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VIA UNITED PARCEL SERVICE

Honorable Jon S. Corzine
Governor

State House

125 West State Street

P.O. Box 001

Trenton, New Jersey 08625

ATTN: Sonia Frontera, Assistant Counsel
Governor’s Authorities Unit

Dear Governor Corzine:

Enclosed please find an original and one copy of the minutes of the meeting of the New
Jersey Educational Facilities Authority held on Wednesday, May 27, 2009.

| hereby certify that it is a true and correct copy of the proceedings.

Sincerely,

Roger L. Anderson
Secretary
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MINUTES OF THE MEETING OF THE
NEW JERSEY EDUCATIONAL FACILITIES AUTHORITY
HELD AT 103 COLLEGE ROAD EAST, PRINCETON, NEW JERSEY
ON WEDNESDAY, MAY 27, 2009

The meeting was called to order at 10:38 a.m. by Chair Altman. The New Jersey Educational
Facilities Authority gave notice of the time, place and date of this meeting via fax and email on May
18, 2009, to The Star Ledger, The Times and the Secretary of State and by posting the notice at the
offices of the Authority in Princeton, New Jersey. Pursuant to the New Jersey Open Public Meetings
Act, a resolution must be passed by the New Jersey Educational Facilities Authority in order o hold a
session from which the public is excluded.

AUTHORITY MEMBERS PRESENT:

Vivian Altman, Chair

Roger B. Jacobs, Esg.

Ridgeley Hutchinson

Ronald Blackburn ,

R. David Rousseau, State Treasurer (represented by David Eater)

L aurence M. Downes, Chair, Comm. on Higher Education {represented by Kurt L.andgraf)

AUTHORITY MEMBERS ABSENT:
None
STAFF PRESENT:

Roger L. Anderson, Executive Director

Barbara Cannon, Deputy Executive Director

Mary Jane Darby, Director of Project Management
Marie Mueller, Controlier

Sheryl Stitt, Director of Communications

Katherine Newell, Esq., Director of Risk Management
Kristen Middleton, Assistant Controller

Debra Paterson, Senior Risk Manager

Vito Galluccio, Project Manager

Nichole Doxey, Communications Specialist

Jennifer Zoccali, Project/Communications Assistant
Jamie O’'Donnell, Accountant

Denise Carroll, Administrative Assistant

Sheila Toles, Exec. Assistant/Human Resources Specialist



ALSO PRESENT:

Amanda Modjeska, Raymond James & Associates, inc.
Anthony Inverso, Phoenix Advisors, LLC

Barbara Beckman, Ballard Spahr Andrews & Ingersoll, LLP
Brian Burke, RBC Capital Markets

Charles Visconsi, Morgan Stanley & Co., Inc.

Clifford Rones, Esq., Deputy Attorney General

Daniel Froehlich, George K. Baum & Co.

Dean Flanagan, Jefferies First Albany

Dennis Santo, Roosevelt & Cross, inc.

Dunstan McNichol, Bloomberg News

Frank Oh, Stifel, Nicolaus & Company, Inc.

Gregory Anderson, Lebenthal & Co., LLC

James Fearon, Esq., Gluck Walrath, LLP

John Lisica, BB&T Capital Markets

Katherine Clupper, Public Financial Management, Inc.
Noreen White, Acacia Financial Group, Inc.

Pamela Clayton, Wachovia Bank, N.A.

Reginald Scantlebury, Jackson Securities

Richard Kwon, Barclays Capital, Inc.

Sharon Landgraf, PNC Capital Markets

Following the introductions, Chair Altman welcomed the Authority’s newest Member, Ronald
Blackburn.

ITEMS OF DISCUSSION

1.

Approval of the Minutes of the Meeting of April 22, 2009

The minutes of the meeting of April 22, 2009 were delivered via United Parcel Service to
Governor Jon 8. Corzine under the date of April 23, 2009. Mr. Blackburn moved that the
minutes of the meeting be approved as presented; the motion was seconded by Mr. Landgraf
and passed unanimously.

Report on Pending Projects

Ms. Darby, Director of Project Management, reported that there are several projects for which
various colleges and universities have requested Authority financing. Ms. Darby briefly
described the projects and reported that the projects are under review and at various stages

of development.

A summary of the projects to be financed, together with estimated financing amounts and
proposed sale dates, is appended as Exhibit .

Market Update — Acacia Financial Group, Inc.

Ms. White provided the Members with a market update report that included commentary on
current market conditions.



Report on the Sale of NJEFA Revenue Refunding Bonds, Pringeton Theological
Seminary lssue, 2009 Series B, {Bank Qualified) In the Amount of $14,435,000

Ms. Darby reported that on April 21, 2009, the Authority priced the 2009 Series B bonds on
behalf of Princeton Theological Seminary and described the various components of the
transaction. The proceeds of the issue were used for the current refunding of the Authority’s
outstanding 1997 Series A bonds issued on behalf of the Seminary maturing July 1, 2010
through and including July 1, 2022; and certain costs of issuance.

The transaction was structured as a fixed rate, negotiated transaction with ratings of Aaa from
Moody’s Investors Service and AAA from Standard and Poor's Rating Services. The bonds
have a true interest cost of 2.878% and a final maturity of July 1, 2022. The issue provided
the Seminary with net present value savings of 12.44%. The issue successfully closed on

April 30, 2000.

Mr. Burke of RBC Capital Markets, Senior Manager, thanked the Authority and described the
transaction.

A copy of the Bond Sale Summary for the issue is appended as Exhibit 1.

Approval of Resolution Authorizing Establishment of the Authority’s Flexible Spending
Plan

Ms. Cannon described the provisions of a Flexible Spending Plan for the Members' approval.
She said the Plan would give each of the Authority’s staff the opportunity fo set aside a
portion of his or her pre-tax salary into an account that could be used to pay for child care
and/or a variety of medical and dental related expenses. She advised that the ability to use
pre-tax doliars for these expenses would save money for employees and also for the
Authority because of reduced federal payroll and social security tax contributions. She noted
that participation in the Plan would be voluntary.

Ms. Mueller reported that the Plan will be administered by a third party benefits administrator
with expetience in processing claims and performing the required non-discriminatory testing,
and she concurred that establishing a Flexible Spending Plan would provide economic
benefits to both the Authority and its employees.

Mr. Anderson noted that the State of New Jersey has a plan identical to the Flexible
Spending Plan, but provisions of the State plan do not allow authorities to participate, so EFA
must have a separate plan. Mr. Anderson advised that the Health Care Facilities Financing
Authority has already adopted a similar plan, and Mr. Anderson noted that the provisions of
the Plan are identical to those of the State’s plan.

Mr. Landgraf moved the adoption of the following entitled resolution:
RESOLUTION OF THE NEW JERSEY EDUCATIONAL FACILITIES AUTHORITY
AUTHORIZING ESTABLISHMENT OF THE NEW JERSEY EDUCATIONAL

FACILITIES AUTHORITY FLEXIBLE SPENDING PLAN AND ALL NECESSARY AND
APPROPRIATE ACTION TO ESTABLISH AND IMPLEMENT SUCH PLAN

The motion was seconded by Mr. Eater and passed unanimously.

The adopted resolution is appended as Exhibit Iil.
3



Adoption of Resolution Authorizing Graphic Design Services to the Authority for
Annual Reports, Newsletters and Other Communications Materials

Ms. Stitt reported that the Authority’s graphic design contract for publications and
communications materials expired on April 1, 2009, and that on March 20, 2009, the Authority
issued a Request for Proposals for graphic design services. The RFP was distributed to 12
firms and notice of the RFP was provided on the Authority’s and the State’s websites. She
reported that 11 firms responded and were reviewed by an Evaluation Committee consisting
of herself and Ms. Doxey. Ms. Stitt announced that, based on price and other factors, staff
recommends the appointment of Greative Source to provide graphic design services to the
Authority for a period of three years commencing on June 1, 2009 and ending on April 30,

2012. :
Mr. Landgraf moved the adoption of ’ihle following entitled resoiutioh':
RESOLUTION OF THE NEW JERSEY EDUCATIONAL FACILITIES AUTHORITY

AUTHORIZING RETAINING OF GRAPHIC DESIGN SERVICES FOR ANNUAL
REPORTS, NEWSLETTERS AND OTHER COMMUNICATIONS MATERIALS AS

NEEDED
The motion was seconded by Mr. Hutchinson and passed unanimously.

The adopted resolution and attachments are appended as Exhibit IV,

Report on Operating and Construction Fund Statements

Ms. Mueller, Controller, reviewed the Results of Operations and Budget Variance Analysis and
reported on the status of construction funds and related investments.

Mr. Blackburn moved that the reports be accepted as presented; the motion was seconded
by Mr. Landgraf and passed unanimously.

The reports are appended as Exhibit V.

Legislative Update

Ms. Sfitt reported that the Legislature is still conducting budget hearings and that there had
been no activity on the State level. She reported that in Congress last Thursday, the House
Financial Services Committee, chaired by Massachusetts Congressman Barney Frank, held a
hearing on Municipal Finance. The purpose of the hearing was to discuss four draft bills that
are aimed at improving the efficiency and oversight of Municipal Finance. Ms. Stitt advised
that the bills had not been formally introduced and that she would keep the Members
informed as the bills progress.

Mr. Landgraf reported that Mr. Downes had decided to resign as Chair of the Commission on
Higher Education effective June 1, 2009; that Vice Chair Ed Graham would become Chair;
and that Mr. Landgraf would become Vice Chair. He also reported that Jane QOates had been
approved as Assistant Secretary of Labor and that Marguerite Beardsley is now the interim



10.

Executive Director of the Commission. Mr. Anderson advised that he is scheduled to make a
presentation to the Commission in June.

Directors’ Update

Mr. Anderson announced that Debra Paterson had moved from Project Management to assist
Ms. Newell with the Authority’s growing risk management duties and that she had accepted

the title of Senior Risk Manager.

Following up or Ms. Mueller's presentation of the Authority’s Five Year Budget Comparison
chart at the April meeting, Mr. Anderson gave a brief overview of charts with the various
issuance fees paid on the Authority’s State-backed and stand alone issues for the last five
years. At the Chair's suggestion, Mr. Anderson agreed to discuss such charts again at the

Authority's June meeting.
The charts are appended as Exhibit V1.

Next Meeting Date

Chair Altman announced that the next meeting will be on Wednesday, June 24, 2009 at the
Authority’s office and requested a motion to adjourn.

Mr. Jacobs moved that the meeting be adjourned at 11:00 a.m.; the motion was seconded by
Mr. Blackburn and passed unanimously.

Respectfully submitted,

Roger .. Anderson
Secretary
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Borrower:
Issue:
Amount:

Purpose:

Structure:
Final Maturity:

True
Interest Cost:

Net Present
Value Savings:

Bond Ratings:

Pricing:

Closing:

EXHIBIT 1T

103 CorLece Roap East ¢ PriNcETON, NEW JERSEY 08540
PHONE 609-987-0880 ° FaX 609-987-0850 ® www.njefa.com

BOND SALE SUMMARY

Princeton Theological Seminary, Princeton, New Jersey

2009 Series B

$14,435,000

To provide funds to finance: (i) the current refunding of the Authority’s
outstanding 1997 Series A Bonds issued on behalf of the Seminary
maturing July 1, 2010 through and including July 1, 2022; and (ii) the
payment of certain costs of issuance.

Negotiated Sale, Fixed Rate Bonds

July 1, 2022

2.878%

$1,927,085.30/12.44%

Aaa - Moody’s Investors Service
AAA - Standard and Poor’s Rating Services

April 21,2009

April 30, 2009



Professionals on the Transaction:

Bond Counsel:

Authority’s Counsel:

Seminary’s Counsel:

Financial Advisor:

Underwriter:

Underwriter’s Counsel:
Trustee/Escrow Agent:
Trustee/Escrow Agent’s Counsel:
Verification Agent:

Page Two

McManimon & Scotland, LLC

Attorney General of the State of New Jersey
Drinker Biddle & Reath LLP

Phoenix Advisors, LLC

RBC Capital Markets

Wilentz, Goldman & Spitzer, P.A.

The Bank of New York Mellon

Hawkins, Delafield & Wood, LLP

Causey Demgen & Moore, Inc.

502779



EXHIBIT I1iX

RESOLUTION OF THE NEW JERSEY EDUCATIONAL FACILITIES
AUTHORITY AUTHORIZING ESTABLISHMENT OF THE NEW JERSEY
EDUCATIONAL FACILITIES AUTHORITY FLEXIBLE SPENDING PLAN

AND ALL NECESSARY AND APPROPRIATE ACTION TO ESTABLISH
AND IMPLEMENT SUCH PLAN

WHEREAS, the New Jersey Educational Facilities Authority (the “Authority”) is a public
" body corporate and politic of the State of New Jersey pursuant to the New Jersey Educational
Facilities Authority Law (being Chapter 72A of Title 18A of the New Jersey Statutes, as
amended and supplemented), N.J.S.A. 18A:72A-1 et seq. (the “Act”); and

WHEREAS, pursuant to N.J.S.A. Section 52:14-15.1a (“Section 52:14-15.1a), the Members
of the Authority are authorized to establish a flexible spending plan for the Authority’s
employees which will qualify as a “cafeteria plan” pursuant to Section 125 of the Internal
Revenue Code of 1986, as amended (“Section 125 of the Code™); and

WHEREAS, pursuant to Section 52:14-15.1a, the State of New Jersey (the “State”) and certain
other authorities and agencies of the State have established flexible spending plans for their

respective employees; and

WHEREAS, under a cafeteria plan established pursuant to Section 125 of the Code (a
“Cafeteria Plan”), a participating employee who elects to reduce his or her salaty by an amount
permitied under the Cafeteria Plan (the “Salary Reduction Amount”™), may exclude the Salary
Reduction Amount from gross income for federal income tax purposes and use such Salary
Reduction Amount to pay certain qualified dependent care and medical and dental expenses

on a pre-tax basis; and

WHEREAS, the employer establishing the Cafeteria Plan is relieved of the obligation of
withholding or paying federal payroll and social security taxes on the Salary Reduction
Armount; and

WHERFEAS, the Authority’s staff has advised the Members of the Authority that establishing
a Cafeteria Plan will provide economic benefits to both the Authority and its employees; and

WHEREAS, pursuant to the Cafeteria Plan established by the State (the “State’s Cafeteria
Plan™), an eligible employee is permitted to pay from a Salary Reduction Amount: (1)
premiums payable by the employee for medical or dental benefits (“Insurance Premiums™); (2)
dependent care expenses (“Dependent Care Expenses™); and/or (3) qualified medical and
dental expenses not paid by any group benefits (“Unreimbursed Health Care Expenses™) for
the employee and the employee’s dependents; and

WHEREAS, the State’s Cafeteria Plan is administered by a third party benefits administrator
with experience in processing claims and performing non-discrimination testing required by
Section 125 of the Code (a “Third Party Administrator”);



WHEREAS, the Members of the Authority have determined that establishing a Cafeteria Plan
will benefit the Authority and the Authority’s employees; and

WHEREAS, the Members of the Authority have determined that it is appropriate and
beneficial to adopt the New Jersey Educational Facilities Authority Flexible Spending Plan
(the “Authority’s Cafeteria Plan™) which permits any employee of the Authority to elect to pay
from a Salary Reduction Amount, Insurance Premiums, Dependent Care Expenses and
Unreimbursed Health Care Expenses;

WHEREAS, the Members of the Authority have determined that it is appropriate and
beneficial to engage a Third Party Administrator for the Authority’s Cafeteria Plan;

NOW, THEREFORE, BE IT RESOLVED BY THE MEMBERS OF THE NEW JERSEY
EDUCATIONAL FACILITIES AUTHORITY, AS FOLLOWS:

Section 1. Adoptioh of Authority’s Cafeteria Plan.

The Authority hereby adopts the Authority’s Cafeteria Plan which permits any
employee of the Authority to elect to pay from a Salary Reduction Amount, Insurance
Premiums, Dependent Care Expenses and Unreimbursed Health Care Expenses; provided,
however, that the Salary Reduction Amount allocated by a participating employee for
Dependent Care Expenses shall not exceed $5,000 and provided, further that the Salary
Reduction Amount allocated by a participating employee for Unreimbursed Health Care
Expenses shall not exceed $2,500. The Authority hereby authorizes and directs the Chair, Vice
Chair, Executive Director, Deputy Executive Director, Secretary or any Assistant Secretary of
the Authority (each an "Authorized Officer”) to take all necessary action to implement the
Authority’s Cafeteria Plan including without limitation adopting a written plan document
which satisfies conditions imposed by Section 125 of the Code and regulations promulgated
thereunder and engaging a Third Party Administrator to assist the Authority in establishing
and administering such Plan.

Qection 2. Prior Actions Ratified; All Other Necessary Action Authorized.

Any and all prior actions taken by the Authority in connection with the adoption and
implementation of the Authority’s Cafeteria Plan are hereby ratified and confirmed. The
Authorized Officers, are each hereby authorized and directed to undertake any and all actions
necessary to effect execution, delivery and performance of a written plan document and any
other agreements, documents, certificates, directions, amendments and notices as may be
necessary, advisable, or apptopriate to implement the Authority’s Cafeteria Plan and the taking
of any such action, and the execution and delivery of each such consent, agreement,
documents, certificates, directions and notices shall be conclusive evidence of the approval
thereof by the Authorized Officer taking such action and of its necessity, advisability or
appropriateness.

Section 3. Effective Date.

This Resolution shall take effect in accordance with the provisions of the Act.



Mr. Landgraf moved that the foregoing resolution be adopted as introduced
and read, which motion was seconded by ___Mr. Eater , and upon roll call the following
members voted: »

AYE: Vivian Altman
Roger B. Jacobs
Ridgeley Hutchinson
Ronald Blackburn .
R. David Rousseau (represented by David Eater)
Laurence M. Downes (represented by Kurt Landgraf)

NAY: None
ABSTAIN: None

ABSENT: None

The Chair thereupon declared said motion carried and said resolution adopted.

Flexible Spending Plan — 5/27/09



EXHIBIT IV

RESOLUTION OF THE NEW JERSEY EDUCATIONAL FACILITIES AUTHORITY
AUTHORIZING RETAINING OF GRAPHIC DESIGN SERVICES FOR ANNUAL
REPORTS, NEWSLETTERS AND OTHER COMMUNICATIONS MATERIALS AS

NEEDED

WHEREAS:

WHEREAS:

WHEREAS:

WHEREAS:

WHEREAS:

WHEREAS:

The New Jersey Educational Facilities Authority (the "Authority") was created
pursuant to the New Jersey Educational Facilities Authority Law, P.L. 1967, c.
271, N.L.S.A. 18A:72A-1 et seq., as amended and supplemented (the “Act”) and
authorized to issue its obligations to provide a means for New Jersey public and
private colleges and universities to obtain financing to construct educational
facilities as defined in the Act; and

The Authority has determined that it should engage a firm to provide graphic
design services as more fully described in the Request for Proposal (the “RFP”)
which is attached hereto as Exhibit “A” and incorporated herein by reference; and

The staff of the Authority, on March 20, 2009, distributed the appended RFP to a
distribution list consisting of twelve (12) firms and provided notice of the RFP by
publishing the RFP on the Authority’s and the State’s websites; and

The Authority received proposals from eleven (11) firms in response to the RFP;
and

The Authority has reviewed the proposals and has determined, based on price,

interviews and other factors, that it would be in the best interests of the Authority
to accept the proposal of Creative Source, Inc. (the “Firm”) and engage the Firm to
provide graphic design services under the terms and conditions set forth in this
Resolution, the RFP, and the accepted proposal which is appended hereto as
Exhibit “B” and incorporated herein by reference (the “Proposal” and together
with this Resolution and the RFP, the “Response™); and

The Firm will be appointed for a three-year period commencing on June 1, 2009
and ending on April 30, 2012; and

NOW, THEREFORE, BE IT RESOLVED BY THE MEMBERS OF THE NEW JERSEY
EDUCATIONAL FACILITIES AUTHORITY THAT:

SECTION 1.

SECTION Z.

SECTION 3.

The Authority hereby authorizes the engagement of the Firm to provide graphic
design services for a period, commencing on June 1, 2009 and ending on April 30,
2012, subject to the terms and conditions set forth in the Response.

The Authority hereby authorizes the Executive Director, the Deputy Executive
Director and the Director of Communications to take and do any and all acts and
things as may be necessary or desirable in connection with engagement of the
Firm to provide graphic design services.

This Resolution shall take effect in accordance with the Act.



Mr. Landgraf moved that the foregoing resolution be adopted as introduced and
read, which motion was seconded by Mr. Hutchinson , and upon roll call the
following members voted:

AYE: Vivian Altman
Roger B. Jacobs
Ridgeley Hutchinson
Ronald Blackburn
R. David Rousseau (represented by David Eater)
Laurence M. Downes (represented by Kurt Landgraf)

NAY: None
ABSTAIN: None

ABSENT:  None

The Chair thereupon declared said motion carried and said resolution adopted.

Graphic Design Resolution— 5/27/09



Exhibit "A"

NEW JERSEY EDUCATIONAL FACILITIES AUTHORITY

REQUEST FOR PROPOSAL
GRAPHIC DESIGN CREATION AND DEVELOPMENT SERVICES
FOR NJEFA’S 2008, 2009, AND 2010 ANNUAL REPORTS, NINE (9) ISSUES OF
NJEFA’S NEWSLETTER (“BUILDING FUTURES”), MISCELLANEOUS
COMMUNICATIONS MATERIALS AND SPECIAL PROJECT
MATERIALS AS NEEDED

March 20, 2009

INTRODUCTION

The New Jersey Educational Facilities Authority (hereafter “NJEFA™) intends to
publish its 2008, 2009 and 2010 Annual Reports on or about July 31, 2009, June 1, 2010,
and June 1, 2011, respectively. NIEFA also intends to publish nine (9) editions of its
newsletter, Building futures, during the three-year period from May 1, 2009 to April 1,
2012. NJEFA wishes to engage the services of a firm to provide graphic atts, layout and
design services (the “Firm™) in connection with the development of the aforementioned
publications, as well as other communications materials and special project materials as
may be required during the term of this engagement. We are pleased to invite you to
subnit a proposal for this appointment.

Any company gualified by the Authority to provide services to the Authority

is responsible for immediately notifying the Authority of any changes in ownership,
organization and key personnel as well as any real or potential conflict of interests.

BACKGROUND — NJEFA

NJEFA was created pursuant to Chapter 271 of the Public Laws of 1967, NJSA.
18A:72A-1 ef seq., as amended and supplemented (the "Act™, to provide a means for
New Jersey public and private colleges and universities to construct educational facilities
through the financial resources of a public authority empowered to sell taxable and tax-
exempt bonds, notes and other obligations. The Authority also, from time to time, issues
bonds for various purposes that are secured by a contract with the State Treasurer to pay
principal of and interest on such bonds subject to appropriations being made, from time
to time, by the New Jersey State Legislature.

The Authority finances and refinances various types of educational facilities
projects for public and private colleges and wniversities, including but not limited to, the
acquisition and construction of residential, academic and auxiliary service facilities,
renovation and rehabilitation of existing educational facilities and capital equipment and
utilities-related projects. NJEFA’s client population is the approximately 50 public and
private institutions of higher education within New Jersey, including the State’s County
Colleges and public libraries.



SCOPE OF SERVICES

The Firm appointed to serve as the Autbority’s Graphic Design Consultant will be
expected to become generally familiar with the nature and scope of the Authority’s
business, ifs constituent colleges and universities and their industry.

The term of the contract will be for a period of three (3) years. Fees for services
are contingent upon the successful delivery of publications or other design productions
covered under the term of this contract. There is no guarantee that any or all of the
publications referenced herein will be produced. There is also no guarantee that any or
all of the publications referenced herein will be produced using outside vendors or
consultants to the Authority. The printer shall be selected by NJEFA pursuant 1o a
separate RFP process and is not included in the scope of this RFP for graphic design
production services. Printing costs shall be determined separately and will be paid
directly to the printer.

The Firm selected for this contract shall provide services relating to:

I Graphic Design Production of the Authority’s 2008, 2009 and 2010 Annual
Reports including:

1. Graphic design consulting services to develop and create NJEFA’s Annual
Reports for 2008, 2009, and 2010.

9. Consult with NJEFA to develop individual themes for each annual report.

3. Design, write, edit, layout and produce camera-ready electronic files for each
annual report consisting of approximately 36 pages of text, photos, and
graphics; and approximately 40 pages of the Authority’s financial statements
to be reproduced on CD-Rom. Firm to provide printer fonts as needed; layout
provided in InDesign 3.0 or higher, or Mac or PC equivalent software; and a
Jaser-printed FPO,

4. Each year’s annual report design to include but is not limited to:

Authority Mission and Purpose

Letters: Governor, Chair, Executive Director

Year in Review

General Information

Description of Projects

Photographs

Data Graphics

Operating Procedures

Financial Statements prepared in electronic format; designed to
integrate with overall design of annual report; and ready for
reproduction on to CD with 4/C label printed on CD, and attached to
back inside cover in separate sleeve.

¢ © © @ 9 2 o @ 9

5 Serve as liaison between NJEFA and the printer on all publications and
communications materials. Write final specifications for the printer.



IE
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6.

7.

8.

10.

Consult with NJEFA as needed in conjunction with annual report
photographic needs.

Work with NJEFA to identify, develop and/or obtain needed materials such as
graphics and data.

The 2008 Annual Report shall be completed, printed and ready for distribution
on or about July 31, 2009. The 2009 Annual Report shall be completed,
printed and ready for distribution on or about June 1, 2010, The 2010 Annual
Report shall be completed, printed and ready for distribution on or about June
1,2011.

Firm shall provide NJEFA with a complete pdf file, (in an appropriate file size
for website download), of annual reports at the time of publication along with
all original production files, including files from layout software and content
creation software.

Annual report, newsletters and other publications covered under the terms of
this contract may be used, in whole or in part, on NJEFA’s web site and in
other marketing materials as determined by the NJEFA.

Production of nine (9) issues of NJEFA’s newsletter Building fufures
including:

Provide graphic design consulting services to develop nine (9) issues of
Building futures.

Firm must use current branding design in production of newsletters. A
template of existing design will be provided in InDesign or equivalent (see
attached copy of newsletter).

All newsletters will be 4-6 page issues, 4/4 on 11x17 stock, folded to
8.5x11.

Firm to provide all art to printer in electronic format; fonts to be provided
as needed; layout to be provided in InDesign 3.0 or higher, or Mac or PC
equivalent software; and a laser-printed FPO.

Consult with and meet with NJEFA representatives as needed to develop
articles and graphics for separate issues of newsletter. Write, edit, layout
and produce camera electronic file including all text and graphics.

Serve as liaison between NJEFA and printer. Write final specifications for
the printer.

Consult with NJEFA as needed in conjunction with pewsletter
photographic needs.

Firm shall provide NJEFA with complete pdf file, (in appropriate file size
for website download), at the time of publication for each issue along with
all original production files, including files from layout software and
content creation software.

Other Communications and Special Project Materials on an as needed
basis during the term of this engagement. Fees for such special projects
shall be negotiated at the time of assignment by NJEFA.



RESPONSE TO REQUEST FOR PROPOSAL

In responding to this Request for Proposal, please address the following areas:

L

Provide the names, contact information (addresses, telephone and facsimile
numbers, and e-mail addresses), relevant experience and proposed roles of
those individuals who will be directly responsible for serving the Authority on
a day-to-day basis.

Discuss your firm’s experience as a graphic arts design and production
company.

Discuss experience and qualifications of those individuals who will be directly
responsible for writing and editing content.

Briefly describe your experience with clients similar to the NJEFA including
yOur presence within the State of New Jersey, as well as offices and
employees in the State. Also, as an appendix, please provide a listing of all
State, County or Municipal clients you have served since January 1, 2004 and
include the following information:

Name of client

Briefly describe the scope of services

List design publications for which your firm was responsible

Any special services, recognition, awards or accolades you wish to
highlight.

e 8 & @

Please provide three references from current and/or past clients and discuss
the services you have provided or are currently providing to them.

Please provide three (3) samples of recent annual reports and newsletters, or
similar materials you have produced for other clients. '

Describe your recommendations regarding themes, design and layout of the
proposed annual reports and production strategy.

Please provide recommendations for contributions to newsletter issues, such
as special features, articles, or contributions from specific groups or
individuals.

Please provide: (1) a separate fee for graphic design production of each
Annual Report to be published for the years 2008, 2009 and 2010, (2) a
separate fee for production of each of nine (9) issues of the Authority’s
newsletter, Building futures, and (3) a total all-in fee for the services outlined
in this request for proposal.



10.

11.

12.

13.

14.

15.

16.

17.

Please provide your hourly rate for graphic design services in connection with
other communications and special project materials which may be required on
an as needed basis during the term of this engagement.

If applicable, please identify the need for other special consultants or
anticipated extraordinary expenses. Such expenses might include, but are not
limited to author’s alterations, photography and/or imagery needs and
services.

Pursuant to N.J.S.A. 52:32-44, please provide a copy of your firm’s business
registration certification (or interim registration).

NOTE: Pursuant to N.J.S.A. 52:32-44, entities providing goods: or
services to the Authority must be registered with the New Jersey
Department of the Treasury, Division of Revenue. Effective September 1,
2004, pursuant to an amendment to N.J.S.A. 52:32-44, State and local
entities (including the Authority) are prohibited from entering into 2a
contract with an entity unless the firm has provided a copy of its business
registration certification (or interim registration) as part of its response.
If the firm is not already registered with the New Jersey Division of
Revenue, the form should be completed, online, at the Division of
Revenue website at: www.state.nj.us/treasury/revenue/index.html.

Please indicate if your firm is a registered Small, Minority and/or Women-
Owned Business Enterprise with the State of New Jersey and provide
certification or docurnentation of same.

Pursuant to Executive Order No. 129 (McGreevey 2004) and P.L. 2005, ¢. 92,
each firm submitting a response to this RFP is required to indicate in their
proposal the location by country where the services under the contract will be
performed.

Describe any litigation, threatened or pending, against your firm which might
materially affect your ability to serve the Authority.

Describe any actual or potential conflict of interests that might arise if your
firm is selected to serve as Graphic Design Consultant fo the Authority taking
into consideration both the Authority and the Authority’s college and
university clients.

p.I. 2005, ¢. 51, enacted March 22, 2005, which codified Executive Order
No. 134 (McGreevey 2004), limits the ability of State agencies and
independent authorities, such as the Authority, to enter into contracts with
business entities that have made certain political contributions. Please refer to
“Attachment 17 which explains the requirements of P.L. 2005, c. 51.

The certification forms(s) and disclosure form(s) pursuant to P.L. 2005, c. 51
are attached to this RFP as “Appendices 1, 2, and 3" of “Attachment 1”. If




18.

your firm has questions concerning the requirements of P.L. 2005, c.51, please
contact Katherine Newell, Director of Risk Management, NJIEFA, at (609)
987-0880.

Failure to submit the required certification form(s) and disclosure
form(s) pursuant to P.L. 2005, c. 51 shall be cause for automatic rejection
of your proposal.

Fffective November 15, 2008, Executive Order No. 117 extends the
provisions of Chapter 51 in two ways:

1. The definition of “business entity” is revised and expanded so that
contributions by the following individuals also are considered
contributions afiributable to the business entity:

o Officers of corporations and professional services corporations, with
the term “officer” being defined in the same manner as in the
regulations of the Election Law Enforcement Commission regarding
vendor disclosure requirements (NJ.A.C. 19:25-26.1), with the
exception of officers of non-profit entities;

» Partners of general partnerships, limited partnerships, and limited
liability partnerships and members of limited liability companies
(LLCs), with the term “partner” being defined in the same manner as
in the regulations of the Election Law Enforcement Comimnission
regarding vendor disclosure requirements (N.J.A.C. 19:25-26.1); and

» Spouses, civil upion partpers, and resident children of officers,
partners, LLC members and persons owning or controlling 10% or
more of a corporation’s stock are included within the new definition,
except for contributions by spouses, civil union partners, or resident
children fo a candidate for whom the contributor is eligible to vote or
{0 a political party committee within whose jurisdiction the contributor
resides.

2. Reportable contributions (those over $300.00 in the aggregate) to
legislative leadership committees, municipal political party comumittees,
and candidate committees or election funds for Lieutenant Governor are
disqualifying contributions in the same manner as reportable contributions
to State and county political party committees and candidate committees
or election funds for Governor have been disqualifying contributions

under Chapter 51.

Executive Order No. 117 applies only fo contributions made on or after
November 15, 2008, and to contracts executed on or after November 15, 2008.

Updated forms and materials are currently being developed. The New Jersey
Educational Facilities Authority reserves the right to require submission of



additional forms or materials in the event such forms are developed. In the
meantime, beginning November 15, 2008, prospective vendors will be
required to submit, in addition fo the currently required Chapter 51 and
Chapter 271 forms, the Certification of Compliance with Executive Order No.
117 attached as “Exhibit A”.

19, Pursuant to P.L. 2005, ¢. 271, at least ten (10) days prior to entering into any
agreement or contract with a value of over $17,500 with the Authority,
business entities (as defined in P.L. 2005, c. 271 attached hereto as “Exhibit
B” and also described in the “Public Law 2005 C. 271 Vendor Certification
and Political Contribution Disclosure Form” attached hereto as “Tixhibit C”)
are required to submit a disclosure of certain political contributions.

If your finm has questions concerning the requirements of P.L. 2005, ¢.271,
please contact Katherine Newell, Director of Risk Management, NIEFA, at
(609) 987-0880.

[MPORTANT, PLEASE NOTE: Firms are also advised of their responsibility to file an
annual disclosure statement on political contributions with the New Jersey Election Law
Enforcement Commission (“ELEC”) pursuant to N.J.S.A. 19:44A-20.13 (P.L. 2005, c.
271, section 3) if the firm receives contracts with public entities, such as the Authority, in
excess of $50,000 or more in the aggregate from public entities, such as the Authority, in
a calendar year. It is the firm’s responsibility to determine if filing is necessary. Failure
to so file can result in the imposition of financial penalties by ELEC. Additional
information about this requirement is available from BLEC at 888-313-3532 or at
www.elect.state.nj.us

PROPOSAL SUBMISSION

In order to be considered for appointment, your firm must submit one (1) original
and one (1) copy of your proposal based on the specifications set forth above and provide
responses addressing the specific requirements noted above no later than 12:00 p.m.
EST on Monday, April 6, 2009 to the following address:

NEW JERSEY EDUCATIONAL FACILITIES AUTHORITY
103 College Road East
Princeton, New Jersey 08540-6612

Attention: Roger L. Anderson, Executive Director

F-mailed and/or faxed proposals will not be accepted under any
circumsiances.




Selection will be made after consideration of all information requested and
received including experience, quality of response, New Jersey presence and proposed
fees. In making the appointment, sirong consideration will be given to the respective
price quotations submitted; however, other factors to be considered include experience,
performance, and capabilities of each firm. The Authority reserves the right to establish a
fee schedule that is acceptable to the firm selected and to the Authority and to negotiate
fees when appropriate.

The Authority reserves the right to appoint a separate graphic design consultant
for any project or publication of the Authority.

The Authority reserves the right to request additional information if necessary or
to request an interview with company(s) or to reject any and all proposals with or without
cause, and waive any irregularities or informalities in the proposals submitted. The
Authority further reserves the right to make such investigations as it deems necessary as
to the qualifications of any and all firms submifting proposals. In the event that all
proposals are rejected, the Authority reserves the right to re-solicit proposals.

~ The Authority will not be responsible for any expenses in the prepatation and/or
presentation of the proposals and oral interviews, if any, or for the disclosure of any
information or material received in connection with the solicitation, whether by
negligence or otherwise.

Communications with representatives of the Authority concerning this REFP,
except as expressly set forth above, by you or on your behalf are not permitted during the
submission process.

No telephone inquiries will be accepted, except as expressly set forth above
concerning P.L. 2005, ¢. 51 and P.L. 2005, ¢c.271.

All other inquiries concerning this RFP should be directed in writing to Sheryl
Stitt, Director of Communications, NJEFA, 103 College Road East, Princeton, New
Jersey, 08540-6612, or sstitt@njefa.com.

All information submitted in response to this REP will become the property of the
Authority and may be open to inspection by members of the public pursuant to the Open
Public Records Act and Executive Order No. 26 (Whitman 1994).



“ATTACHMENT 1

1.0  Requirements of P.1. 2005, ¢. 51

1n order to safeguard the integrity of State government procuremesit by imposing restrictions 10
insulate the award of State coniracts from political contributions that pose the risk of improper
_ influence, purchase of access, oF the appearance thereof, P.L. 2005, c. 51 was enacted, codifying
the requirements of Executive Order 134 (McGreevey 2004). Pursvant to the trequirements of
P.L. 2005, c. 51, the terms and conditions set forth in this section are material terms of any

contract resulting from this RFQ.

2.0 Definitions
For the purpose of this RFQ, the following shall be defined as follows:

a} Contributions — means & contribution reportable as a recipient under “The New Jersey
Campaign Confributions and Expenditores Reporting Act.” P.L. 1973, c. 83 (C.10:44A-1 et
seq.), and implementing regulations set forth at NIAC. 19:25-7 and NJA.C. 19:25-10.1 et seq.
Currently, contributions in excess of $400 during a reporting perfod are deemed “reportable”
under these laws. As of January 1, 2005, that threshold was reduced o con ibutions in excess of

$300.

b) RBusiness Entity -~ means any natural or Jegal person, business corporation, professional
services corporation, limited Hability company, partnership, limited partnership, business trust,
association or any other legal commercial entity organized under the laws of New Jersey or any
other state or foreign jurisdiction. It also includes (i) all principals who own or control more
than 10 percent of the profits or assets of a business entity or 10 percent of the stock in the case
_ of a business entity that is a corporation for profit, as appropriate; (i) any subsidiaries directly or

indirectly controlled by the business entity; (i) any political organization organized under 26
U.S.CA. 527 that is directly or indirectly controlled by the business entity, other than a
candidate committee, election fund, or political party committee; and (iv) if a business entity is a
natural person, that person’s spouse or child, residing in the same household. '

c) State - means the State of New Jersey and independent State authorities, such as the New
Jersey Educational Facilities Authority.

3.0 Breach of Terms of P.L. 2005, ¢. 51 Deemed Breach of Contract

W

Tt shall be a breach of the terms of the contract for the Business Entity to (i) make or solicit a

Contribution in violation of P.L. 2005, c. 51, (i) knowingly conceal or misrepresent a

Contribution given or received; (iii) make or solicit Contributions through intermediaries for the
purpose of concealing ot misrepresenting the source of the Contribution; (iv) make or solicit any
Contribution on the condition or with the agreement that it will be contributed to a campaign
committee or any candidate of holder of the public office of Governor, or to any State or county
party committee; (V) engage Or employ a lobbyist or consoltant with the intent or understanding
that such lobbyist or consultant would make or solicit any Contribution, which if made or
solicited by the Business Entity itself, would subject that Business Entity to the restrictions of
P.L. 2005, ¢. 51; (vi) fund Contributions made by third parties, including consultants, attorneys,
family members, and employees; (vii) engage in any exchange of Contributions 1o circumvent



the intent of P.L. 2005, c. 51; or (viii) dixectly or indirectly through or by any other person. or
means, do any act which would subject that entity to the restrictions of P.L. 2005, ¢. 51.

40  Certification and Disclosuxe Requirements

a) The State shall not enter into a contract to procure from any Business Entity services or
any material, supplies or equipment, where the valne of the fransaction exceeds $17,500, if that
Rusiness Entity has solicited or made any Contribution or pledge of Contribution, including in-
xind Contributions to a candidate committee and/or election fund of any candidate for or holder
of the public office of Governor, of to any State or county political party committee during
certain specified time periods. Accordingly, the Business Entity shall submit with its Proposal,
Executive Otrder 134 Certification(s) in the form sel forth in Appendix 1 attached hereto,
certifying that no Contributions prohibited by Executive Order 134, as now codified by P.L.
2005, ¢. 51, have been made by the Business Entity. A separate Certification is required for each
person or organization defined above as a Business Entity. Failure to submit the Certification(s)

with the Proposal shall be cause for automatic rejections of the Proposal.

b) Prior to being selected to be in the pool, the Business Entity shall report all Contributions
the Business Entity made during the preceding four years 10 any political organization organized
ander 26 U.8.C. 527 of the Internal Revenue Code that also mests the definition of a “continaing
political comnmittee” swithin the mean of N.J.S.A. 19:44A-3(n) and NJA.C. 19:25-1.7, in the
form of the Disclosure attached hereto as Appendix 2. A separate Disclosure is required for
each person oOf organization defined above as a Business Entity. Failure to submit the
Disclosure(s) with the Proposal shall be cause for automatic rejection of the Proposal.

) Further, the Business Entity is required, on a continuing basis, fo report any Contributions
it makes during the term of the pool, and any extension(s) thereof, at the fime any such
Contribution is made. A copy of the Continuing Disclosure of Political Contributions is attached
hereto as Appendix 3. A separate disclosure is required for each person or otganization defined

above as a Business Entity.

5.0 State Treasurer Review

The State Treasurer or his designee shall review the Disclosures submitted pursnant to this
section, as well as any other pertinent information concerning the Contributions or repoxts
thereof by the intended awardee, prior to inclusion in the Pool, or during the term of the Pool, by
the contractor. If the State Treasurer determines that any Contribution or action by the confractor
constitutes a breach of contract that poses & conflict of interest in the selection of the firm for
inclusion in the Pool or during the ferm of the Pool, the State Treasurer shall disqualify the

Business Bntity from being included in the Pool.



“APPENDIX 1”
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Instructions



Instructions

Public Law 2009,
Formerly: i

Instructions__for Completing «contractor _Certification and Disclosure of
Political Contributions” Forms

Who Should Sign and Submit Certification and Disclosure Forms

Public Law 2008, Chapter 51 requires submission of a Certification and Disclosure form from each
Bidder with which the State intends fo contract, as well as other related individuals or entities,
depending upon the Bidder’s organizational structure. The following provides a summary of the

most common requirements:

T RPN P ] R A TR B 5
COTEGEa IR TSNS

Submit separate Certification and Disclosurs forms for each of the following:
« The Bidder, certified by an officer or other authorized representative; AND

« All “Principals” of the Bidders Business Entity; namely, any individual or entity
owning or controlling more than 10% of the Bidder's Business Entity; AND

o Any subsidiary controlied by the Bidder's Business Entity; AND

« Any Political Organization (as defined above, under “Business Enfity”} controlled by
the Bidder's Business Enfily.

Ownership Disclosure Forms

in order to determine whether alt required “principals” of the Bidder have submitted the |

necessary forms, the RBidder must submit a copy of an Ownership Disclosure form. This

disclosure is required by statufe — see N.J.S.A. 53:25.24.2. Generally, the contracting |
agency will provide the appropriate form to use for this purpose. Ofherwise, please use 8
the Ownership Disclosure form availabie at the Division of Purchase and Properly’s &

ebsite, at; hitpf state.nl.usfireasury/purch ! A :

ONE FORM may be used fo submit compliance documentation on behalf of the Bidder and as a
Principal (more than 10% owner) of the Bidder, as long as appropriate representatives have signed
both in the space provided for signature on behalf of the company, as an officer or other authorized
representative, and in the space provided for individual signafure.

Unless separate Certitication and Disclosure forms are submifted, one Ceriification and
Disclosure will be deemed fo encompass all of the following persons or organizafions:

« The Bidder; AND
e Any spouse or children of legal age, residing in the same household; AND

Any Political Organization {as defined above) controlled by the Bidder's Business
Entity.

Rev: 10/26/2005 DPPeS1 -CED Tnstr Page 1 of 3



instructions
Contractor Certification and
Disclosure of political Contributions

Public Law
Formeriy:

Continuing Disclosure Obligation

pursuant {o Public Law 2005, Chapler 51, all business entities which have been awarded a State contract on
or affer October 15, 2004, in an amount in excess of $47,500, have a continuing obligation fo disclose ail

Corniributions made during the ferm of such contract.

Such disclosures are fo be submitted by the business entity to the Agency or Agencies which awarded the
applicable contraci(s). The disclosures are to be made using the standard Certification and Disclosure form,
which may be downloaded from the Division of Purchase and Property's website.

Rev: 40/26/2008 DPPe51 -C&D Insfr Page 2 of 3



instructions
Contractor Certification and
Disclosure of Political Contributions

Public Law 2
Formerly:

Agency Submission of Forms

The agency should submit the completed and signed Contractor Polifical Contribution Compliance (EO 134)
and Owhership Disclosure forms, with an Executive Summary of Transaction form (available online at
httn:z’lw.state.ni.usftreasuwlpurchasefformsfeo134{dnp 134 ssp.pdh), completed by the agency, to:

EO 434 Review Unit

P.O. Box 039

33 West State Street, 4™ Floor
Trenton, New Jersey 08625

The agency should keep the ofiginal forms inits file, and submit coples to the EO 134 Review UniL

vestions & Answers

Questions & ANSWers

Questions regarding the interpretation or application of Public Law 2005, Chapter 51 (N.J.S.A. 19:44A-20.13~
20.25, superseding Executive Order 134} (2004)) may be submitted electronically through the website of the
Depariment of the Treasury, Division of Purchase and Property,
hﬁg:!iwww.sta‘{e.ni.usitreagumfgurchase!execordem a4htm.  Responses to questions are posted at the
website, as are additional reference materials and forms. :

Definitions:

s oA it

“Chapter §17 -- means Public Law 2005, Chapter 51 (NJS.A. 19:44A-20.13-20.25, superseding
Executive Order 134 {2004)).

sBysiness Enfity” — means any natural or legal person, business corporation, professional sevices
corporation, limited liabflity company, partnership, limited parinership, business frust, associafion or any
ather legal commercial entity organized under the laws of New Jersey or any other state or forelgn
jurisdiction. it also includes () all principals who own or control more than 10 percent of the profits or
assets of a businéss entity or 10 percent of the stock i the case of a business entity thatis a corporation
for profit, as appropriate; (il) any subsidiaries directly or indirectly controlled by the business entity (i) any
polifical organization organized under 26 U.S.CA. § 527 that Is direclly or indirectly conirolled by the
business entity, other than a candidate committee, election fund, ot political parly committee; and (iv) if a
business entity is a natural person, that person’s spouse of child, residing in the same household.

«Confribution” ~ means a contribution reportable by the recipient under the “New Jersey Campaign
Contributions and Expendiiutes Reporfing Act,” P.L. 1073, ©.83 (C.19:.44A-1 et seq.), and implementing
regulations set forih at. N.JAC. 19:25-10.1 et seq. Confributions made prior o January 1, 2005 in an
amount in excess of $400 dining a reporting period are deemed “reporfable” under these laws. As of
January 1, 2005, confributions in excess of $300 are deemed “raporiable.”

References o “Bidder” include, but are not limited fo, ail enfities which contemplate entering info a
confractual refationship with the State, Including vendors, potential vendors, contractors, consuitanis,

sellers.

Page 3 of 3
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Public Law 2005, Chapter 51 Contractor Certification and Disclosure

Formerly: JEiuony of Political Contributions

olicitation No.: Bidder:

solistaion No:

The Bidder {Vendor) should complete the required Certification and Disclosure forms and submit them,
fogether with a completed Ownership Disclosure form, fo the using agency, department or the Purchase
Rureau. instructions for completing this form are at htjg:ffwww.staie.n[.usftreasurv!purchaselfems.htm#em 34.

Part I Ceriification

| hereby cerfify as follows:

4. On or after October 15, 2004, the below-named person oOF entity has not solicited or made ahy
Contribution of money, pledge of Confribution, including in-kind Cantribufions, company of organtzation
Contributions, as set forth below fhat would bar the award of a contract to the Bidder, pursuant to the

ferms of Public Law 2005, Chapter 51 (N.J.8.A 19-44A-20.13-20.25, superseding Executive Order 134

(2004}).

a) Within the 18 months immediately preceding fthe Solicitation (exclusive of any
confributions made prior fo October 15, 2004}, the helow-named person of organizafion

has not made & Contribution to

(i) Any candidate committee andfor election fund of any candidate for or holder of the public

office of Governor, of
(i} Any State or county potitical party committee.

p) During the term of office of the current Governor {exclusive of any Contributions made
prior fo October 15, 2004), the kelow-named person oOF organization has not made a

Contribution to

n Any candidate committee and/or efection fund of the govemnor; or

(i) Any State or county polifical party commitiee nominating such Governor in the election
preceding fhe commencement of said Governor's term.

¢} Within the 18 months immediately prior to the first day of the ferm of office of the Governor
{exclusive of any Contributions made prior fo October 15, 2004}, the below-named person
or organization has not made a Conftribution fo

() Anycandidaie committes andfor election fund of the Governor; of
(i) Any Siale or County political party committee of the political party nominating the
successful gubernatorial candidate in the last gubernatorial election.

2. If the Bidder is awarded a contract pursuant to the solicitation for this bid proposal, the below-named
persor or organization will, on a confinuing basis, continue fo report any Contributions it makes during

the term of the contract, and any exiension(s) thereof.

Rev: 10/26/2005 DPP ¢51 - C&D ‘ Page 1 of 2



#1 > [ Indicate “none” if no Contributions were made. Attach additional pages if necessaty.

Formerly: Bidder:

public Law 2005, Chapter 51

Part II; Disclosure
Following i the required disclosure of all Contribufions made from October 15, 2004, through the daie of
signing of this Certification and Disclosure to: (i)} any entily designated and organized as a “political
organization” under 26 U.8.C.A. § 527 that is also defined as “confinuing polifical committee” under NJ.SA,
19:44A-3(n) and N.LA.C. 19:25-1 or (i) any candidate committee andfor election fund of any candidate for or
current holder of the public office of Governor; and any State or county political party committee. Such an
entity is identified in the following chartas a “Commitiee.”

H2

Certification on behalf of a COMPANY or organization:

i cerfify as an officer or authotized representative of the Company or Organization identified below that, to the
best of my knowledge and belief, the foregolng statements by me are frue. I am aware that if any of the
staternents are willfully false, 1 am subject to punishment.

Name of Company or Organization:

Signed: Title:
Print Name: Date:

{check one) {A) D The Company or Organization is the Bidder, or (B)D The Company or Organization is
a Principal {more than 10% ewnership or control) of the Bidder, a Subsidiary controlled by the Bidder, ora
political Organization (eg, PAC) controlied by the Bidder,

| H3 Signed:

Certification by an individual — for use by the individual Bidder, or as a Principal (more than 10%
ownership or confrol} of the Bidder, or as the spouse or child of the Bidder:

I certify that, fo the best of my knowledge and belief, the foregolng statements by me are true. | am aware that
if any of the statements are willfully false, 1 am subject to punishment.

print Name; Date:
Nofe: A person may cethi BOTH as an_ officer or authorized representative of the Bidder, AND in his

or her individual capacity, as @ Principal of the Bidder,

Rev: 10/26/2005 DPP ¢51 - C&D
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OWNERSHIP DISCLOSURE FORM

HUMBER :
GPEN DATE :
T~ NUMBER

PAGE

BIDDER

RISTRUCTIONS: Provide below the names, home addresses, dates of birth, offices heid ared any ownership interest of all officers of the firm named
above. IF additional space is nNeECesSarY, provide on an attached sheel.
OWNERSHIP INTEREST

NAME HOME ADDRESS DATE OF BIRTH OFFICE HELD {Shares Owned or % of Partnership)

INSTRUCTIONS:  Provide below the names, home addresses, dates of birth, and ownesship interest of ail inglviduals not listed above, and any partnerships,
corporations atd ahy other oWRET having & 10% or greater interast in the firre named above, If a listed owner is @ corporation of partnership, provide befow the same
information for the holders of 10% ar more fnterest In that corporation of paiership. If additional spase is necessary, prowvide that Shformation on an attached sheet.
I there ara no swners with T0% sr more interest in your firm, enter "None” below. Complets the certification at the botiom of g form, 17 this form has
previpusly bean submiitted to the Purchase Bureau in connettion with ancthet bid, Indicate changes, if any, where appropriate, and complete the eertification below.

OWNERSHIP INTEREST

NAME HOME ADDRESS DATE OF BIRTH OFFICE HELD {Shares Owned or % of Partnership)

COMPLETE ALL QUESTIONS BELOW

9. Within the past five years has another company or eorporation had & 0% or grester interest in the fum identified above? (I yes

complete antf attsch & separate diselosure form reflecting previows ovmership Intorests.}

YES NO

isted in his form or its altachments ever been amested, charged, indicted or convicted In a criminat of

2. Has any person or entity |
the State of New Jersey. aty other state of the US. Govesnment? (If yes, attach a detailed explaration for

disbrderiy persons matter by
each instarce.)

3. Has any perzon or entity lsted & this forn of Jis attachments ever been suspended, debarred or othenafise declared ineligible by any
ayency of government from bidding or conlracting 16 provide services, fabon materlal or supplies? (If yas, attach a detailed explanation

for each instance.)

4 e there nows any Criminat matters or debamment proceadings peading in which the firm andfor Bis officers and/or mansgers are
invotved? {If yas, attach a detailed explanation for each instance}

5, Has any federal, stats or jogal license, permit or olher similar authorization, necessary 1o perform the work apptied for herein and held or
apphed for by any person of entity fisted In this form, been suspended or revoked, or been the subject of any pending procesdings

specifically seeking or 1itigating the fssue of suspension or fevocation? (If yes to any part of this question, attach a detalled explanstion

for each instance}

CERTIFICATION: |, being duly sworn upan my oath, hereby represent and state that the Toregoing information and any altzchments thereto to the hest of my
knoviedge ore true and corrplete. | acknowtedge that the State of New Jersey is retying on the information contained hereln ant theeby acknowledge that 1 am
under a continuing obligation from the date of this certification throngh the completion of any contracts with the State to notify the State in wiiting
of any changes to the answers of Information cobtained heredy. | acknowledge that | atn sware that it is 8 criminat offense Y0 make a false siatement or
risrepresentation in this certification, and ¥ | do so,  secognize that | am subject to criminal prosecution under the law and that It wi also constitute a material
breach of my agresment{s) with the State of New Jersey an that the State at its option, may declare any contract(s) vesulting from this certification vold and

unenforceable.

athortzed, certify that the informetion supplied above, intluding all attached pages, is complete and corect to he best of my knuwiedge, | certify that

i, being dul
ali of the fgregning staternents made by me are trup, Fam aware that f any of the foregoing statements made by me are witilully Talse, T am subject to punishment.
COMPANY NAME: {Signausre}
£
ADDRESS: PRINT ORTYPE { (Name)
{
{Title)
FEIN/SSNE: Dater

PR-ODF.T RA/9D



“EXHIBIT A”

Fxecutive Order No. 117 (2008)



IMPORTANT NOTICE
NEW “PAY-TO-PLAY” RESTRICTIONS TO TAKE EFFECT NOVEMBER 15, 2008

Governor Jon 8. Coszine recently signed Executive Order No, 117, which is designed to enhance
New Jersey’s efforts o protect the integrity of government coniractual decisions and increase the
pubhc’s conlidence in government. The Executive Order builds on the provisions of P.L. 2005,
¢, 51 (“Chapter 517, which limits contributions {0 ceriain political candidates and committees by
for-profit buginess enfitics that are, or seek to becoms, State government vendors.

Executive Order No, 117 extends the provisions of Chapter 51 in (w0 ways:

1. The definition of “business entity” is revised and expanded so thal contributions by the
following individuals also are considered contribulions atiributable to the business entity:

o Officers of corporations and professional services corporations, with the term “officer”
being defined in the same mannoy as in the regulations of the Election Law Enforcement
Commission regarding vendor disclosure requirements (N.J ALC. 19:25-26.1), with the
exception of officers of non-profit entities;

o Partners of general partnerships, limited partnerships, and limited Hability parfnerships
and members of limited liability companies (LLCs), with the term “partner” being
definced in the same manner a8 in the regulations of the Election Law Enforcement
Commission regarding vendor disclosure requirements (N.J AC. 19:25-26.1) and

¢ Spouses, civit union partiers, and resident children of officers, parthers, LLC members
and persons owning or controiling 10% or more of o corporation’s stock are included
within the new definition, except for contributions by spouses, civil union parthers, oF
resident children fo a candidate for whom the contributor is eligible to vote or to &
political party comunittee within whose jurisdiction the contributor resides.

Reportable contributions (those over $300.00 in the aggregate) 1o legislative leadership
committees, municipal political party committees, and candidate committees or election
funds for Lieutenant Governor are disqualifying contributions in the same manner as
reportable contributions to State and county political party comittees and candidate
commitiees or election fands for Governor have been disqualifying contributions under

Chapter 51.

§\)

Fxecitive Order No. 117 applies only to contributions made on or after November 15,
2008, and to conlracts executed on or after November 15, 2008.

Updated forms and materials are currently being developed and will be made available on
the website a8 soon as they are availabie. 'n the meantime, beginning November 15, 2008,

prospective vendors will be required Lo submit, i addition to the carrently required Chapter 51
and Chapter 271 forms, the attached Certification of Compliance witlh Executive Order No. 117,



Certification on Behalf of A Company, Partnership or Organization and All Individuals
Whose Contributions arc Aftributable fo the Entity
Pursuant to Executive Order No. 117 (2608)

[ hereby certify as follows:
C3n or afler November 15, 2008, neither the below-named entity nor any individual whose
contributions are atfributable 1o the entity pursuant to Executive Order No. 117 (2008) has
solicited or made amy reportable contribution of money or pledge of contribution, including in-
kind contributions or company O organization contributions, to the following:

a) Any candidate committee and/or clection fund of the Goverhor;

h) A State political party commitiee;

¢} A legislative leadership commitice;

d) A county political pavty commitiee; or

e) A municipal political party commitiee,
Y certify as an officer or authorized representative of the Company of Organization identified
below that, to the best of my knowledge and belief, the foregoing statements by me are true. T am

aware that if any of the statements are willfully false, T am subject o punishment.

Mame of Company, Partnership or Or anization:
I

Signed: Title:

Print Name: Pate:

{circle one) (A} The Company, Partnership or Organization is the vendor;
or

(B) the Company, Partnership or Organization is a Principal (more than
10% ownership or control) of the vendor, & Subsidiary controlled by the vendor, ora
politieal Organization (e.g.s PAQC) controlled by the vendor. :

*Please note thal if the person signing this Certification is not signing on behalf of all
individuals whose contributions are aitributable to the entily pursuant (o Executive Order No.
117 (2008), each of those sndividuals will be required (o submit a separate individual
Clertification.



(ndividual Certification of Compliance with Executive Order No. 117 (2008)

I hereby certify as follows:

On or after November 13, 2008, | have not solicited or made any reportable contzibution of
money or pledge of contribution, including in-kind contribuiions or company or pryganization
contributions, o the following:

a) Any candidate committee and/or election fund of the Governor;
b) A State political party commitiees

¢) A legislative Jeadership committee

d) A county political party commitiee; or

¢) A municipal political party cormmittee.

i cortify that, (o the best of my knowledge and belief, the foregoing statements by me are true. 1
am aware that if any of the staternents are willfully false, I am subject to punishment.

Signed:

Print Nanie: Date:




“EXHIBIT BY

Public Law 2005, Chapter 271



P.L. 2005, ¢.271
(Unofficial version, Assembly Commitiee Substifute fo A-3013, First Reprint”)

AN Acy authorizing units of Jocal government to impose limifs on political
contributions by contractors and supplementing Title 404 of the New Jersey Statutes and Title 19

of the Revised Stahites.
Bz Ir ENACTED by the Senate and General Assembly of the State of New Jersey:

404:11-51 1. a. A county, municipality, independent authority, board of education, or fire
district is hereby authorized fo establish by ordinance, resolution or regulation, as may be
appropriate, measures Hmiting the awarding of public contracts therefrora to business enfities that
have made a contribution pursnant to P.L.1973, ¢.83 (C.19:44A-1 et seq.) and lmiting the
coniributions that the holders of a contract can make during the term of a contract,
potwithstanding the provisions and parameters of sections 1 through 12 of P.L2004, c.19
(C.19:44A-20.2 et al.) and section 22 of PL.1973, c.83 (C.19:44A-22).

b. The provisions of P.L.2004, ¢.19 shall not be construed o supersede or preempt any
ordinance, resolution or regulation of a unit of loeal government that limits political contributions
by business entities performing or seeking fo perform government contracts. Any ordinance,
resolution or regulation in effect on the effective date of P.L.2004, c.19 shall remain in effect and
those adopted after that effective date shall be valid and enforceable.

. An ordinance, resofution or regulation adopied or promulgated as provided in this
section shall be filed with the Secretary of State.

52:34-25 2. a. Not later than 10 days prior to entering into any contract having an
anticipated valne in excess of $17,500, except for g confract that is required by law to be publicly
advertised for bids, a State agency, county, municipality, independent authority, board of
education, or fire district shall requixe any business entity bidding thereon or negotiating therefor,
10 submit along with jts bid or price quote, a list of political contributions zs set forth in this
subsection that ate reporfable by the recipient pursuant fo the provigions of P.L.1973, ¢.83
(C.19:44A-1 et seq.) and that were made by the business entity doring the preceding 12 month
period, along with the date and amount of each contribution and the name of the recipient of each
contribution. A business entity contracting with a State agency shall disclose contributions to any
State, county, or mumicipal commitiee of 2 political party, legislative leadership committes,
candidate conumittee of a candidate for, or holder of, a State elective office, or any continuing
political commitiee. A business entity contracting with a county, municipality, independent
authority, other than an independent authority that is a State agency, board of education, or fire
district shall disclose contributions to; any Stae, comnty, ot municipal committee of a political
party; any legislative leadership committes; or any candidate committee of a candidate for, or
holder of, an elective office of that public entity, of that county in which that public enfify is
Jocuted, of another public entity within that county, or of a legislative district in which that public

* Note: Bold itlicized statotory references of new sections arg anticipated and niot final a3 of the time this document
was prepared. Statutory compilations of NIE.A. 18A:18A-51 is anticipated fo show z reference to N.LS.A.

40A:11-51 and fo NJ.8.A. 52:34-25,



P.L. 2005, c.271 Page 2

enfity Is located or, when the public entity is a county, of any legistative district which includes
all or part of the connty, OF any continming political commiitee.

The provisions of this section shall not apply to a contract when a public emergency
requires the immediate delivery of goods or services.

b. When a business entity is a natural person, a coniribution by that person's spoiise or
child, residing therewith, shall be deemed to be a contribution by the business entify. When a
business entity is other them a nataral person, a contribution by any person or other business entity
having an interest therein shall be deemed 1o be a confribution by the business entity. When 2
business eniity is other than a natural person, a confribution by: all principals, partners, officers,
or directors of the business entity or their spouses; any subsidiaries directly or indirectly
controlled by the business entity; or any political organization organized under section 527 of the
Internal Revenue Code that is directly or indirectly controlled by the business entity, other thana
candidate commitiee, slection fund, or political pady committee, shall be deemed to be a
contribution by the business eniity.

¢ As used in this section:

"husiness entity” means a patnral or legal person, buginess corporation, professional
services corporation, limited Hability company, partnership, limited partpership, business trust,
association or any other legal commercial enfity organized under the laws of this State or of any
otber state or foreign jurisdiction;

Winterest” means the ownership or confrol of more than 10% of the profits or assets of 2
tusiness entity or 10% of the stock in the case of 2 business entity that is a corporation for profit,

as appropriate; and

*State agency” means any of the principal depariments in the Executive Branch of the
Sxte Government, and any division, board, burean, office, conymission or other instrumentality
within or created by such department, the Legislature of the State and any office, board, bureau or
commission within or created by the Legislative Branch, and any independent State anthority,

commission, instrumentality or ageney.

d. Any business entity that fails to comply with the provisions of this section shall be
subject to a fine imposed by fhe New Jersey Blection Law Enforcement Commission in an
amount to be determined by the commission which may be based upon the amount that the

business entity failed to report.

19:444-20.13 3. a. Any business entity making a contribution of money or any other thing of
value, including an in-kind contribution, or pledge to make a contribution of any kind fo a
candidate for or the holder of any public office having ultimate responsibility for the awarding of
public contracts, or to a political parfy committes, Jegislative leadership committee, political
commitiee or continuing political committes, which has received in any calendar year $50,000 or
more in the aggregate fhrough agreements or contracts with 2 public entity, shall file an anoual
disclosure staterent with the New Jersey Blection Law Enforcement Commission, established
pursuant to section 5 of P.L.1973, ¢.83 (C.19:44A-5), setting forth all such contributions made by
the business entity during the 12 months prior fo the reporting deadline.
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b. The commission shall preseribe forms and procedures for the reporting required in
subsection a. of this section which shall include, but not be limited to:

(1) the name and mailing address of the business entity making the contribution, and the
amount contributed during the 12 months prior fo the reporting deadline;

(2) the name of the candidate for or the holder of any public office having ulfimate
responsibility for the awarding of public contracts, candidate commitiee, joint candidates
commitiee, political party committes, legislative leadership committee, political committee or
continuing political committee receiving the confribution; and

(3) the amount of money the business entity received from the public entity fhrough
contract or agreement, the dates, and information identifying each confract or agreement and
describing the goods, services or equipraent provided or property sold. '

c. The commission shall maintain a st of such reports for public inspection both at its
office and through iis Infernet site.

d. When a business entify is a natural person, a confribution by that person's spouse or
child, residing therewith, shall be deemed to be a confribution by the business entity. When 2
business entity is other than a natural person, a contribution by any person or other business entity
having an interest therein shall be deemed fo be a contribution by the business entity. When a
business entity is other than a natural person, a contribution by: all principals, partners, officers,
or directors of the business entity, or their spouses; any subsidiaries directly or indirectly
controlled by the business entity; or any political organization organized under section 527 of the
Internal Revenue Code that is directly or indirectly controlled by the business entity, other than a
candidate committee, election fund, or political parfy committee, shall be deemed fo be a
confribution by the business entity.

As used in this section:

"business entity® means a patural or legal person, business corporation, professional
services corporation, limited liability company, parinership, limited partnership, business trust,
association or any other legal commercial entity organized ender the laws of this State or of any
other state or foreign jurisdiction; and

“interest” means the ownership or control of more than 10% of the profits or assets of a
business entity or 10% of the stock in the case of a business entity that is a corporation for profif,
as appropriate. ‘

¢. Any business entity that fails o comply with the provisions of this section shall be

subject to a fine imposed by the New Jersey Election Law Enforcement Commission in an
amount to be determined by the commission which may be based upon the amount that the

business entity failed to report.

4. This act shall take effect immediately.




“EXHIBIT C”

Public Law 2005, Chapter 271

Vendor Certification and Political Contribution Disclosure Form



PUBLIC LAW 2008, C, 271
VENDOR CERTIFICATION AND POLITICAL CONTRIBUTION DISCLOSURE FORM

Contract Reference Not Vendor:

At least fen {10) days prior fo entering info the above-referenced coniract, the Vendor
must complete this Ceriffication and Disclosure Form, in accordance with the directions
below and submil i {o the Siate contact for such confract, Please nofe that the
disclosure reguirements under Public Law 2005, Chapter 271 are separate and
different from fhe disclosure requirements under Public Law 2005, Chapfer 51
(formerly Executive Order 134), Afthough no vendor will be precluded from
enfering into a contract by any Information submiffed on this form, a vendor's
failure fo fully, accurately and fruthfully complete this form and submit it fo the

appropriate Stafe agency may resuit in the imposifion of fines by the New Jersey
Election Law Enforcement Commission,

Disclosure

Following is the required Vendor disclosure of all Reportable Contributions made in the
twelve (12} months prior fo and including the date of signing of this Certification and
Disclosure to: (i) any State, counly, or municipal commiitee of a polifical party,
legisiative leadership committee, candidate commitiee of a candidate for, or holder of, a
State elective office, or (ii} any enfily that is also defined as a cormnumg polifical
commites” under NLLS.A. 19:44A-3(n) and N.JA.C. 18:25-1.

The Vendor is required fo disclose Reporiable Contribulions by: the Vendor iiself; all
persons or other business enfifies owning or controlling more than 10% of the profits of
the Vendor or more than 10% of the sfock of the Vendor, if the Vendor is a corpotation
for profit; a spouse or child living with a natural person that is a Vendor; all of the
principals, partners, officers or direclors of the Vendor and all of iheir spouses; any
subsidiaries directly or indirectly controlled by the Vendor; ‘and any political organization
organized under section 527 of the Infernal Revenue Code that is directly or indirectly
controlled by the Vendor, other than a candidate commitiee, election fund, or political

party commitiee.

“Reportable Contributions” are those contributions that are required fo be reported by the
recipient under the “New Jersey Campaign Confributions and Expenditures Reporting
Act” P.L. 1973, ¢.83 (C.1%:144A-1 et seq.), and implementing regulations set forth at
NLLA.C. 19:25-10.1 ef seq. As of January 1, 2005, contributions in excess of $300
during a reporiing period are deerned “reportable.”



Certificalion:

| cerlify as an officer or authorized
knowledge and belief, the foregeing statements by me are true.
the statements are willfully false, | am subject o punishment.

representative of the Vendor that, to the best of my
| am aware that if any of

Name of Vendor:

Signed:

Title:

Print Name:






[ .- eeal® Wkl

Proposal for the

New Jersey Educational Facilities Authority

Graphlc Design creation and developent services

for NJEFA’s 2008, 2009, and 2010 annual reports,

nine {9} issues of NJEFA's newsletter {(“Building Futures™),
miscellaneous communications materials and

special project materials as heeded.

Attn: Roger L. Anderson
Executive Director
New jersey Educational Facilities Authority

103 College Road East
Princeton, New Jersey 08540-6612

April 3, 2009

Carol Smith, President
Creative Source, Inc.
212.243.7383
csmith@creativesource.com



TABLE OF CONTENTS

NJEFA

Mission 1
Annual Report Concepts 3
“Building futures” newsletter 4
NJEFA Newsletter Estimates 5
NJEFA Annual Report Estimates /Cost Summary 6
Production Schedﬁle 7
Ideation & Conceptualization B
Our Approach 9
Creative Source, Inc. - 13
Overview 14
Clients 15
Team 16
Recent Awards 18
References 19
Paortfolio z0
Contact Information 26
Appendix 27

CREATIVE SOURCE, iNC, 27 WEST 24TH ST, STE 406, NY, NY 10010 F 212.243.7383 F 212.243.7605 W CREATIVESOURCE.COM



C— P S L sanrcy Ao

NEW JERSEY EDUCATIONAL FACILITIES AUTHORITY



CREATIVE SOURCE, INC. 27 WEST 24TH ST, STE 406, NY, NY 1001

OUR MISSION

NJEFA’s Mission

The New Jersey Educational Facilities
Authority’s mission is to support a world-
class higher education in New Jersey. As

a public fiduciary, NJEFA’s business is 10
help college and university clients obtain
low-cost financing for the development of
their facilities. NJEFA is helping their clients

invest in the treasures that are New Jersey’s

colleges and universities, 0 they can pro-
vide the opportunities for it's citizens that
will build the future of all of New Jersey.

“If you can solve the education
problem, you don’t have to do
anything else. If you don't solve
it, nothing else is going fo matter
all that much.”

Alan Greenspan, Former Chairman,
U.S, Federal Reserve Board 2006

Our Mission

Our mission is to help NJEFA reach its goals
through enhanced, persuasive communica-
tions. By clarifying the message (with the
assistance of our editors and your staff) and
adding the right images, we can emphasize
the issues in a powerful and effective way.
Your readers will realize the impact your
services will have on the future of higher
education. They will understand clearly how
everyone in New Jersey is affected by easy
access to affordable education.

We look forward to the opportunity to
work with the NJEFA team to help you
fulfill your mission.

0 T212.243.7383 F 212.243.7605 W GREATIVESOURCE.COM
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NJEFA ANNUAL REPORT CONGCEPTS

Creative Source has extensive experience .
developing communications for both
government agencies (Metropolitan Trans-
portation Authority, The Federal Reserve
Rank of New York, and NYC Water Author-
ity) and the nonprofit sector (YMCA, Kips
Bay Boys & Girls Club, and Gir! Scouts of
the USA). -

We have included examples here of how
we can help you develop the concept

and the design for the next NJEFA annual
report. By highlighting quotations, testimo-
nials, and statistics, we will allow readers
to understand your mission at a glance.

“We live in a technological age where
every study shows that the more knowl-
edge you have as a worker and the more
knowledgeable workers you have as

an economy, the faster your incomes
will rise. Therefore, the centerpiece of
our stimulus, the core driving principle,
should be to stimulate everything that
makes us smarter and attracts more
smart people to our shores. That is the
best way to create good jobs.”

“The Open-Door Bailout”
Thomas L. Ereidman, The New York Times,

February 11, 2009

i

Concept for NJEFA Annual Report
Possible themes for 2008 Aanuai Report:

Foundations of change

Expanding futures. Expanding minds.
Sustaining the legacy.

Enduring vision amid charging times.
Mapping the milestones.

New directions. Continued commitment.
Beybnd today... preserving tomorrow.
Making opportunity a reality.

Supportiag the vision we all share.

Despite uncertainties in the economic picture, Americans
continue to believe In.and support the importance of pro-
viding for our children’s future education. The New Jersey
Fducationat Facilities Authority continues its mission to
ensure that NJ institutions of higher education can meet the
needs of future generations. Each project funded in 2008
will have an impact on building futures - these projects are
highlighted throughout our ansnual report.

Develop an impressive list of facts and figures showing
the major achievements and plans of NIEFA with photos

and captions.

NJEFA's annual report will showcase the low-cost financing
deals for colleges and universities throughout the year. It wil
establich the successes of NJEFA and tell the stories behind
the scenes. it will describe the types of facilities that were
financed in a succinct way, aliowing the reader to flip through
the report and instantly grasp the impact of the work of the

NIEFA.

We can tell these stories by using numbers, photos, captions,
and testimonials. Emphasize NJEFA's success stories in a
brief section of the annual report; this section will describe
examples where NJEFA has provided New Jersey’s learning
institutions with low-cost public financing. We may start with
the largest project built in the new year and continue with
other facilities financed in 2008. We will emphasize the new
and improved, affordable educational facilities that are now
avaitable to those who aeed it with photos and captions.

Here are a few ideas based upon the information we
have at this point. Once we meet with you in our initial
discovery meeting, we can discuss these concepts

or other ideas for your annual report. We prefer to meet
with you to determine the theme and develop the design
concepts together.



The annual report will tell the story, visually as well as
verbally, of NJEFA's plan to preserve and expand financing
for New Jersey’s educational facilities. Below are some of
the ideas we can review and develop, if you agree.

- NJEFA provides low-cost financing in spite of the ebb and
flow of investor confidence.

- Public finance i an economic engine that crestes
iobs, rafses revenug and spurs development.

-The state’s universities and colleges require state of the
art equipment, buiidings, libraries and distance-learning
gapacity in order to attract the best students and facuity.

- NJEFA’s clients are deeply involved and committed to
the betterment of their colleges and universities.

- NJEFA has expanded their program in New lersey to
preserve thousands of edugationat facilities.

-'The largest redevelopment plan in New Jersey’s
history wiil provide low-cost financing for xx colleges
and universities. '

- The plan increases the quantity and quality of New
Jersey’s educational facilities affecting xxx, oo number
of students.

- The new dormitories marketplace has grown to a
$x.x billion plan to build or preserve XX,xXxx units
by 2013,

- NIEFA provides financing for a range of buildings, dormi-
tories, science halls, administration buildings, libraries,
performing arts centers and educational centers.

Portions of the annual report may be re-purposed
for Future educational and awareness campalgns.

Visits fo Educational Facilities

These highlights will be iflustrated in the antiual report with
photos of real scenes that demonstrate the comfortable
learning environment that students will experience. Scenes
from at least three different locations wilf provide a strong
sense of NJEFA’s impact on the facilities. These photos will
show students enjoying the benefits of the educational
centers. The report will present comprehensive examples
of innovations in educational facilities, including any of the
new green facilities. it will tell the story, through the use of
captions, of capability, affordability and personal warmth in
an academic environment.

Testimonials

The most important aspect of this annual report will

be testimoniats and quotes from deans and educators
who speak of how public financing from NJEFA provides
wetter facilities; and how, perhaps for the first time,
they have a modern academic facility that will attract
students and faculiy.

. Using testimontals that speak directly to government

officials who haven't visited the renovation of an academic
facility, they'll describe the benefits from a new perspec-
tive—and the warm and friendly scenes of studeats in
learning facilities with quotations in their own words.

Shown in NJEFA's offices, staff will be photographed

and quoted. They'tl talk about how good it feels to be
helping those institutions who need to get publis financing.
Captions will speak about fina ncial concerns that were im-
mediately addressed by the staff at NJEFA. These factoids
will suggest the story of the Governor and chairman who
believe NJEFA connects them with their fundamental mis-
sion in public learning institutions and wha are inspired

by the highest ideals of community service. Government
officials will appreciate the testimonials from dedicated
staff members and understand the necessity for support-
ing these programs.

Students are bitingua! and the population is mtlti-cultural,
Photographs of educational centers that we ca pture will
reflect a sgene with an Anglo-student, a Latino student
and a Chinese student will be incorporated into the annual
report. ‘

Design

Creative Source will design all graphic elements that
establish the look of this report and which can be used as
the basis for additional promotional materials, such

as a small brochure or web content. These elements in-
clude cover design, map design indicating ail locations, as
well as a possible design for postcards and mailers. We wil}
also digitize, edit and otherwise adapt the report for use on
NJEFA’s website.

Further, graphic elements used for the report may be
incorporated Into posters, packaging, and other signage
promoting NI Educational Facilities Authority services. We
look forward to discussions about these additional
creative possibilities.

i
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“BUILDING FUTURES” NEWSLETTER

“The acceptance of higher education
as a personal benefit rather than a
public good...and the shiff of the cost
burden to individuals have made it
increasingly difficult for low-income
students to advance beyond high
school. In the fong run, the nation as a
whole will suffer from the lack of new
talent that could have been discovered
and nurtured in affordable, accessible,
high-quality public schools, colleges,
and universities.”

Rising Above the Gathering Storm:

Energizing and Employing America for a
Brighter Economic Future

National Academy of Sciences,

National Academy of Engineering, and institute of Medicine
of the National Academies, 2007

i

I

Creative Source Role for
“Building futures”

“Building futures” is a newsletter that provides informa-
tion about key initiatives of the New Jersey Educational
Facilities Authority. The newsletter also has a lighter side,
providing short biographies of the rembers and staff and
their various activities.

The designers at Creative Source specialize in making
complex informaticn engaging and easy to understand
at a glance.

Our designs are clear, simple and direct. We offer you the
winning combination of visual simplicity along with the
ability to highlight the key points so they resonate clearly
with your clients and staff.

»

Our goal is to help the staff of NJEFA and “Building futures
reach their goals through enhanced, persuasive communi~
cation, By clarifying the message and researching the right
images we can emphasize the issues, alfowing you to com-
municate with your audience in a powerful, effective way.

We ook forward to the opporiunity to work with the NJEFA
team, helping you fulfill your mission.

Creative Source will:

Meet with staff to discuss ideas and content.

Develop ideas and suggestions for content and
write articles.

Edit and refine the copy.
Follow the current template for design, as necessary.

Research the appropriate images and artwork
in order to itlustrate the articles.

Meld the images and stories with special
consideration to the proper message, creating
the appropriate tone for that message.



“BUILDING FUTURES” NEWSLETTER ESTIMATE

Creative Source provides quality design with speed and accuracy.

We bill a flat rate for all designers on our staff,
The estirnate for the project will include the following:

I. Edit and review copy with client

- Meeting with client to review articles

II. Design/layout 4-6 page newsletter (Including formatting client supplied text)

- Convert client supplied images to 300dpl/CMYK (Tiff files
- Provide PDFs for review
- Develop and manage schedule
- Client telephone meetings,
and email communications with cfient

1. Color correction of images

V. Prepare files for press

- Includes conversions, buraing DVD, sending files to printer with specifications
- Greate color prototype of newsletter

V. Review biueline and color proofs

Total for editorial services and artwork: $1,850 per issue
Total for 9 issues: $16,650 per year

*Price is based on using client-supplied copy with Creative Source providing editorial services.

Price does not include iflustrations and stosk photography.

Creative Source is a woman-owned business, certified by the Stats of New York and the Port Authority of NY and NJ.

CREATIVE SOURCE, INC. 27 WEST 24TH ST, STE 406, NY, NY 10010 T212.243.7383 F 212.243.7605 W CREAT

WESOURCE.COM
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NJEFA ANNUAL REPORT ESTIMATE & COST SUMMARY

. Planning and discovery
_tnitial theme and cover concept and design development
- Meeting to discuss scope of project, schedule and budget

il. Research and development of concepts and visuals
- Refinements for cover and 6-10 interior pages of editorial and
departmental sections
- Meeting to review concepts and discuss next steps

I, Prepare layouts & typesetting
with final copy for editorial section
- Color-correct photos
- Meeting to review and discuss next steps

IV. Prepare [ayouts & typesetiing with final copy for financial section

- Color-gorrect photos
- Meeting to review and discuss next steps

V. Pre-press electronic documents
and send to printer with specs and instructions
- Check color proofs and bluelines
- Qn-site press supervision in nearby location
- Qut-of-pocket expenses (train tickets, messengers & FedEx)

VI, Writing and Editorial Services
Subtotal for design, editing, and final artwork

A. Stock Photography (3 photos at $300-$500 each)
8. Professional Photography ($2,000 per day / 1-2 days}

* Estimate includes client revisions, copywriting, editorial services, and out-oF-pocket expenses,
Custom ilustration, stock photos, photography, printing, mailing costs, postage, and sales tax are not included.

500

3,000

1,000

4,000

500

100
500
200

1,200

$11,000*

900-1,500 per annual report
2,000-4,000 per annual report

COST SUMMARY

Total for 2008 Annual Report
Total for 2009 Annual Report
Total for 2010 Annual Report

Total for 3 Annual Reports

9 newsletters ($1,850 per issue)

TOTAL FOR 3 ANNUAL REPORTS AND 9 NEWSLETTERS

$11,000
$11,000
$11,000

$33,000

$16,650

$49,650



PRODUCTION SCHEDULE

Annual Report

Phase |
Initial Meetings &
Develop Cover Concepts

Phase i}
Writing and
Editorial Services

Phase il
Create Concepls &
Visuals for Interior Pages

Phase IV
Layouts & Typesetting
for First Haif

Phase V
Layouts & Typesetting
for Second Half

Phase VI
Prepress Documents
Send File to Printer

Phase Vil
Blueline, Printing & Binding

WEEK 1

i

WEEK 2

WEEK 3

“Building futures” Newsletter

WEEK 4

WEEK 5

e

N e ot

m o OE OE B W 8

Mo BE DS B8 I B

PR

. _ Phase! &, |
£dit And Review Gopy :
Phase |l - ?;
Design And Layout
Phase I
Color Correct Photos i i
Phase IV ’
Prepress Documents 1
Send Fite To Printer |
| |
Phase V i S
Review Blueline F
|
Phase V! ‘ N g
Printing E | i

WEEK 1 WEEK 2 WEEK 3
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IDEATION & CONCEPTUALIZATION

To reiterate, at Creative Source, we special-
ize in making complex information easy to
understand, using charts, diagrams, and
photos to convey the key messages both
visually, as well as verbally. We design
communications that are clear, simple, and
direct. We focus on the emotional connec-
tion—emphasizing the human touch, the
story that your audience can relate to. We
feel that this winning combination of visual
simplicity coUpied with the human touch will
appeal to both the heart and mind of your
target audience.

For example...

Juvenile Diabetes Research Foundation: We created
the Visual identity, the Annual Report, and the Planned
Giving Package for the juvenile Diabetes Research
Foundation. Our challenge was to create a brand that
communicates their mission of finding a cure for juvenile
diabetes. Our visual images emphasize the emotional
needs, as well as the physical needs of the children and
their parents. Qur message focuses on educating people
about the incredible research being done to find a cure for
this devastating disease. This message creates a

- compelting reason for individuals fo donate and govern-

ment officials to fund research.

Girl Scouts: Creative Source designed a logo, workbook,
poster, cd, card game, and packaging for a product that
teaches pre-teens about the importance of saving maney,
Our teamn created the product to look friendly, enticing,
and fuh to use while presenting the serious topic of how to
keep a budget. The packaged product is used to educate -
Girl Scouts all over North America, The product won an
award for one of the most innovative educational products
created that year.

Brooklyn Careworks {formerly Brookiyn Psychiatric
Center}): Creative Source designed their website and
newsletter to inform and educate the public about the
many services offered by Brooklyn Careworks. These
iterns were afso used to raise awareness and promote
fund-raising for 17 clinics throughout Brooklyn.




OUR APPROACH

Within the past 12 months...

We had the opportunity to work on
comprehensive communications pieces

for Continuum Health Partners and the
Federal Reserve Bank of New York. We
believe that elements of these projects
exemplify the Creative Source approach.
On the following pages We present samples
and a description of our conceptual
framnework for these pieces.

CREATIVE SOURCE, INC. 27 WEST 74TH ST, STE 40

Continuum Health Partners
Annual Report

The cbjective of Continuum’s annual report was to
promote fund-raising by communicating the tremendous
amount of care-giving, medical research, and professional
knowiedge provided by their six hospitals. One of the goals
was for major donors and the Roard to appreciate and
understand the impact of their gifts for the patients of
Continuum, The annual report entailed presenting a great
deal of content in a visually zppealing way. '

Major denors tend to contribute directly to the individual
hospitals. We established an identity for each hospital to
distinguish its story from the other hospitals. This was ac-
complished by creating a visual landscape in the beginhing
of the repott, noting the location of each hospifal and clinic
with its own color code. This system of color coding was
reinforced throughout the report to clearly highfight each
hospitals” initiatives, achievemnents and breakihroughs over

the last two years.

For each hospital, we used a sidebar to hightight mile-
stones that underscore services to the patients and also to
prominently display interesting statistics as large numbers.
We also highlighted patient testimonials to make readers
aware of each hospital’s significant contribution to the
community. These design treatments allowed readers to
sean the report quickly for the main highlights.

Some of the annuai report’s content was technicai in
nature as it described various medical procedures and
innovations. Our goal in this case was o balance content

with our emotional marketing approach and ensure that the

target audience recognized the work of each hospital and
understood the impact it has on people’s fives. We took

great care in selecting photos that were bright and hopeful,

emphasizing that the mission of Continuum Health Part-
nars s to enhance the quality of medical care for patients
and their families and to offer them & brighter future.

6, NY, NY 10010 T 212.243.7383 F 212.243.7605 W CREATIVESOURCE.COM
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CUR APPROACH {continued)

“The Fed” Magazine

“The Fed” Is a quarterly magazine that provides
information about key initiatives of the departments within
the organfzation as well as human interest stories

about employees and their varied activities. One of the
key articles featured in this particular issue (shown on the
next page) focused on =Promoting Financial Stability in
Chalienging Times.” The cover shows a figure holding an
umbreila and walking in front of the stone biocks of the
Fed building on a grey rainy day. This photo is used as a
metaphor based on the concept that the Fedis a
rock-solid organization that can weather any storm,
financial or otherwise.

Within the magazine, we sought to bajance more serious,
technical articles that describe the husiness of the Fed
with those that spotlight its employees. For the article
about financial stability, we chose a graphic that would
reflect substance—key building blocks, using the blocks
of the building facade as iliustrations in the article, A
serious jook and feel was also applied to the article about

lending programs, as wetl,

For the article featuring an interview with senlor man-
agement, we emphasized friendly, candid photos of the
subject during the interview fo give readers a sense

of an informal conversation. Creative Source’s ahility to
convey the human, emotionat side is exemplified
throughout with numerous photos of Fed employees. The
magazine reflects an underlying feeling of camaraderie
highlighting why the Fed is great place to work.
Employees feet a part of the larger organization, even
though they may be working in another location.

CREATIVE SOURGE, INC.
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27 WEST 24TH ST, STE 406, NY, NY 10010 T 212.243.7383 F 212.2437605 W CREATIVESOURCE.COM
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OVERVIEW

Our creative philosophy is based on
synergy, believing that the whole is indeed
greater than the sum of its parts. The

team meets throughout the day to collabo-
rate on projects and exchange ideas. These
meetings form the creative center of the
firm. The result for our clients is in muitiple
design solutions with amazingly fast turn-
around time,

Creative Source emphasizes an integrated approach
to communications to ensure that the look and feel
of each piece reflects NJEFA's unique characteristics
.and values.

Our design and editorial professionals can provide you
with ah outside perspective, taking into consideration
the needs of your ultimate audience~your clents.

Our Five Core Values

1. Collaboration

We strive to achieve a colieborative meeting of the
minds between your team and ours, resulting in
thematic concepts, targeted content, and effective
marketing strategies.

2. Commitment

We take ownership of your projects with a strong,
conscientious commitment to ensure that the
results meet your expectations. Your success is
our uitimate success.

3. Responsiveness

We work quickly and efficiently, allowing you the
maximum amount of time to review our creative
presentations. We take your deadlines seriously—
we get the job done so you can focus on the

next steps.

4, Quality

Quality is paramount. Creative Source offers you peace
of mind (and a valuable second palir of eyes) through our
diligent quality contrel, providing expert editorial services.

5. Integrity

If there is a better, faster, or more cost effective way
to get results, we let you know.

Process

Creative Source’s AIM approach enables us
to target your audience, define your goals
and reach your objectives.

A = Assess

We assess your needs by asking the right questions.
We make sure we understand your goals and then
develop sofutions that will get you results.

1= fmage

We combine creative thinking with smart design to
present the right image for your organization.

M = Manage

We manage the process to make sure your projects
are defivered on time. By keeping a watchful eye on
the implementation and execution, we can anticipate
problems before they occur and avoid costly delays.

14



HART

CLIENTS / PUBLICATIONS

1

The combination of integrity, enthusiasm, Publications

and talent is the reason so many companies _ ) _
. . Kips Bay Boys & Girfs Club Designer Show House Journat
have selected Creative Source for their
communications needs. Our clients range
from c.orporate mSt]tu_tions to_ gOYemment Lifestyle Monitor Magazine {Cotton Incorporated)
agencies and nonprofit organizations.

Leading the Way Magazine (Continuum Health Partners)

The FED Magazine (Federal Reserve Bank of New York)

Aging in America ViewPoint Quarterly Magazine {Deutsche Bank)

American Express

American National Standards Institute (ANSI) Annual Reports

Continuum Heatth Partners (five hospitals in NYC) National HealthCare Corporation - 2008

Gotton Incorporated Transitional Finance Authority - 2004, 2005, 2007, 2008

Deutsche Bank Cotton Incorporated - 2002, 2004, 2005, 2006, 2007

Federal Reserve pank of New York Continuum Health Partners, 2006

oir! Scouts of the USA TSASC - 2006

The HealthCare Chaplaincy community Capital Bank - 2005

IBM YMOA of Greater New York - 2004, 2006
tones Lang LaSalle

juveniie Diabetes Research Foundation

Kips Bay Boys & Girls Club

Metropolitan Transportation Authority (MTA)

New \’ork.Bankers Assoctation

New York City Municipal Water Finance Authority

New York Gity Transitiona! Finance Authority

TIAA-CREF

YMOCA of Greater New York

UNICEF

0 T712.243.7383 F 212.243.7605 W CREATIVESQURCE.COM

CREATIVE SOURCE, INC. 27 WEST 247H ST, STE 406, NY, NY 1001
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TEAM

The unique skill sets and professional
experience of each team member
provide clients with the best level of
service and creativity.

Carol Smith, President of Greative Source, will be acting
as ofient liason between NJEFA and the staff. Carol will
make sure that alt of NJEFA's deadiines will be met, and
their expectations exceeded.

Carol has over 25 years experience in marketing
communications design, with special expertise working
with corporate, government, and nonprofit organizations.
After earniing a Bachelor of Arts degree from the Uni-
versity of the Arts in Philadelphia, Carof studied with

the internationally renowned designer, Armin Hofrann.
She completed the two-year graduate program at the
Allgemaine Kunst Gewerbeschule in Basel, Switzerland.
While studying in Basel, Carol worked with the team that
desigred the Paris Metro Subway Map. She founded
Creative Source in 1986, and has since specialized in the
design of corporate identity programs for a wide variety
of clients, including Chemical Bank and Prudential Bache.
Carol's team designed the MetroCard for the Metropoli-
tan Transpertation Authority. Prior to founding Creative
Source, Garol served as a design consultant for Taylor &
Ives, Lefkowith, Inc., and Lee & Young Cominunications,
Inc., where she specialized in the design of annual reports
and brand identity programs. Carol provided art direc-
tion and design for J.P.Morgan, designing their corporate
identity and guidelines. in addition, Caro! is an active
volunteer within her community, serving for three years
as chairperson of the Board of Managers at the MeBurney
YMCA. She is currently 8 member of the Women Presi-
dents Organization, AIGA, The Art Directers Ciub and

the Financial Communications Society.

Namrata Kalola, art director, Creative Source, witl act
as the project manager for the NJEFA projects. She will
be overseeing the design and art direction of the report,
as well as the day to day commienications with the client.
in her role, Namrata will provide comprehensive project
management, overseeing project workfiow, scheduling
deadlines and developing dafly work schedules.

Namrata acted as the project manager for the 2007 Cotton
Incorporated Annual Report and art director on the Fed
Magazine. She received the Promising Artist award from
her alma mater, the University of the Arts in Philadelphia,
PA, earning a BFA in Graphic Design. Prior to joining
Creative Source, Namrata was an senior designer for a
New Jersey marketing firm where she played a paramount
role in the company’s successful transition to a new brand
identity by destgning the identity system, company portfo-
lio and marketing materials. She created multi-component
campaigns from concept to completion for cfients such as
CentraState Healthcare System, HemoConcepts, Siemens,
‘SunGard, L'Créal, Christian Dior, Pfizer, and Prudential.
Namrata is proficient on both Mac and PG platforms and
her skitls include extensive knowledge of Adobe InDesign,
Photoshop, Hiustrator, Acrobat, Flash, Firewerks, Dream-
weaver (HTML), as well as QuarkXpress and Microsoft
Office.

Kevin Mantz, art director, Creative Source, will be
actively designing the NJEFA report. Kevin has special
expertise in the transformation of complex data into
sophisticated visual charts and diagrams. Kevin recently
designed the 2007 TFA Arnual Report for the City of New
York and others included in the package of our samples.

Kevin has experience in the design of annual reports,

logos and trademarks, and presentations. He is also an
accomplished Hustrator and photographer. Kevin

designed the ViewPoint magazine for Deutsche Bank and
the annual report for 1.P. Morgan Chase FIE. In addition, he
has created collateral design for multiple financial products
and services for TIAA-CREF, inctuding the 529 College Sav-
ings Plans. Prior to joining Creative Source, Kevin desighed
for HubArt in Modesto, California, where he created brand-
ing for E.J. Gallo Wines as well as logo devetopment for
California Wine Caves. He earned his Bachelor of Science
in Graphic Design from Pacific Union Coliege in Angwin,
California, and also attended classes at Art Center College
of Design in Pasadena, Cafifornia. Kevin is proficient in
both Mae and PG platforms. His skilis include extensive
knowledge of Adobe InDesign, Photashop, lNustrator,
Acrobat, Fiash, Fireworks, as well as QuarkXpress and

" Microsoft Office.
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lulien Sharp, will be editing copy for NJEFA, Julien is an ex-
perienced copywriter, editor, and communications consul-
tant in the areas of new media and creative marketing. Her
strengths include concept development and copy writing

" for feature magazines, pusiness plans, brochures, websites,
corporate histories, and ali forms of coliateral material, as
well as for podcasts, biogs, and social networking sites.
Julienis also a pubiished author of business-reiated books

for Entrepreneur Press.

Rosa Peratta-Mendez, project manager, brings

to Creative Source over 20 years of work as a project,
graphics, and production manager and has extensive
experience in magazine publishing. Rosa manages the
annual Kips Bay Boys & Girls Club Decorator Show House
Journat and Source Book project. Her responsibilities
include directing the design and production of both books,
as well as acting as & liaison with the client, advertisers,
creative team, pre-press team angd print plant. During her
career, she has directed profects for HBO, Time inc. and

American Express.

Jackie Wilzoch, designer, has experience designing l0gos,
annual reports, brochures, and websiies. Jackie recenily
has designed Leading the Way magazine for Continuum
Health Partners, The FED magazine, ViewPoint, Kips Bay
Boys & Girls Club Showhouse Journal, in addition, she has
created collateral design for Diamondiind and Océ Bust-

ness Services. Prior to joining the team at Creative Source,

she worked for Miss Details Design. While living in Arizona
she designed for 944 Magazine and The State Press. jackie
graduated cum laude from Arizona State University with
a BSD in Visual Communication Design. While attending

the University, Jackie was a meenber of the Graphic Design

student Associaiion and the Graphic Design Senior Show
Association. Jackie is profisient in both print and web
design programs, ineludging Adobe lllusirator, InDesign,
Photoshop, Flash, After Effects, and Dreamweaver.

CREATIVE SOURCE, INC. 27 WEST 24TH 8T,

STE 406, NY, NY 10010 T 212.2437388 F 212.243.760

Strategic Partners

Alex Canelos, designef, has rnany years of experience
creating collateral material. At Greative Source, Alex has
worked on projects for Continuum Health Partners, TIAA-
GREF, and The Federai Reserve Bank of New York. During
his career, he has worked on projects for the New York
Design Center—CHff Young Ltd., Joel Mark Cabinetmakers,
Ine., and Matk Milbark, Inc. He has extensive feaching ex-
perience, and appeared as a guest lecturer at the Parsons

Schoot of Design.

Nathan Keene, editorial services, has worked as an
educator, content developer and writer for over 20 years.
He has developed adearning for clients from Columbia
University Online to Credit.com, and written BZB market-
ing and Web copy for clients ranging from sofe proprietors
to global corporations. He has taught business writing
colrses at Prait Institute, Pace and Long tsland Universi-
ties as well as General Electric Plastics, Japan and Bank
of America. He has also developed business writing
courses for Columbia University Online. Nathan isan
active member of Business Network International and
serves on the Seminar Committee of the Brooklyn

Chamber of Cominerce.

Danne Woo, interactive designer/developer, specializes
in the design of visually dyramic and user-friendly
websites. He has designed a variety of projects for
Comeast, McDonalds, Aglysis and Aqua America. Banne
has traveled extensively throughout Europe and Asia,
studying the use and impact of design techniques in other
cultures. His skilf set includes print design, web design
and progfammihg. filn production, audio composition
and photography. Danne is proficient in Quark, Adobe
InDesign, illustrator, Photoshop, Flash, and Dreamweaver.
He is familiar with HTML, tavascript, CGt script and other
common website development languages.

5 W CREATIVESOURCE.COM
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RECENT AWARDS

Continuurm Health Partners

2007 Annual Report “6 Outstanding Hospitals™
Merit Award given by Healthcare
Marketing Report

Category: Annual Reports

Girl Scouts Educational Products

CentsAbility

Award for Excellence given by

The Association for Educational Publishers
Category: Young Adults / Nonfiction

Girt Scouts Educational Products

Xpress-t

Award for Excellence given by

The Association for Educational Publishers

‘Category: Young Adults / Nonfiction

New York City Water Authority

Annual Report

Merit Award given by AGC

Association of Graphic Communications
Category: Annual Reports
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GREATIVE SOURG

REFERENGES

Jim Mandler
AVP, Pubtic Affairs

Continuum Health Partners
555 West 57th Street, Suite 1829
New York, NY 10019

212-523-7772
jmandier@chpnet.org

Cheryl Gleason
internal Communications

The Federat Reserve Bank of New York
33 Liberty Street
New York, NY 10045-0001

212-720-7535
chery!.gleason@ny.frb.org

Sue Vinciguerya
Marketing

Deutsche Bank

Private Wealth Management
280 Park Avenue, 7 middle
New York, NY 100%7

212-454-1585
sue.vinciguerra@db.cor

Ric Hendee
Vice President, Gommunications

Cotton [ncorporated
488 Madison Avenue
New York, NY 10022

212-413-8340
rmerlo@cottoninc.com

John Gill

Director, Institutional Giient
Services Marketing

TIAA-CREF individual & Institutionat
Services, LLC

1835 Market Street

Philadelphia, PA 19103

267-675-6104
Igill@tiaa-cref.org

“ViewPoint looks amazing! Creative Source
has done such a wonderful job with it-your
team is definitely getting to know our
preferences and quirks so the whole design
process is quick and seamless. Thank you
all for your fabulous work. The newsletter is
getting global recognition and our advisors
and clients anxiously await the next issue.”

-Melissa Pressley, Deutsche Bank, July 10, 2008

E, ING. 27 WEST 24TH ST, STE 406, NY, NY 30010 T 712.243.7383 F212.2437605 W CREATIVESOURCE.COM
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PORTFOLIO

Aging in America

Aging in America oversees five
subsidiaries with the common mission
of devoting time, resources and skills
to those who need it most in neigh-
borhoods of the Bronx, Westchester,
Rockland and Long island.

Logo design and identity system
development for the parent
company and it’s subsidiaries.

Julie Datton
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Jones Lang LaSalle

Logo design and identity system
deveiopment for 55 Water Street
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PORTFOLIO (continued)

TIAA-CREF
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Collateral design including brochures,
fact sheets, buck slips, ete. for various
departments of TIAA-CREF
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Deutsche Bank

Design for ViewPoint Magazine
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Metropolitan Transportation Authority

Brand identity development for MetroCard and brochure
design for the Bridges and Tunnels division of the MTA.
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Continuum Healthcare Partners

Design of the Planned Giving Enroliment Kit
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CONTACT INFORMATION

Carol Smith

President and Creative Director

esmith@creativesource.com

- Namrata Kalola

Art Director

namrata@creativesource.com

Greative Source, Inc.
27 West 24th Street, Suite 406
New York, NY 10010

T2%¥2.243.7383
F 212.243.7605
W creativesource.com
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APPENDIX

|

For the names, contact information (addresses, telephone and facsimile

numbers plus e-mail address) please see page 26. For relevant experience
and proposed roles of the individuals that wili be directly responsible for

serving the Authority on a day-to-day basis, please see page 16,

—i

9 Creative Source’s experience as a graphic design and production company

is discussed on pages 9 thru 12.

f the individuais that will be directly

Written biographies and experience 0
ntent for the Authority are listed on

responsible for writing and edition co

€8]

page 16-17.

Source has not had the opportunity to work with any State
offices in New Jersey, we have ruch experience in working with government
agencies in New York. For example, the MTA, The Federal Reserve Bank of
NY and NYC Water Authority. For further information on these projects see

pages 9 thru 12, as well as page 19.

4  Although Creative

5  Client references can be found on page 19.

& Samples of recent annual reports and newsletters or similar materials can be

found on pages 8 thru 12, as well as samples in our portfolio.

7 Creative Source’s recommendations regarding themes, design and layout
of the proposed annual reports and production strategy can be found on

page 3.

utions to newsletter issues, such as special

8 Recormmendations for contrib
commendations can be found on page 4.

features, articles and other re

9 a. Estimates for design production of the Annual Report for years 2009,
2010 and 2011, can be found on page 6.

b. Estimates for design production of 9 issue
“Building futures” can be found on page 5.
c. Total allkin-fee for the services outlined in this proposal is on page 6.

s of the Authority’s newsletter,

10 Creative Source’s hourly rate for graphic design services is $90 per hour for

additional projects.

not be necessary. Extraordinary expenses include:

11 Special consultants will
d stock photos. These prices are fisted in the esti-

custom photography an
mate for the Annual Report.
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12

i3

14

15

16

17

18

Creative Source is registered in the State of Mew Jersey. Please see

certificate on next page.

man-owned business with the Port

Creative Source i8 certified as a wo
y. Certificate is included on next page.

Authority of New York and New jerse

The graphic design services will be performed in New York, NY.

There is no litigation, threatened or pending, against Creative Source.

conflict of interest that may arise If our firm

There is no actual or potential
Consuitant to the Authority or the

is selected to serve as Graphic Design
Authority’s coltege and university clients.

Creative Source has not made any political contributions, since it was

founded in 1986. Please g€ attachment 1.

No officer of Creative Source has made any pofitical contributions.
See Exhibit A, B, and G.
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Public Law 2005, Chapter 51

[nstructions



Public Law Instructions

Formerly:

M e v . WW
“Confractor Cerfification _and Disclosure of

Instructions _for Completing
Political Contributions” Forms

Who Should Sigh and Submit Certification and Disclosure Forms

pybilc Law 2005, Chapter 51 requires submission of 2 Certification and Disclosure form from each
Bidder with which the State intends to contract, as well as other related individuals or entities,
depending upon the Bidder’s organizational structure. The following provides a summary of the

most common requirements:

subwit separate Certification and Disclosure forms for each of the following:

« The Bidder, certified by an officer or other authorized representative; AND

»  All “Principals” of the Bidder's Business Entity; namnely, any individual or enfity
owning or controlling more than 10% of the Bidder's Rusiness Entity; AND

Any subsidiaty controlled by the Bidder's Business Entity; AND

under “Business Entify”) controlled by

e Any Political Organization (as defined above,
the Bidder's Business Enfity.

ownership Disclosure Forms

in order to determine whether all required “principals” of the Bidder have submitted the :
necessary forms, the Bidder must submit a copy of an Ownership Disclosure form. This
disclosure is required by statute — see NJ.S.A. 52:258-24.2. Generally, the contracting
agency will provide the appropriate form to use for this purpose. Otherwise, please use
the Ownership Disclosure form available at the Division of Purchase and Properiy's |

hito:www, state.nf uslireasy Jourchasefforms/pbodf.pd

ONE FORM may be used submit cornpilance documentation on behalf of the Bidder and as a
Principal (more than 10% owner) of the Bidder, as long as appropriate representatives have signed |

hoth I the space provided for signature on behalf of the company, as an officer of other authorized

representaiive, and in the space provided for individual stgnature.

e Cerfification and Disclosure forms are submitied, one Certiflcation and

Unless separat
Disclosure will be deemed to encompass ali of the following persons or organizations:

« The Bidder; AND
Any spouse or children of legal age, residing in the same household; AND

» Any Polifical Organization {as defined above) controlied by the Bidder's Business
Entity.

/

Rew: 10/26/2005 DPPe51 ~C&D sty



Instructions
Contractor Cerfification and
Disclosure of political Contributions

Public Law 24
Formerly:

Continuing Disclosure Obligation

pursuant fo Public Law 2005, Chapter 51, all business enlifies which have been awarded a Stale contract on
or after October 15, 2004, in an ammount in excess of $17,500, have a confinuing obligation to disclose all

Contributions made during the term of such contract.

Such disclosures are to be submilted by the business entily fo the Agency or Agencies which awarded the
applicable contrac(s). The disclosures are io be made using the standard Cerfification and Disclosure form,
which may be downloaded from the Diviston of Purchase and Propefly’s website.

e S T

W R R
Page 2 of 3

Rev: $0/26/2005 DPPest ~C&D Instr



instructions
Contractor Certification and
Disclosure of Political Contributions

Formerly:

Agency Submlssion of Forms

submit the completed and signed Contracter political Contribution Compliance (EO 134)

osure forms, with an Execufive Summary of Transaciion form (available onfine at;
df), completed by the agency, o

The agency should

and Ownership Disc)
Qtin:f!mmﬁ.stam.ni.usltreasurv!purchase{formsfeo1Bdfdop 134 esp.D

EO 134 Review Unit

P.0O. Box D39

23 West State Street, 4" Floor
Trenton, New Jersey 08625

The agency should keep the otlginal forms Tn its file, and submit copies fo the EO 134 Review Unit.

Questions & Answers

Questions regarding the interprefation or applicatiott of Public Law 2005, Chapter 51 (N.J.B.A 18:44A-20.13-
20.25, superseding Execufive Order 134} (2004)) may be submitted electronically through the website of the
of Purchase and Property,

Department of the Treasury, Division
Hito:/fwww state.n usffreasuryd urchasefexecorderd 34.him. Responses to questions are posted at the

websiie, as are additlonal reference materials and formns.

Definitions:

e e il

“Chapfer 517 -- means public Law 2005, Chapter 51 (NJSA. 19:44A-20.13-20.25, superseding

Executive Order 134 (2004)).

— means any natural of legal person, business corparation, professional services
partnership, fimited partnership, business frust, associafion or any
other legal commercial entity organized under the laws of New Jersey or any other state or forelgn
jurisdiction. It also includes (i) all principals who own or control more than 10 percent of the profits or
sssets of a business entity or 10 percent of the stock in the case of a business entity that is a corporation
for profit, as appropriate; (i) any subsidiarles directly or indirectly controlled by the business entity; (iif) any
peolitical organization organized under 26 U.S.CA. § 527 that is directly or indirectly controlied by the
husiness entity, other than a candidate committee, election fund, or political parly commitfee; and (iv) if a
husiness entity is a natural person, that person’s spouse of child, residing in the same household.

*Business Entity”
corporation, limited liability company,

se-ontribution” — means a contribution reportable by the recipient under the “New Jersey Campaign

Contributions and Expenditures Reporting Act,” P.L. 1973, ¢.83 (C.19:44A-1 ot seq.), and implementing
regulations set forth at N.J.A.C. 18:25-10.1 et seq. Contributions made prior fo January 1, 2008 in an
amount In excess of $400 during a repotiing perlod are deemed “reporiable” under these laws. As of
January 1, 2005, contributions in excess of $300 are deemed “reportable.”

References to “Bidder” include, but are not imited fo, all entilles which contemplate entering info a
contractual refationship with the State, Including vendors, potential vendors, confractors, consultanis,

sellers.

Rev: 10/26/2005 DPPe51 -CED Insty Page 3 0f3
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Public Law 2005, Chapter 51

Certification and Disclosure
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Public Law 2005, Chapter 51 Contractor Certification and Disclosure
Formerly: [Er oz i | of Political Contributions

Soficitation No.:l __ Bidder: __
MMMMMM B

The Bidder (Vendor) should complete the required Cerilfication and Disclosure forms and subralt them,
se

together with a completed Ownership Disclosure form, fo the using agency, department or the pPurcha
Bureau. Instructions for gompleding this form are at hﬁp:!fwww.stater.ni.usltreasurvmurchaseiforms.hhn#eoi 34.

Partl: Certiffcation

{ hereby certify as follows:

, 2004, the helow-named person or entty has not solicifed or. made any
Confribution of money, piedge of Contribuion, including inkind Contributions, company of organization
Confributions, as set forth below fhat would bar the award of a contract to the Bidder, pursuant to the
terms of Public Law 2005, Chapter 51 (NJ.S.A. 19:44A-20.13-20.25, superseding Executive Order 134

(2004)).

a) Within the 48 months immediately preceding the Solicitation {exclusive of any
contributions made prior fo October 15, 2004}, the below-named person oY organizafion

has not made a Contribution to

1, On or after October 156

() Any candidate commities and/or election fund of any candidate for or holder of the public

office of Governor, or
({iy Any State or county political party commitiee.

b} During the term of office of the current Governor {exclusive of any Confributions made
prior fo October 45, 2004), the below-named person or organization has not made a

Contribution to

() Any candidate comrmittee and/or election fund of the goveinor; or
(i) Any State or county political party committee nominating such Governor in the election

preceding the commencement of said Govemor's term.

¢) Within the 48 months immediately prior to the first day of the term of office of the Governor
{exclusive of any Cantributions made prior to October 15, 2004}, the below-named person

or organization has not made a Confribution fo

i Any candidate commiitee and/or election fund of the Governor; or
() Any Stale or County political party committee of the political party norminating the
successful gubernatorial candidate in the last gubernatorial election.

d proposal, the below-named

2. | the Bidder is awarded a coptract pursuant o ihe solicitation for this bi
Contributions It makes during

person of organization will, oni a continuing basls, continue o report any
the ferm of the contract, and any extension(s) thereof.

fov: 10/26/2005 DPP 651 - CaD Page 1 of 2



#1

#H2

public Law 2005, Chapter 51 _ _
Formerly: mm‘”‘fm Bidder: C{m&’f Ve g e, [N,

part 1: Disclosure

Following is the required disclosure of all Contributions made from Octoher 15, 2004, through the date of
signing of this Certification and Disclosure to; (7} any entity designated and organized as a “political

organization” under 26 U.S.C.A. § 527 that is also defined as “continuing political committee” under N.J.S.A.

19:44A-3(n) and N.J.ALC. 19-25-1 or {ii) any candidate committee and/or election fund of any candidate for of
current holder of the public office of Governor; and any State of counly political party committee. Such an

entity is identified in the following chartas a “Commitiee.”

SRRt ! R it

indicate “none” if no Gontributions were made. Attach additional pages if necessary.

iyttt

Certification on behalf of a COMPANY or organiza fion:

| certify as an officer oF authorized representative of the Company of Organization identified below that, to the
pest of my knowledge and belief, the foregoing statements by me are rue. | am aware that if any of the

statements are willfully false, i am subjectio punishment.
cecctive, Source, {nc,

Name of Wﬁimﬁon“
Signed: ///% %/@%— ' Title: _ Presid P
g A ﬁg\ Date: L;”/ ;:“—?r/ 2F

Print Name: Cz{rg { g n <
1 .
(check one) (A) D The Company or Organization is the Bidder, or (B) The Company or Organization is
a Principal (more than 10% ownership or control) of the Bidder, a Subsidiary confrolled by the Bidder, ora

political Organization (eg, PAC) controlled by the Bidder.

#3

Certification by an individual — for use by the individual Bidder, or as_a Principal (more than 10%

ownership or control) of the Bidder, or as the spouse of child of the Bidder:
| ceriify that, to the best of my knowledge and pelief, the foregoing statemen

if any of the statements anyﬁy false, | gpr subject to punish £,
Signed;’” A 7 M,%V
Print Name: Ca r&l/{%_n { = {‘f‘g Date: 7/—77/57 7
ify BOTH as an officer or authorized representafive of ‘the Bidder, AND in his

Note: A persohmay cerfi
or her individual capacity, as 2 Principal of the Bidder.

ts by me are true. | am aware that

s b ————

T e

Rev: 10[26/2005 DPP ¢51 - C&D
page 2z of 2
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public Law 2005, Chapter 51

Ownership Disclosure Form



OVNERSHIP DISCLOSURE FORM

—
NUMBER PAGE
OPER DATE
T NUMBER
BIDDER L CREATIVE CouRcE, (N
named

mes, home addresses, dates of birth, offices heic and any ownarship interest of all officers of the firm

NSTRUCTIONS: Provide Below the ha
de on an attached sheet.

above. Ifadditfonal space is necessary, provi

DATE OF BIRTH OFFICE HELD

NAME HOME ADDRESS
%/7/5/ PrES /0ENMT 1O

OWNERSHIP INTEREST
{Shares Owned or % of Partnership)

o Yo

ARl LYNMSVITE

JNSTRUCTIONS:  Provide selow tlie names,
corporations and any pther owner having a 0% of grea
information for the holders of 10% or mote interest inth
I there are no pwners with 0%, or more interest In your {iram,

dates of birth, and pwriership interest of all individuals not lis

the fiem named abeve. If a listed owner is & corporat

hip. If additiona) space is necessary, provide that information on an attach
Complete the certification at she bottom of this form, 1F this
whgre appropriate, and compiete the certification

home addresses,
tef interest in
t corporation Gf parnners
enter "Nong” below.
previously been submitied to the Purchase Bureast in conrection with another bid, indicate changes, if any,

OWNERSHIP INTEREST

DATE OF BIRTH OFFICE HELD (Shares Owned or % of Partnesship)

NAME HOME ADDRESS

ted above, and any parerships,
an of pannership, provide helow the same

ed sheel.
form has
below,

NOHE

COMPLETE ALL QUESTIONS BELOW :
YES

other company Or corporation had a 10% or greater interest in the firrn identified above? (I yes,
Iosure form reflecting previous ownership Interests.}

1. Within the past five years has an
complete and attach @ Separa te dise
4 or convicted in a criminal of

or iig atachments ever been arrested, chearged, indicte
attach # detailed explarstion for

fisted in this form
Jersey, any ther state of the U.S. Government? (i yes.

2. Mes any person or entity
py the State of New

disorderly persons rmatier
each instance.}

3. Has any person of enbity listed i this form of ite attachmenis ever been suspended, debared of otherwise declared inetigible by sty
agency of government from bidding of costracting to provide services, labor, rnaterial or supplies? (If ves, attach 2 detaited explanation

for each instance,) o

gs pendipg in which the firm ang/or its offlcers and/or manages are
R

nal matters or debasment proceedin

4. Are there now sny criml
detailed explenation for each instance.)

tnvolven? (If yes, attach 2
¢ or other simiisr authorizatipn, Necessary 1o perform the work applied for herein and held or
ded or revoked, or been the subject of any pending proceedings

5. Has any federal, state or Iocal license, perri
attach a detailed explanation

applied for by any person or entity listed in this for, been SUspen
specifically seeking or litigating the issue of suspension or revocation? {If yes to any part of this guestion,

for each instance.)

NO

.S
X
2
X
.

CERTIFICATION: 1, belng duly sworn upon my oath, hereby represent and state that the foregoing information and any attachments thereto 1o the b
xnowledge are trug and cornptete, | acknowledge that the Staie of New Jersey is selying on the information contained herein and theseby acknowledge
under a continuing obTigation from the date of this certification through the completion of any cuntracts with the State to noti

of any changes to the answers or infomation contained herels, | acknowledge
rrisrepresentation in this cerlification, aad I 1 do 5o, | recognize that | am subject o orl
breach of my agrement(s) with e State of New Jersey and that the State sl its option,

unenforceable.

that | am aware thet it is & on
minal prosecution under e law and that it will also con
may declare any contract{s) resuiting from this certiftcation

est of my
that, | am

fy the State in writing

sminal offense to meke 8 false statement o
stitule a matera

void ang

inchuding all attached pa
% if any of the foregoing statermnents mageby me are W Hiutty faise,

v ="

|, being duly authorized, certfy thatthe information supplied above,
all of the foregoing statements made by me are rue. | am aware tha

ges, is complete and correct o the best of my knowleoge. { certify tha
am subject o pusishment.

(Signagr

conpawy i CAREATIVE SOUREE, I v~ /4 o
ﬁﬂﬂ/{ Lsint SPTITE

(Namt

woorgss: 27 IWEST 2.4l ST [ 2 [le 406 smprorryve § &
{

SORES yDELT

ith

NEW YOrRE MY 10879

FEN/SSNE: 2B " Z_Z-g{& 323 Drater ﬁ 7/3//0‘“/

pr.ODFT  RASOY



“EXHIBIT A”

Executive Order No. 117 (2008)



Certification on Behalf of A Company, Partnership or Organization and Al Individuals
Whose Contributions are Attributable to the Entity
pursuant to Executive Order No. 117 (2008)

{ hereby certify as follows:
On or afler November 15, 2008, neither {he below-named entity nor any individual whose
contributions are atiributable to the entity pursuant to Byecutive Order No. 117 (2008) has
solicited or made any reportable contripution of money or pledge of contribufion, including in-
Iind contributioms or company or organization contributions, fo the foliowing:

a) Any candidate commitiec and/or clection fund of the Goverhors

h) A State political party cominitiee;

) A legisla tive leadership committee;

¢) A county political party commitiee; or

¢) A municipal political party commitice.
1 certify as an pflicer or mathorized representative of the Company Of Organizalion identified

below that, to the best of my knowiedge and belief, the foregoing statements by me are true. [am
aware that if any ol the statements are willfully false, I am subject o punishment.

Mame of Company, Partrership ov Organization:

CREATIVE o/ RAE M

Signed: g/f/ﬁé/ S 2 Title: P RES eV 7

Print Name: /7 m,/%/é'ﬂé ”‘//%4{_/_% 5//’4//72/]321&:: W#ﬁ O

{cirele one) (A) The Company, Partnership or Organization is the vendor;

or

rincipal finore than
y the vendor, ora

(B} the Company, Partnership oy Orga pization isa P
10% ownership 0F C01 ToiTof the vendor, 2 Thhsidiary controlle
Political Organization (e.g, PAC) controtled by the vendor.

s ploase nole thal if the person Signing this Certification is not signing on behalf of all
individuals whose confributions are atiributable o the enlity pursuant {0 Executive Order No.
117 (2008), each of those indlividuals will be required 10 submit a separate individual

Certificalion.



ludividual Certification of CompHance with Exccutive Order No. 117 (2008}

[ hereby certify as follows:

On or after November 15, 2008, I have not solicited or made any reportable contribution of

money or pledge of contribution, including in-kind contributions or company 0F organization
contributions, W the following:

a) Any candidate commitiee and/or election fund of the Governor;

by A State political party commitiee;
) A legislative lea derghip commitfecs
d) A county polifical party cotnmitiee] or

ey A municipal political party commitiee.

y knowledge and belief, the foregoing staterments by me are true. 1

i cortify that, (o the best of m
aternents are wiilfully false, T am subject to punishment.

am aware that if any of the st

Signed: €

Print Name: CAREL L/U/U// 54}‘_@/’7"/7/ Date: Z/E;/é?

e - Aty




IMPORTANT NOTICE
NEW “PAY-TO-PLAY” RESTRICTIONS TO TAKE EFFECT NOVEMBER 15, 2008

Govemor Jon S, Corzine recently signed Executive Order No. 117, which is designed to enhance
New Jersey’s effots to profect the integrity of government contractual decisions and increase the
public’s confidence in government. The Executive Order wuilds on the provisions of P.L. 2005,
c. 51 (“Chapter 517, which Bmits contributions o certain political candidates and commiitees by
for-profit business entitics that are, o seek {0 become, State government vendors.

ayecutive Order No, 1 17 extends the provisions of Chapter 51 in two ways:

1. The definition of “hLysiness entity” is revised and expanded 0 fhat contributions by the
following individuals aléo are considersd contributions attributable o the busipess entity:

. Officers of corporations and professional services corporations, with the term “officer”
being defined in the same manner as in the regulations of the Election Law Enforcement
Commission regarding vendor disclosure requirements NLIAC 10:25-26.1), with the

exception of officers of non-profit entities;

o Partners of general partnerships, timited parinerships, and limited liability partnerships
and members of limited liability companies (LLCs), with the term “partnet” being
defined in the same manner as in the regulations of the Blection Law Enforcement

Commission regarding vendor disclosure requirements (NJALC 19:25-26.1); and

Spouses, civil union partners, and resident children of officers, partners, LLC members

and persons owning or controlling 10% or more of a corporation’s stock are included

within the new definition, except for contributions by spouses, civil union parthers, Of

resident childrentoa candidate for whom fhe contributor is eligible to vote or to 2

political party committee within whose jurisdiction the contributor resides.

2. Reportable contributions (thost over $300.00 in the aggregate) 10 legisiative teadership
commitiees, mumicipal political party commitiees, and candidate committees or election
funds for Lieutenant Governor ars disqualifying contributions in the same manner 4s

reportable contributions to State and county political party committees and candidale

commillees or election funds for Governor have been disqualifying contributions under
Chapter 51

Evecutive Order No- 117 applies only to contributions matde on OF after November 15,
2008, and fo coniracts executed on or after November 15, 2008.

Updated forms and materials are currently being developed and will be made avatlable on
the website as soon as they are available. Inthe meantime, beginning November 13, 2008,

prospective vendors will be required Lo submit, in addition to the currently regquired Chapter 51
and Chapter 271 forms, the attached Certification of Compliance with Executive Order No. 1 17.



“EXHIBIT B”

Public Law 2005, Chapter 271



P.L. 2005, c.271
(Unofficial version, Asserably Comrmittee Sybstitute to A-3013, First Reprint”)

AN AcCT authorizing units of local govermment o impose limits on political
contributions by contractors and supplementing Title 40A of the New Jersey Statutes and Title 19

of the Revised Statutes.
BE IT ENACTED by the Senate and General Assembly of the State of New Jersey:

40A4:11-51 1. a. A county, municipality, independent authority, board of education, or fire
district is hereby authorized to establish by ordinance, resolution or regulation, as may be
appropsiate, measures limiting the awarding of public contracts therefrom to business entities that
have made z contribution pursuant to P.L.1973, ¢.83 (C.19:44A-1 et seq.) and limiting the
contributions that the holders of a contract can mmake during the ferm of a comfract,
aotwithstanding the provisions and parameters of sections 1 through 12 of PL.2004, c.19
(C.19:44A-20.2 et al.) and section 22 of PL.1973, .83 (C.19:44A-22).

b. The provisions of P.1.2004, ¢.19 chall not be construed to supersede or preempt any

ordinance, Tesolution or regulation of a unit of Jocal government that limits political confributions
by business entities performing of seeking to perform government confracis. Any ordinance,
resohution or regulafion in effect on the effective date of P.L.2004, c.19 shall remain in effect and

those adopted after that effective date shall be valid and enforceable.

c. An ordinance, resolnfion or regulation adopted or promulgated as provided in this
section shall be filed with the Secrefary of State.

52:34-25 7. a. Not later than 10 days prior to entering into any coniract having an
anticipated value in excess of $17,500, except for & contract that is required by law to be publicly
advertised for bids, a State agemcy, county, municipality, independent anthority, board of
education, or fire district shall require any tusiness entity bidding thereon or negotiating therefor,
+o submit along with its bid or price quote, 2 list of political contributions as set forth in this
subsection that are reporfable by the recipient pursuznt fo the provisions of P.L.1973, ¢.&3
(C.19:44A-1 et seq.) and that were made by the business entity during the preceding 12 month
period, along with the date and amount of each contribution and the name of the recipient of each
coptribution. A business entity confracting with a State agency shall disclose contributions to any
State, county, or mmunicipal committee of a political party, legislative leadership committee,
candidate committee of a candidate for, or holder of, a State elective office, or any confinuing
political commities. A business entity confracting with a county, mumicipality, independent
anfhority, other than an independent authority that is a State agency, board of gducation, or fire
district shall disclose contributions to! any State, county, or municipal comrpittee of a political
party; any legislative feadership conunittes; or any candidate committee of a candidate for, or
holder of, an elective office of that public entity, of that county in which that public entity is
Jocated, of another public entity within that county, ox of a legislative district in which that public

ections are anticipated and not final as of the time this document

* Note: Bold itelicized stetutory references of new s
gA:18A-51 is anticipaied to show a reference to N.J.S.A.

was prepared. Statntory compifations of N.J.S.A. 1
£04:11-51 and to NIS.AL 52:34-25.
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entity is located or, when the public eniity is a county, of any legislative district which includes

all or part of the county, or any continging political comrhittee.

The provisions of this section shall not apply fo a contract when a public ‘emergency
requires the immediate delivery of goods of services.

b. When & business entity is a natural person, a contribution by that person's spouse or
child, residing therewith, shall be deemed to be a contribution by the business entity, When a
business enfity is other than a nataral persor, a contribution by any person ot other business entity
heving an inferest therein shall be deemed fo be a contribution by the business entity. When a
business entity 38 othsr than a natural person, a confribution by: all principals, partners, officers,
or directors of the business enfify of their spouses; amy subsidiaries directly or indirectly
controlled by the business entity; or any political organization organized under section 527 of the
Internal Revenue Code that is directly or indirectly controlled by the business entity, other than 2
candidate committes, election fund, or political party commitiee, shall be deemed to be a

contribution by the business entity.
. As used in this sectiom

"hsiness entity” means a natural or Jegal person, business corporation, professional
services corporation, limited fiabihty company, partnership, limited parfnership, business frust,
association or any other legal commercial entity organized under the laws of this State or of any

other state or foreign jurisdiction;

Winterest® means the ownership or conirol of more than 10% of the profifs or assets of a
business entity or 10% of the stock in the case of a business enfity that is a corporation for profit,

as appropriate; and

“State agency" means any of the principal departments in the Executive Branch of the
State Government, and any division, board, bureau, office, commission or other instramentality
within or created by such department, the Legislature of the State and any office, board, bureau or
commission within or created by the Legistative Branch, and any independent State anthority,

commission, instrumentality or agency.

d. Any business entity that fails to comply with the provisions of this section shall be
subject to a fine imposed by the New Jersey Blection Law Enforcement Commission in an
amount o be determined by the commission which may be based upon the amount that the

business entity failed to report.

10:444-20.13 3. a. Any business entity making 2 contribution of money or any other thing of
value, inchiding an in-kind contribution, or pledge to make a contribution of any kind to 2
candidate for or the holder of any public office having ultimate responsibility for the awarding of
public contracts, or fo 2 political party committes, legislative leadexship cormiitee, political
committee or continuing polifical comrnittee, which has received in any calendar year $50,600 or
more in the aggregate through agreements or contracts with a public entity, shall file an anmual
disclosure staternent with the New Jersey Blection Law Enforcement Commission, established
pursuant to section 5 of P.L.1973, c.83 (C.19:44A-5), setfing forth all such contributions made by

the business entity drring the 12 months prior to the reporting deadline.
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b. The commission shall prescribe forms and procedures for the reporfing required in
subsection a. of this section which shall include, but not be limited fo:

(1) the name and mailing address of the business enfity making the contribution, and the
amotit contributed during the 12 months prior to the reporting deadline;

(2) the name of the candidate for or the holder of any public office having ultimate
regponsibility for the awarding of public contracts, candidate commmitee, joint candidates
committee, political party committee, legislative leadership committee, political copumitiee or
continuing political committee receiving the contribution; and

(3) the amount of money the business entity received from the public entity through
confract or agreement, the dates, and information identifying each comfract or agreement and
describing the goods, services or equipment provided or property sold. :

o. The cormmission shall maintain a list of such reports for public inspection both at its
office and through its Infernet site.

d. When a business entity is a nafural petson, a coniribution by that persons spouse or
child, residing therewith, shall be deemed to be 2 contribution by the business entity. When a
business entity is other than a natoral person, a contribution by any person or other business entity
baving an interest therein shall be deemed fo be a contribution by the business entity. When a
buginess entity is other than a natural person, 2 contribution by: all principals, partners, officers,
or directors of the business eniity, or their spouses; any subsidiaries directly or indirectly
controlled by the business entity; or any political organization organized under section 527 of the
Internal Revenue Code that is directly or indirectly controlled by the business entity, other than 2
candidate committee, election fund, or political party committee, shall be deemed to be a

coniribution by the business entity.

As used in this section:

*buginess entity® means a natural or legal person, business corporation, professional
services corporation, limited Hability company, partuership, limited partnership, business trust,
association or any other legal cornmercial entity organized wader the laws of this Stafe or of any

other state or foreign jurisdiction; and

#interest’ means the ownership or control of more than 10% of the profiis or assets of 2
business entity or 10% of the stock in the case of a business entity that is a corporation for profit,
as appropriafe. '

e. Any business entity that fails to comply with the provisions of this section shall be
subject fo a fine imposed by the New Jersey Election Law Enforcement Commission in an
armount fo be determined by the commission which may be based upon the amount that the

business entity failed to report.

4. This act shall take effect immediately.



“EXHIBIT C”

Public Law 2005, Chapter 271

Vendor Certification and Political Confribution Disclosure Form



PUBLIC LAW 2005, C. 271
VENDOR CERTIFICATION AND POLITICAL CONTRIBUTION DISCLOSURE FORM

Contract Reference No: Vendor:
Creative. Source, lnc,

Al least ten (10) days prior fo entering info the above-referenced contract, the Vendor
must complete this Certification and Disclosure Form, in accordance with the directions
below and submit it fo the Siate contact for such confract, Please note that the
disclosure requirements under Public Law 2005, Chapfer 271 are separate and
different from the disclosre reqguirements under Public Law 2005, Chapler 51
(formerly Execuiive Order 134). Although no vendor will be preciuded from
enfering info a contract by any information submitted on this form, a vendor’s
fafiure fo fully, accurately and truthfully complefe this form and submit it fo the
appropriate State agency may result in the imposition of fines by the New Jersey

Flaction Law Enforcement Commission.

BisclosUre

Following is the required Vendor disclosure of all Reportable Contributions made in the
twelve (12) months prior to and including the date of signing of this Ceriification and
Disclosure to: {i) any Stafe, county, or municipal committee of a poliical party,
legistative leadership committee, candidate committee of a candidate for, or holder of, a
State elective office, or (i)} any entily that is also defined as a “continuing polifical
commitiee” under N.J.S.A. 18:44A-3(n) and N.JAC, 19:25-1. A

The Vendor is required fo disclose Reportable Contributions by: the Vendor iiself; all
nersons or other business entities owning or controlling more than 10% of the profits of
fhe Vendor or more than 10% of the sfock of the Vendor, if the Vendor is a corporation
for profit; a spouse or child living with a natural person that is a Vendor; all of the
principals, partners, officers or directors of the Vendor and all of their spouses; any
subsidiaries directly or indirectly controlled by the Vendor; and any political organization
organized under section 527 of the Infernal Revenue Code that is directly or indirectly
controlied by the Vendor, other than a candidate commitiee, election fund, or political

party commitiee.

“Reportable Contributions” are those contributions that are required to be reported by the
recipient under the "New Jersey Campaign Confributions and Expenditures Reporting
Act” PL. 1973, c.83 (C.19:44A-1 et seq.), and implementing regulations set forth at
N.JLAC. 19:25-10.1 ef seq. As of January 1, 2005, contributions in excess of $300
during a reporting period are deemed “reportable.”



Indicate “none” if no Reportable Contributions were ma

Aene

Certification.

| ceriify as an officer or authorized representative of the Vendor that, {o the best of my
knowledge and belief, the foregoing statements by me are frue. | am aware that if any of
the statements are willfully false, | am subject to punishment.

dor: CEREATIVE SoURCE, |INC.

Name of Ven
Signed: ?%/ %//Wj/ %%

As. Title: PREg (e F
print Name: (CAROL Lonm SmiTH




EXHIBIT V

NEW JERSEY EDUCATIONAL FACILITIES AUTHORITY
2009 BUDGET VARIANCE ANALYSIS
FOR FOUR MONTHS ENDED APRIL 30, 2009

Executive Summary

The NJEFA concluded the first four months of 2009 with net operating income in the
amount of $350,107, based on revenues of 31 287,523 and expenses of $937,416. As a resulf,
net operating income is higher than budgeted by $157,164. This difference is a result of greater
than expected revenues in the amount of $27.435 and less than anticipated expenses in the
amount of $128,729.

Revenues

Revenues were $27,435 greater than projected for the first four months of the year
primarily due to greater than expected bond issuance activity which was partially offset by lower
than budgeted Investment Income.

Expenses

Operating expenditures for the first four months of the year were favorable as compared
to budget by $129,720. Atiorney General Fees were $43,284 less than budgeted because
actual billings are less than that of the Legal Services Cost Projection Agreement. Salaries
were $35,673 below the budgeted amount due primarily to a staff vacancy. Deviations in the
remaining line items are primarily the resuit of timing.



NEW JERSEY EDUCATIONAL FACILITIES AUTHORITY

Operating Revenugs
Annual Administrative Fees
initial Fees

Investment Income

Operating Expenses

Salaries

Employes Benefits

Provision for Post Ret. Health Benefits
Office of The Governor

Office of The Attorney General
Sponsored Programs

Telephona

Gasoline & Auto Mainienance
Rent

Utilities

Postage

Office Supplies & Expenses

Travel & Officiat Receptions

Staff Training & Tuition Reimbursement
Insurance

Annual Report & Newsletters
Public Relalions

Electronic Communication FProgram
Professionai Services

Dues & Subscriptions

Mainienance of Equipment
Depreciation

Contingency

Net Operating Income

ACTUAL vs. BUDGET RE
APRIL 2009

Month Ended

PORT

Four Months Ended

April 30, 2009 April 30, 2009
Actual Budget Variance Actual Budget Variance
$281,120 $281,120 § - $1,124,480 $1,124,480 % .
100,000 17,474 82,826 165,080 106,608 48,482
4 339 7.250 (2.911) 7,953 25,000 (21,047}
$ 2385459 $305544 § 79,915 $1,287523 $1,260,088 $ 27,435
$103,400 $%114,028 § 10,628 $ 412014 $ 447687 § 35673
120,722 121,784 1,072 200,588 206,983 6,405
1,750 1,750 - 7,000 7,000 -
8,000 16,821 10,821 24,000 67,284 43,284
1,743 2,391 648 5,462 7873 2.411%
347 1,167 820 8,030 4 668 {3,362)
24,098 25,785 1,687 05,392 103,140 6,748
1,687 1,754 67 6,747 7,016 269
384 583 198 1,129 2,332 1,203
2737 3,750 1,013 9,906 15,000 5,094
5,277 2,500 {2,777) 7,955 10,8600 2,045
375 2,250 1,875 3,138 9,000 5,862
3,863 3,863 - 15,452 15,452 -
- - - 3,852 6,500 2,548
- 500 500 - 1,000 1,000
3,199 250 {2,949) 81,550 82,950 1,400
1421 6,250 4 828 26,563 33,250 6,687
660 4,000 3,340 3,638 16,000 12,462
6,000 6,000 - 24,000 24,000 -
283,663 315,436 31,773 937,416 1,067,145 129,728
% 101,796 $ {(9,882) $ 111,688 3 350,107 § 182,943 § 157,184
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