. 
 
5. Average 13 Month Common Equity Balance 
– shall be the average of the beginning and ending common equity balances based on the latest 
publically available financials available before the end of the Annual Period. The Company shall provide 
the most recently available actual months plus forecasted data at the time of each Initial Filing. The 
forecasted data will be updated with actuals once the financial statements for the months have been 
disclosed. 
 
6. Baseline Usage per Customer 
– the Baseline Usage per Customer (“BUC”) shall be stated in therms on a monthly basis for each of 
the Customer Class Groups to which the CIP applies. The BUC shall be rounded to the nearest one 
tenth of one therm. 
 
The BUC shall be reset each time new base rates are placed into effect through a base rate case. 
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CONSERVATION INCENTIVE PROGRAM 
(Continued) 

 
 
7. Customer Class Group 
– For purposes of determining and applying the CIP, customers shall be aggregated into three separate 
recovery class groups. The Customer Class Groups shall be as follows: 
 
Group I: RSG 
Group II:  GSG 
Group III:  LVG 
 
8. Forecast Annual Usage 
– the Forecast Annual Usage (“FAU”) shall be the projected total annual throughput for all customers 
within the applicable Customer Class Group. The FAU shall be estimated based on normal weather. 
 
9. Margin Revenue Factor 
– the Margin Revenue Factor (“MRF”) shall be the weighted-average margin rate as quoted in the 
individual service classes to which the CIP applies. The MRFs by Customer Class Group are as follows: 
 
Group I  (RSG): $XXX 
Group II  (GSG): $XXX 
Group III  (LVG): $XXX 
 
The MRF shall be reset each time new base rates are placed into effect, including through a base rate 
case or any Infrastructure Investment Program rate adjustment. 
 
10.  Degree Days (DD) 
- the difference between 65oF and the mean daily temperature for the day. The mean daily temperature 
is the simple average of the 24 hourly temperature observations for a day. 
 
11. Actual Calendar Month Degree Days 
- the accumulation of the actual Degree Days for each day of a calendar month. 
 
12. Normal Calendar Month Degree Days 
- the level of calendar month degree days to which the weather portion of the CIP applies. 
 
The normal calendar month Degree Days will be the twenty-year average of the National Oceanic and 
Atmospheric Administration (NOAA) First Order Weather Observation Station at the Newark airport and 
will be updated annually.  The base level of normal HDD for the defined winter period months for the 
XXX-XXX Winter Period are set forth in the table below: 
 

Month 
Normal Heating 

Degree Days 
October XXX 

November XXX 
December XXX 

January XXX 
February XXX 

March XXX 
April XXX 

May XXX 
 
13. Winter Period 
- shall be the eight consecutive calendar months from October of one calendar year through May of the 
following calendar year. 
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CONSERVATION INCENTIVE PROGRAM 
(Continued) 

 
 
14. Degree Day Consumption Factors 
- the use per degree day component of the gas sales equations by month used in forecasting firm gas 
sales for the applicable rate schedules. These factors will be updated annually in the WNC proceeding. 
Degree day Consumption Factors for the XXX-XXX Winter Period are set forth below and presented as 
therms per degree day: 
 
 Consumption Factors 

(therms per degree day) 

 RSG GSG LVG 

Month Heating Non-Heating Heating Non-Heating  

October XXX XXX XXX XXX XXX 

November XXX XXX XXX XXX XXX 

December XXX XXX XXX XXX XXX 

January XXX XXX XXX XXX XXX 

February XXX XXX XXX XXX XXX 

March XXX XXX XXX XXX XXX 

April XXX XXX XXX XXX XXX 

May XXX XXX XXX XXX XXX 

 
II. BASELINE USE PER CUSTOMER 
 
– The BUC for each Customer Class Group by month are as follows: 
 

Month RSG GSG LVG 
Oct. XXX XXX XXX 
Nov. XXX XXX XXX 
Dec. XXX XXX XXX 
Jan. XXX XXX XXX 
Feb. XXX XXX XXX 
Mar. XXX XXX XXX 
Apr. XXX XXX XXX 
May XXX XXX XXX 
Jun. XXX XXX XXX 
Jul. XXX XXX XXX 
Aug. XXX XXX XXX 
Sep. XXX XXX XXX 
Total Annual 909.7 2,132.3 40,143.9 
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CONSERVATION INCENTIVE PROGRAM 
(Continued) 

 
 
 
III. DETERMINATION OF THE CONSERVATION INCENTIVE PROGRAM 
 
1.  At the end of the Annual Period, a calculation shall be made that determines for each Customer 
Class Group the deficiency or excess to be surcharged or credited to customers pursuant to the CIP 
mechanism. The deficiency or excess shall be calculated each month by multiplying the result obtained 
from subtracting the Baseline Usage per Customer from the Actual Usage per Customer by the Actual 
Number of Customers and then multiplying the resulting therms by the Margin Revenue Factor. 
 
2.  The weather related change in customer usage shall be calculated as the difference between actual 
degree days and the above normal degree days multiplied by the consumption factors, and multiplying 
the result by the margin revenue factors as defined in Section I.10. of this rate schedule to determine 
the weather-related deficiency or excess.  The weather-related amount will be subtracted from the total 
deficiency or excess to determine the non-weather related deficiency or excess. 
 
3.  Recovery of margin deficiency associated with non-weather related deficiency in customer usage will 
be subject to a BGSS savings test and a Variable Margin Revenue recovery limitation (“recovery tests”). 
Recovery of non-weather related margin deficiency will be limited to the smaller of (1) the level of BGSS 
savings achieved when such savings are less than 75 percent of the non-weather related margin 
deficiency, i.e. BGSS savings test, and (2) 6.5 percent of variable margins for the CIP Annual Period, 
i.e., Margin Revenue recovery limitation. Any amount that exceeds the above limitations may be 
deferred for future recovery and is subject to either or both of the recovery tests in a future year 
consistent with the amount by which either or both of the non-weather related margin deficiency 
exceeded the recovery tests. For the purposes of this calculation, the value of the weather related portion 
shall be calculated as set forth in Section III.2. of this rate schedule. 
 
4.  In addition, if the calculated ROE exceeds the allowed ROE from the utility's last base rate case by 
50 basis points or more, recovery of lost revenues through the CIP shall not be allowed for the applicable 
filing period. For purposes of this section, the Company's rate of return on common equity shall be 
calculated by dividing the Company's net income for the applicable period as defined in the Average 13 
Month Common Equity Balance by the Company's average common equity balance for the same period, 
all as reflected in the Company's monthly reports to the Board of Public Utilities. The Company's net 
income shall be calculated by subtracting from total operating income, any clause related Net Income, 
such as the Green Program’s Recovery Charge, the Technology Innovation Charge and interest 
expenses. The Company's Average 13 Month Common Equity Balance shall be the ratio of Gas Net 
Plant (including the Gas allocation of Common Plant) to total PSE&G Net Plant for the Average 13 Month 
Common Equity Balance period multiplied by the Company's total common equity for the same period. 
 
5.  The amount to be surcharged or credited shall equal the eligible aggregate deficiency or excess for 
all months during the Annual Period determined in accordance with the provisions herein, divided by the 
Forecast Annual Usage for the Customer Class Group. 
 
IV. TRACKING THE OPERATION OF THE CONSERVATION INCENTIVE PROGRAM 
 
The revenues billed, or credits applied, net of taxes and assessments, through the application of the 
Conservation Incentive Program Rate shall be accumulated for each month of the Adjustment Period 
and applied against the CIP excess or deficiency from the Annual Period and any cumulative balances 
remaining from prior periods. 
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Conservation Incentive Program

Group I: Residential Heat & Non-Heating

October 2021 - September 2022

Actual per Books
1

Actual/ Total Class Number of Actual Avg. Baseline Aggregate Margin Margin

Customer Class Estimate Therms Customers Use / Cust. Use / Cust.
2

Difference Therm Impact Factor Variance

(a) (b) (c) (d) = (b) / (c) (e) (f) = (d) - (e) (g) = (f) * (c) 

Residential Non-Heating

  October e 67,342,776          1,660,099          40.6                         38.8 1.8                2,981,652             $0.3686 $1,098,986

  November e 156,785,130        1,664,795          94.2                         87.3 6.9                11,432,341           $0.3686 $4,213,767

  December e 233,972,053        1,663,080          140.7                     144.0 (3.3)              (5,484,489)            $0.3743 ($2,052,674)

  January e 295,224,713        1,661,673          177.7                     179.4 (1.7)              (2,875,459)            $0.3800 ($1,092,545)

  February e 254,970,665        1,662,634          153.4                     153.1 0.3                461,869                $0.3800 $175,490

  March e 196,889,032        1,643,868          119.8                     125.3 (5.5)              (9,097,576)            $0.3800 ($3,456,669)

  April e 115,198,363        1,684,260          68.4                         69.2 (0.8)              (1,412,867)            $0.3800 ($536,826)

  May e 52,555,770          1,669,027          31.5                         36.7 (5.2)              (8,745,217)            $0.3800 ($3,322,789)

  June e 41,511,324          1,669,739          24.9                         21.0 3.9                6,520,385             $0.3851 $2,510,883

  July e 29,156,563          1,674,659          17.4                         17.3 0.1                128,099                $0.3902 $49,985

  August e 27,497,947          1,672,495          16.4                         18.1 (1.6)              (2,728,931)            $0.3902 ($1,064,853)

  September e 30,310,167          1,670,608          18.1                         19.5 (1.3)              (2,249,715)            $0.3902 ($877,859)

Total 1,501,414,504     903.0              909.7      (11,069,907)          ($4,355,105)

 

Margin Deficiency/ (Credit) 4,355,105$           

Prior Period (Over) / Under Recovery
3

-$                      

Total Deficiency/(Credit) 4,355,105$           

Projected Residential Non-Heating Throughput for Recovery Period 1,521,598,100      

Pre-tax CIP Charge/(Credit) 0.0029$                

BPU/RC Assessment Factor 1.002569              

CIP Charge/(Credit) including assessments 0.0029$                

6.625% Sales Tax 0.0002$                

Proposed After-tax CIP Charge/(Credit) per Therm 0.0031$                

Current After-tax CIP Charge/(Credit) per Therm -$                      

Increase/ (Decrease) in After-tax CIP Charge/(Credit) per Therm 0.0031$                

1 Per Exhibit C, Schedule 1, Page 2
2 From 2018 Base Rate Case
3 Per Exhibit C, Schedule 1, Page 3

Public Service Electric and Gas Company
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Public Service Electric and Gas Company
Customers and Therms

Group I: Residential Heat & Non-Heating

Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate

Oct-21 Nov-21 Dec-21 Jan-22 Feb-22 Mar-22 Apr-22 May-22 Jun-22 Jul-22 Aug-22 Sep-22

Customers
RSG heating 1,432,278 1,435,713 1,434,502 1,424,074 1,430,635 1,416,067 1,456,991 1,442,691 1,443,720 1,448,951 1,446,908 1,444,193

RSG non-heating 227,821 229,083 228,577 237,599 231,999 227,801 227,269 226,336 226,019 225,708 225,587 226,415

Total Customers 1,660,099 1,664,795 1,663,080 1,661,673 1,662,634 1,643,868 1,684,260 1,669,027 1,669,739 1,674,659 1,672,495 1,670,608

Volumes
RSG heating 65,270,130 148,604,339 225,403,007 289,967,465 250,424,912 193,012,074 111,867,103 49,912,548 39,212,812 26,571,828 25,387,358 28,285,580 1,453,919,157

RSG non-heating 2,072,647 8,180,791 8,569,046 5,257,248 4,545,753 3,876,959 3,331,260 2,643,222 2,298,511 2,584,736 2,110,589 2,024,586 47,495,348

Total Volumes 67,342,776 156,785,130 233,972,053 295,224,713 254,970,665 196,889,032 115,198,363 52,555,770 41,511,324 29,156,563 27,497,947 30,310,167 1,501,414,504
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PUBLIC SERVICE ELECTRIC AND GAS COMPANY
STATEMENT OF ESTIMATED UNDER/(OVER) RECOVERED CIP BALANCE

Group I: Residential Heat & Non-Heating

Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate

Oct-21 Nov-21 Dec-21 Jan-22 Feb-22 Mar-22 Apr-22 May-22 Jun-22 Jul-22 Aug-22 Sep-22 TOTAL

Beginning Under/(Over) Recovery $ 0 0 0 0 0 0 0 0 0 0 0 0 0

Therm Sales 67,342,776 156,785,130 233,972,053 295,224,713 254,970,665 196,889,032 115,198,363 52,555,770 41,511,324 29,156,563 27,497,947 30,310,167 1,501,414,504

Pre-tax Recovery Rate per Therm
1 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000

Recovery $ 0 0 0 0 0 0 0 0 0 0 0 0 0

Ending Under/(Over) Recovery $ 0 0 0 0 0 0 0 0 0 0 0 0 0

October 2021 - September 2022

1 
Pre-tax Recovery Rate per therm excluding BPU and RC assessments.
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Conservation Incentive Program

Group II: General Service Gas (GSG)

October 2021 - September 2022

Actual per Books
1

Actual/ Total Class Number of Actual Avg. Baseline Aggregate Margin Margin

Customer Class Estimate Therms Customers Use / Cust. Use / Cust.
2

Difference Therm Impact Factor Variance

(a) (b) (c) (d) = (b) / (c) (e) (f) = (d) - (e) (g) = (f) * (c) 

General Service Small

  October e 12,918,483           139,593     92.5             112.2         (19.7)             (2,748,266)            $0.2926 ($804,019)

  November e 27,806,708           139,796     198.9           173.7         25.2              3,526,241              $0.2926 $1,031,619

  December e 47,586,518           139,531     341.1           320.4         20.7              2,885,422              $0.2956 $853,016

  January e 55,978,433           139,557     401.1           433.7         (32.6)             (4,551,009)            $0.2987 ($1,359,404)

  February e 46,707,448           139,502     334.8           354.4         (19.6)             (2,736,061)            $0.2987 ($817,273)

  March e 37,335,157           137,321     271.9           281.5         (9.6)               (1,324,681)            $0.2987 ($395,688)

  April e 21,785,596           140,732     154.8           164.4         (9.6)               (1,348,271)            $0.2987 ($402,734)

  May e 11,439,173           140,077     81.7             80.6           1.0                144,114                 $0.2987 $43,047

  June e 7,482,658             140,041     53.4             49.7           3.8                527,964                 $0.3014 $159,105

  July e 7,109,375             138,968     51.2             57.1           (6.0)               (829,433)               $0.3040 ($252,155)

  August e 7,669,412             139,089     55.1             51.2           4.0                549,968                 $0.3040 $167,195

  September e 6,820,285             138,549     49.2             53.4           (4.2)               (575,054)               $0.3040 ($174,822)

Total 290,639,246         2,085.7        2,132.3      (6,479,067)            ($1,952,111)

Margin Deficiency/ (Credit) 1,952,111$            

Prior Period (Over) / Under Recovery
3

-$                       

Total Deficiency/(Credit) 1,952,111$            

Projected Commercial Throughput for Recovery Period 289,952,320         

Pre-tax CIP Charge/(Credit) 0.0067$                 

BPU/RC Assessment Factor 1.002569               

CIP Charge/(Credit) including assessments 0.0067$                 

6.625% Sales Tax 0.0004$                 

Proposed After-tax CIP Charge/(Credit) per Therm 0.0071$                 

Current After-tax CIP Charge/(Credit) per Therm -$                       

Increase/ (Decrease) in After-tax CIP Charge/(Credit) per Therm 0.0071$                 

1 Per Exhibit C, Schedule 3, Page 2
2 From 2018 Base Rate Case
3 Per Exhibit C, Schedule 3, Page 3

Public Service Electric and Gas
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Public Service Electric and Gas
Customers and Therms

Group II: General Service Gas (GSG)

Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate

Oct-21 Nov-21 Dec-21 Jan-22 Feb-22 Mar-22 Apr-22 May-22 Jun-22 Jul-22 Aug-22 Sep-22

Customers
GSG Heating 114,183         114,527          114,337           114,295             114,273             112,674          115,341         114,934       114,880       113,941       114,194       113,625        

GSG Non-Heating 25,410           25,269            25,194             25,263               25,229               24,647            25,391           25,142         25,162         25,027         24,895         24,924          

Total Customers 139,593 139,796 139,531 139,557 139,502 137,321 140,732 140,077 140,041 138,968 139,089 138,549

Volumes
GSG Heating 10,454,149    24,089,750     41,550,122      50,222,054        40,967,187        32,276,661     18,277,654    8,821,668    5,244,883    5,013,542    5,501,554    5,136,675     247,555,900       

GSG Non-Heating 2,464,334      3,716,958       6,036,396        5,756,379          5,740,261          5,058,496       3,507,942      2,617,505    2,237,775    2,095,833    2,167,858    1,683,610     43,083,346         

Total Volumes 12,918,483 27,806,708 47,586,518 55,978,433 46,707,448 37,335,157 21,785,596 11,439,173 7,482,658 7,109,375 7,669,412 6,820,285 290,639,246
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PUBLIC SERVICE ELECTRIC AND GAS COMPANY
STATEMENT OF ESTIMATED UNDER/(OVER) RECOVERED CIP BALANCE

Group II: General Service Gas (GSG)

Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate

Oct-21 Nov-21 Dec-21 Jan-22 Feb-22 Mar-22 Apr-22 May-22 Jun-22 Jul-22 Aug-22 Sep-22 TOTAL

Beginning Under/(Over) Recovery $ 0 0 0 0 0 0 0 0 0 0 0 0 0

Therm Sales 12,918,483 27,806,708 47,586,518 55,978,433 46,707,448 37,335,157 21,785,596 11,439,173 7,482,658 7,109,375 7,669,412 6,820,285 290,639,246

Pre-tax Recovery Rate per Therm
1 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000

Recovery $ 0 0 0 0 0 0 0 0 0 0 0 0 0

Ending Under/(Over) Recovery $ 0 0 0 0 0 0 0 0 0 0 0 0 0

October 2021 - September 2022

1 
Pre-tax Recovery Rate per therm excluding BPU and RC assessments.
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Conservation Incentive Program

Group III: Large Volume Gas (LVG)

October 2021 - September 2022

Actual per Books
1

Large Adjusted

Actual/ Total Class Number of Customer Number of Actual Avg. Baseline Aggregate Margin Margin

Customer Class Estimate Therms Customers Adjustment Customers Use / Cust.
2

Use / Cust. Difference Therm Impact Factor Variance

(a) (b) (c1) (c2) (c) = (c1) + (c2) (d) = (b) / (c) (e) (f) = (d) - (e) (g) = (f) * (c) 

General Service Large

  October e 42,763,409        19,081     -                 19,081               2,241.1                2,391.9 (150.7)            (2,876,010)            $0.0440 ($126,455)

  November e 70,622,456        19,101     -                 19,101               3,697.4                3,570.6 126.7             2,420,323             $0.0440 $106,419

  December e 106,773,356      19,008     -                 19,008               5,617.3                5,232.3 385.0             7,318,162             $0.0451 $329,793

  January e 121,930,621      18,668     -                 18,668               6,531.4                6,507.3 24.1               450,365                $0.0462 $20,789

  February e 109,927,597      19,016     -                 19,016               5,780.9                5,836.7 (55.8)              (1,061,727)            $0.0462 ($49,010)

  March e 103,382,969      18,579     -                 18,579               5,564.5                5,497.3 67.2               1,248,064             $0.0462 $57,612

  April e 66,170,486        19,692     -                 19,692               3,360.3                3,498.7 (138.4)            (2,725,064)            $0.0462 ($125,792)

  May e 36,430,854        19,054     -                 19,054               1,911.9                2,012.5 (100.6)            (1,916,701)            $0.0462 ($88,477)

  June e 27,748,463        19,080     -                 19,080               1,454.3                1,457.5 (3.1)                (59,566)                 $0.0451 ($2,685)

  July e 23,818,293        19,086     -                 19,086               1,248.0                1,366.7 (118.7)            (2,265,279)            $0.0440 ($99,661)

  August e 25,317,371        18,926     -                 18,926               1,337.7                1,404.2 (66.5)              (1,258,509)            $0.0440 ($55,368)

  September e 25,679,844        18,851     -                 18,851               1,362.3                1,368.3 (6.0)                (113,418)               $0.0440 ($4,990)

Total 760,565,719      40,107.1     40,143.9      (839,360)               ($37,825)

Margin Deficiency/ (Credit) 37,825$                

Prior Period (Over) / Under Recovery
3

-$                      

Total Deficiency/(Credit) 37,825$                

Projected Commercial Throughput for Recovery Period 760,577,559         

Pre-tax CIP Charge/(Credit) -$                      

BPU/RC Assessment Factor 1.002569              

CIP Charge/(Credit) including assessments -$                      

6.625% Sales Tax -$                      

Proposed After-tax CIP Charge/(Credit) per Therm -$                      

Current After-tax CIP Charge/(Credit) per Therm -$                      

Increase/ (Decrease) in After-tax CIP Charge/(Credit) per Therm -$                      

1 Per Exhibit C, Schedule 4, Page 2
2 From 2018 Base Rate Case
3 Per Exhibit C, Schedule 4, Page 3

Public Service Electric and Gas Company
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Public Service Electric and Gas Company
Customers and Therms

Group III: Large Volume Gas (LVG)

Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate

Oct-21 Nov-21 Dec-21 Jan-22 Feb-22 Mar-22 Apr-22 May-22 Jun-22 Jul-22 Aug-22 Sep-22

Customers
LVG 19,081              19,101              19,008              18,668              19,016              18,579              19,692              19,054              19,080              19,086              18,926              18,851              

Total Customers 19,081 19,101 19,008 18,668 19,016 18,579 19,692 19,054 19,080 19,086 18,926 18,851

Volumes
LVG 42,763,409       70,622,456       106,773,356     121,930,621     109,927,597     103,382,969     66,170,486       36,430,854       27,748,463       23,818,293       25,317,371       25,679,844       760,565,719      

Total Volumes 42,763,409 70,622,456 106,773,356 121,930,621 109,927,597 103,382,969 66,170,486 36,430,854 27,748,463 23,818,293 25,317,371 25,679,844 760,565,719
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PUBLIC SERVICE ELECTRIC AND GAS COMPANY
STATEMENT OF ESTIMATED UNDER/(OVER) RECOVERED CIP BALANCE

Group III: Large Volume Gas (LVG)

Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate Estimate

Oct-21 Nov-21 Dec-21 Jan-22 Feb-22 Mar-22 Apr-22 May-22 Jun-22 Jul-22 Aug-22 Sep-22 TOTAL

Beginning Under/(Over) Recovery $ 0 0 0 0 0 0 0 0 0 0 0 0 0

Therm Sales 42,763,409 70,622,456 106,773,356 121,930,621 109,927,597 103,382,969 66,170,486 36,430,854 27,748,463 23,818,293 25,317,371 25,679,844 760,565,719

Pre-tax Recovery Rate per Therm
1 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000 0.0000

Recovery $ 0 0 0 0 0 0 0 0 0 0 0 0 0

Ending Under/(Over) Recovery $ 0 0 0 0 0 0 0 0 0 0 0 0 0

October 2021 - September 2022

1 
Pre-tax Recovery Rate per therm excluding BPU and RC assessments.
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Step 1: Determine the degree day variance from the dead band.
0.50%

Normal Dead Actual Normalization

Degree Days Band Low End High End Degree Days Amount (1)

October 243                               1                    242                244                 243                   -                     
November 516                               3                    514                519                 516                   -                     
December 827                               4                    823                831                 827                   -                     
January 1,003                            5                    998                1,008              1,003                -                     
February 858                               4                    854                862                 858                   -                     
March 692                               3                    688                695                 692                   -                     
April 358                               2                    356                359                 358                   -                     
May 124                               1                    123                124                 124                   -                     

Step 2: Determine the normalized volumes by rate class.

RSG GSG LVG RSG GSG LVG

October 155,872                        17,368           88,550           -                  -                    -                     
November 249,538                        31,588           88,550           -                  -                    -                     
December 246,824                        54,161           88,550           -                  -                    -                     
January 284,118                        68,715           89,001           -                  -                    -                     
February 291,909                        59,983           89,001           -                  -                    -                     
March 292,968                        61,432           89,001           -                  -                    -                     
April 270,873                        61,014           89,001           -                  -                    -                     
May 196,672                        17,503           89,001           -                  -                    -                     

Step 3: Calculate the margin revenue to be deferred. 

Margin Revenue Factor:

December 2020- May 2021 0.36071                        0.28830         0.04198         

October 2020  - November 2020 0.35139                        0.28326         0.04181         Total

October -$                              -$               -$               -$                
November -$                              -$               -$               -$                
December -$                              -$               -$               -$                
January -$                              -$               -$               -$                
February -$                              -$               -$               -$                
March -$                              -$               -$               -$                
April -$                              -$               -$               -$                
May -$                              -$               -$               -$                
Winter Period Total -$                              -$               -$               -$                

(1) Amount above or below the Dead Band

(2) Consumption factors to be true-up at the end of the Winter Period for actual # of customers.

(3) Normalization degree days x Therms Per Degree Day

(4) Normalization Volumes x Margin Revenue Factor

Margin Revenue Deferral (4)

Public Service Electric and Gas
Weather Normalization

2021-2022 Winter Period

Dead Band

Therms Per Degree Day (2) Normalization Volumes (3)
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Determine Weather and Non-Weather CIP Impacts
Weather Non-Weather Total

CIP Group 1 (RSG) -$                   4,355,105$        4,355,105$          

CIP Group 2 (GSG) -$                   1,952,111$        1,952,111$          

CIP Group 3 (LVG) -$                   37,825$             37,825$               

Total Deficiency/(Credit) -$                   6,345,041$        6,345,041$          

Step 2: Apply Modified BGSS Savings Test

A. Non-weather Impact Subject to Modified BGSS Savings Test

Non-Weather Impact 6,345,041$          

75% Factor 75%

  Subtotal 4,758,781$          

Prior Year Carry-Forward (Modified BGSS Savings Test) -$                    

  Non-weather Impact Subject to Test 4,758,781$          

B. BGSS Savings

Permanent Capacity Savings (Exhibit C, Schedule 6, Page 3) 45,394,957$        

Additional Capacity BGSS Savings (Exhibit C, Schedule 6, Page 3) -$                    

Avoided Cost BGSS Savings (Exhibit C, Schedule 6, Page 4) 3,387,831$          

  Total BGSS Savings 48,782,788$        

C. Results

Non-Weather Impacts Passing Test (current accrual) 6,345,041$          
Non-Weather Impacts Passing Test (prior year carry-forward) -$                    
Non-Weather Impacts Exceeding Test -$                    

Public Service Electric and Gas
Conservation Incentive Program Filing

October 2021 - September 2022
CIP Recovery Tests

Summary
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Step 3: Apply Variable Margin Revenue Test

A. Non-weather Impact Subject to Variable Margin Revenue Test

Non-Weather Impact 6,345,041$          

Prior Year Carry-Forward (Variable Margin Revenue Test) -$                    

  Non-weather Impact Subject to Test 6,345,041$          

B. Variable Margin Revenues

Variable Margin Revenues (Exhibit C, Schedule 6, Page 5) 695,148,298$      

6.5% Factor 6.5%

  Total Fixed Recovery Cap 45,184,639$        

C. Results

Non-Weather Impacts Passing Test (current accrual) 6,345,041$          
Non-Weather Impacts Passing Test (prior year carry-forward) -$                    
Non-Weather Impacts Exceeding Test -$                    

Step 4: Determine Recoverable Non-Weather CIP Impacts

A. Current Year Accrual Recoverable Non-Weather Impacts

Amount Passing Modified BGSS Savings Test 6,345,041$          

Amount Passing Variable Margin Revenue Test 6,345,041$          

  Recoverable Amount 6,345,041$       

B. Previous Carry-Forward Recoverable Amounts

Amount Passing Modified BGSS Savings Test -$                 

Amount Passing Variable Margin Revenue Test -$                    

    Deduction for any amount also included in above -$                    

-$                 

Total Non-Weather Recoverable CIP Amount 6,345,041$       

Summary

Public Service Electric and Gas
Conservation Incentive Program Filing

October 2021 - September 2022
CIP Recovery Tests
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I.  Permanent BGSS Savings
Pipeline Contract No. Type of Transaction Quantity Dth Annual $

Texas Eastern 870146 Contract Terminated 88,321                 3,539,906$        

Texas Eastern 870145 Contract Terminated 25,000                 821,250             

Texas Eastern 911678 Contract Reduced 33,376                 1,400,000          

Texas Eastern 911677 Contract Reduced 56,493                 2,000,000          

Texas Eastern 911679 Contract Reduced 59,817                 2,200,000          

Dominion 200318/200315 Contract Terminated 43,300                 1,089,237          

Dominion 525445 Contract Reduced 48,526                 2,537,483          

Dominion 200482 Contract Reduced 55,737                 4,271,190          

National Fuel F11135 Contract Terminated 48,400                 3,545,087          

National Fuel F10833 Contract Terminated 30,795                 1,265,702          

National Fuel F10845 Contract Terminated 20,000                 822,018             

Steuben 4 Contract Terminated 11,111                 1,084,634          

Steuben 3 Contract Terminated 30,955                 3,333,011          

Trunkline 21079 Contract Terminated 89,392                 6,630,062          

Trunkline 20912 Contract Terminated 25,242                 998,725             

Panhandle 22945 Contract Terminated 88,498                 2,994,348          

Panhandle 22652 Contract Terminated 25,000                 718,138             

Texas Gas T025024 Contract Terminated 85,417                 6,144,167          

Total Permanent Reductions 45,394,957$      

II. Additional Capacity BGSS Savings

CIP Recovery

Year Annual $

2020-2021 -$                   

III. Avoided Capacity

CIP Recovery

Year Annual $

2020-2021 3,387,831$        

VI.  Total of all Savings

CIP Recovery Year

Permanent 

Capacity Savings

Additional Capacity BGSS 

Savings

Avoided Cost 

BGSS Savings Annual $

2020-2021 45,394,957$      -$                                     3,387,831$          48,782,788$      

Public Service Electric and Gas Company

CIP BGSS Savings
CIP Recovery Tests
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Base Year Current Year Net Increase/ (Decrease) Baseline Avoided

Month Customer Count Customer Count Customer Count Use / Cust. Capacity

(a) (b) (c) (d) = (b) / (c) (e) (f) = (d) * (e)

Group 1: RSG

  October 1,624,278                1,660,099                 35,821                       38.8                  1,388,915                  

  November 1,630,996                1,664,795                 33,799                       87.3                  2,951,107                  

  December 1,635,566                1,663,080                 27,514                       144.0                3,961,612                  

  January 1,636,952                1,661,673                 24,721                       179.4                4,434,874                  

  February 1,630,001                1,662,634                 32,633                       153.1                4,995,253                  

  March 1,615,444                1,643,868                 28,424                       125.3                3,561,676                  

  April 1,653,790                1,684,260                 30,470                       69.2                  2,109,693                  

  May 1,636,600                1,669,027                 32,427                       36.7                  1,191,044                  

  June 1,631,876                1,669,739                 37,863                       21.0                  793,411                     

  July 1,683,288                1,674,659                 (8,629)                        17.3                  (149,565)                    

  August 1,621,557                1,672,495                 50,938                       18.1                  920,535                     

  September 1,630,455                1,670,608                 40,153                       19.5                  782,444                     

      Subtotal 909.7                26,940,999                

Average Per Unit BGSS Capacity Cost 0.12575

Total Avoided Capacity Cost BGSS Savings $3,387,831

Notes:  

(1) Base Year Customer Count is equal to the test year customer count used to set base rates in a base rate case

(2) Current Year Customer Count is equal to the customer count in the CIP accrual year.

(3) The average per unit BGSS Capacity Cost represents the average of all capacity costs in the BGSS portfolio

included in the annual BGSS filing for the prospective BGSS year.  This value is used as a proxy for the avoided cost of incremental capacity.

Avoided Capacity Cost BGSS Savings

Public Service Electric and Gas
CIP Recovery Tests

EXHIBIT A
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Group I (RSG) $572,054,911

Group II (GSG) $88,504,755

Group III (LVG) $34,588,632

Total Variable Margin $695,148,298

Actual/ Number of Baseline Margin Variable

Customer Class Estimate Customers Use / Cust. Factor Revenue

RSG

  October e 1,660,099                           38.8 $0.3686 $23,725,156

  November e 1,664,795                           87.3 $0.3686 $53,576,514

  December e 1,663,080                         144.0 $0.3743 $89,623,633

  January e 1,661,673                         179.4 $0.3800 $113,266,416

  February e 1,662,634                         153.1 $0.3800 $96,699,726

  March e 1,643,868                         125.3 $0.3800 $78,264,526

  April e 1,684,260                           69.2 $0.3800 $44,308,922

  May e 1,669,027                           36.7 $0.3800 $23,292,338

  June e 1,669,739                           21.0 $0.3851 $13,473,757

  July e 1,674,659                           17.3 $0.3902 $11,326,878

  August e 1,672,495                           18.1 $0.3902 $11,793,969

  September e 1,670,608                           19.5 $0.3902 $12,703,075

Total 909.7            $572,054,911

GSG

  October e 139,593                            112.2 $0.2926 $4,583,213

  November e 139,796                            173.7 $0.2926 $7,103,377

  December e 139,531                            320.4 $0.2956 $13,215,149

  January e 139,557                            433.7 $0.2987 $18,080,212

  February e 139,502                            354.4 $0.2987 $14,769,162

  March e 137,321                            281.5 $0.2987 $11,547,748

  April e 140,732                            164.4 $0.2987 $6,910,111

  May e 140,077                              80.6 $0.2987 $3,373,728

  June e 140,041                              49.7 $0.3014 $2,095,763

  July e 138,968                              57.1 $0.3040 $2,413,539

  August e 139,089                              51.2 $0.3040 $2,164,358

  September e 138,549                              53.4 $0.3040 $2,248,396

Total 2,132.3         $88,504,755

LVG

  October e 19,081                           2,391.9 $0.0440 $2,006,715

  November e 19,101                           3,570.6 $0.0440 $2,998,783

  December e 19,008                           5,232.3 $0.0451 $4,481,945

  January e 18,668                           6,507.3 $0.0462 $5,607,648

  February e 19,016                           5,836.7 $0.0462 $5,123,380

  March e 18,579                           5,497.3 $0.0462 $4,714,650

  April e 19,692                           3,498.7 $0.0462 $3,180,291

  May e 19,054                           2,012.5 $0.0462 $1,770,159

  June e 19,080                           1,457.5 $0.0451 $1,253,530

  July e 19,086                           1,366.7 $0.0440 $1,147,551

  August e 18,926                           1,404.2 $0.0440 $1,169,202

  September e 18,851                           1,368.3 $0.0440 $1,134,777

Total 40,143.9       $34,588,632

Public Service Electric and Gas
CIP Recovery Tests

Variable Margin
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PUBLIC SERVICE ELECTRIC AND GAS
CONSERVATION INCENTIVE PROGRAM 

EARNINGS TEST
APRIL 1, 2021 THROUGH MARCH 31, 2022

NINE MONTHS ACTUAL, THREE MONTHS ESTIMATE

in $000

1 Equity Base for Earnings Test 3,000,000          

2 Allowed ROE 9.6% 2018 Base Rate Case

3 ROE Limit buffer 0.5% From IIP

4 Maximum ROE 10.1% = ln 2 + ln 3

5 Actual Net Income 250,000             

6 ROE for Earnings Test 8.33% = ln 5 / ln 1

7 Earnings Test Pass / Fail Pass = IF ln 4  > 6, Pass else Fail

EXHIBIT A
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 Public Service Electric and Gas Company  
Case Name: GCIP - 2022  

Docket No(s): GR22060362  

Response to Discovery Request: INF-0002   
Date of Response: 12/15/2022 

Witness: N/A 
Attachment A CIP - Gas Update 

Question: 
The original filing provided the Attachment A, CIP template with actual results from October 1, 
2021 through April 30, 2022. Please provide the CIP template updated for actual results from 
October 1, 2021 – September 30, 2022. 

Attachments Provided Herewith: 1     
INF_0002_Attachment A CIP - Gas Update.xlsx 

Response:
Please see the attached Excel file, “Attachment A CIP - Gas Update.xlsx” with actual results 
through September 30, 2022. 
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Conservation Incentive Program
Group I: Residential Heat & Non-Heating

Actual per Books1

Actual/ Total Class Number of Actual Avg. Baseline Aggregate Margin Margin
Customer 

Class Estimate Therms Customers Use / Cust. Use / Cust.2 Difference Therm Impact Factor Variance
(a) (b) (c) (d) = (b) / (c) (e) (f) = (d) - (e) (g) = (f) * (c) 

Residential RSG

Oct-21 Act 42,634,958          1,688,427    25.3                            38.7 (13.5)              (22,709,343)           $0.3918 ($8,896,612)
Nov-21 Act 151,160,336        1,689,709    89.5                            87.6 1.9                 3,142,860              $0.3918 $1,231,247
Dec-21 Act 205,007,075        1,693,197    121.1                        144.9 (23.8)              (40,331,963)           $0.4057 ($16,363,686)
Jan-22 Act 318,536,921        1,693,928    188.1                        180.6 7.5                 12,619,766            $0.4057 $5,120,155
Feb-22 Act 237,447,642        1,690,134    140.5                        153.5 (13.0)              (21,988,641)           $0.4057 ($8,921,341)
Mar-22 Act 183,962,412        1,700,026    108.2                        124.5 (16.3)              (27,693,427)           $0.4057 ($11,235,916)
Apr-22 Act 114,198,617        1,689,309    67.6                            70.4 (2.8)                (4,730,067)             $0.4057 ($1,919,106)

May-22 Act 56,614,399          1,687,187    33.6                            37.0 (3.4)                (5,803,923)             $0.4057 ($2,354,797)
Jun-22 Act 36,883,216          1,706,767    21.6                            21.0 0.6                 1,041,128              $0.4184 $435,630
Jul-22 Act 24,702,780          1,700,577    14.5                            18.0 (3.5)                (5,901,001)             $0.4184 ($2,469,103)

Aug-22 Act 26,936,545          1,697,148    15.9                            18.0 (2.1)                (3,614,925)             $0.4184 ($1,512,561)
Sep-22 Act 30,833,702          1,699,251    18                               19.5 (1.4)                (2,293,989)             $0.4184 ($959,853)

Total 1,428,918,602     843.9             913.7          (118,263,525)         ($47,845,943)

 

Margin Deficiency/ (Credit) 47,845,943$          
Prior Period (Over) / Under Recovery3

-$                       

Total Deficiency/(Credit) 47,845,943$          

Projected Residential Non-Heating Throughput for Recovery Period 1,549,740,630       

Pre-tax CIP Charge/(Credit) 0.030874$             
BPU/RC Assessment Factor 1.003000               

CIP Charge/(Credit) including assessments 0.030967$             
6.625% Sales Tax 0.0021$                 

Proposed After-tax CIP Charge/(Credit) per Therm 0.0330$                 

Current After-tax CIP Charge/(Credit) per Therm -$                       

Increase/ (Decrease) in After-tax CIP Charge/(Credit) per Therm 0.033019$             

1 Per Schedule 1, Page 2
2 From 2018 Base Rate Case
3 Per Schedule 1, Page 3

Public Service Electric and Gas Company
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Public Service Electric and Gas Company
Customers and Therms

Group I: Residential Heat & Non-Heating

Act Act Act Act Act Act Act Act Act Act Act Act
Oct-21 Nov-21 Dec-21 Jan-22 Feb-22 Mar-22 Apr-22 May-22 Jun-22 Jul-22 Aug-22 Sep-22

Customers
RSG heating 1,462,273 1,462,987 1,466,692 1,469,209 1,467,639 1,479,488 1,470,897 1,468,962 1,484,984 1,479,048 1,476,609 1,477,708
RSG non-heating 226,154 226,723 226,505 224,719 222,495 220,538 218,413 218,225 221,782 221,528 220,539 221,543

Total Customers 1,688,427 1,689,709 1,693,197 1,693,928 1,690,134 1,700,026 1,689,309 1,687,187 1,706,767 1,700,577 1,697,148 1,699,251

Volumes
RSG heating 40,812,074 148,057,457 201,172,425 314,389,653 233,989,377 180,971,937 111,098,742 54,242,021 34,843,792 23,029,509 25,485,363 29,374,189 1,397,466,538
RSG non-heating 1,822,884 3,102,879 3,834,650 4,147,268 3,458,265 2,990,476 3,099,875 2,372,378 2,039,424 1,673,270 1,451,182 1,459,513 31,452,063

Total Volumes 42,634,958 151,160,336 205,007,075 318,536,921 237,447,642 183,962,412 114,198,617 56,614,399 36,883,216 24,702,780 26,936,545 30,833,702 1,428,918,602
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PUBLIC SERVICE ELECTRIC AND GAS COMPANY XXX Revised Sheet No. 80 
       Superseding 

B.P.U.N.J. No. 16 GAS XXX Revised Sheet No. 80 

RATE SCHEDULE LVG 
LARGE VOLUME SERVICE 

(Continued) 

Margin Adjustment Charge: 
This charge shall credit net revenue associated with Rate Schedule Non-Firm Transportation Gas 
Service (TSG-NF) to customers on Rate Schedules RSG, GSG, LVG, SLG and TSG-F. Refer to the 
Margin Adjustment Charge sheet of this Tariff for the current charge. 

Green Programs Recovery Charge: 
This charge is designed to recover the revenue requirements associated with the PSE&G Green 
Programs as approved by the Board. Refer to the Green Programs Recovery Charge sheet of this 
Tariff for the current charge. 

Tax Adjustment Credit 
This mechanism is designed to return net tax benefits from the Tax Cuts and Jobs Act of 2017, and 
other income tax related adjustments to customers. The charge will be reset on an annual basis. 
Interest at the weighted average of the interest rates on PSE&G’s commercial paper and bank credit 
lines utilized in the prior month will be accrued monthly on any under or  over recovered balances. 
The interest rate shall be reset each month. Refer to the Tax Adjustment Credit sheet of this Tariff 
for the current charge. 

The Tax Adjustment Credit will be combined with the distribution charge for billing. 

Conservation Incentive Program Charge: 
This mechanism removes the Company’s disincentive for promoting conservation by truing up actual 
usage to a baseline per customer established in its last approved rate case. Refer to the Conservation 
Incentive Program sheet of this Tariff for the current charge. 

The Societal Benefits Charge, the Margin Adjustment Charge, the Green Programs Recovery Charge 
and the Conservation Incentive Program Charge will be combined for billing. 

COMMODITY CHARGES: 
A customer may choose to receive gas supply from either: 
a) A TPS who has agreed to the terms and conditions of the Third Party Supplier Requirements

portion of this Tariff, or
b) Public Service through its Basic Gas Supply Service default service. Public Service may also

supply Emergency Sales Service in certain instances where a customer selected TPS does not
deliver sufficient quantities of gas.

Third Party Supply: 
A customer that receives gas supply from a TPS will be charged for gas supply according to any 
agreement between the customer and the TPS. The customer will not be charged for commodity by 
Public Service, except as provided for in Emergency Sales Service below. 

Date of Issue: Effective: 
Issued by SCOTT S. JENNINGS, SVP – Finance, Planning & Strategy – PSE&G 

80 Park Plaza, Newark, New Jersey 07102 
Filed pursuant to Order of Board of Public Utilities dated  

in Docket No.  
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